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The University Communication & Marketing Department (UCAM) took the University’s traditional homecoming dance 

to a whole new level with the introduction of Silent Lights, a silent disco on Smith Plaza, UNMs largest outdoor plaza.  

A silent disco is an event in which people dance to music heard through wireless headphones rather than using a 

speaker system. The event on September 29, 2016 became the largest of its kind produced in the state of New Mexico. 

The first of its kind experience featured a five-story visual projection experience on the Humanities Building, which 

was accompanied by three di�erent DJs, playing three di�erent types of music: Top 40, LA Beats/Brazilian Funk and 

Electric Dance Music (EDM).

UCAM partnered with Associated Students of UNM (ASUNM), Lobo Spirit and Student Special Events to bring this 

event to campus as part of Homecoming 2016, while also introducing the student population to a new Institutional 

Branding Initiative.

Close to 2,000 students danced in awe while projections played on the five-story structure. The projections included a 

kaleidoscope of animations and designs that matched the tempo of the di�erent music genres. All of the video 

projections were created by a student employee of UCAM. Twice during the night participants were also given the 

opportunity to see a newly branded video that highlighted living the Lobo life. The Lobo (spanish for wolf) is the 

University’s mascot.
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The design theme used in print and digital collateral, which was also produced by a UCAM student employee, reflects 

the new Institutional branding initiative that The University of New Mexico launched earlier in the year. It also 

incorporates the homecoming theme, Howlabaloo: Let’s Get This Party Started.

Five hundred posters and two thousand handbills were printed and distributed weeks before the event. Posters were 

spread throughout campus, residence halls, and local establishments that UNM students frequently visit.
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Facebook, Instagram and twitter posts were designed and shared to build buzz and anticipation for the event, which 

would be the first of its kind in the state. Graphics were posted on Instagram two weeks before the event, with 

corresponding Twitter and sponsored Facebook advertisements. The week of the event, UCAM paid to promote the 

Facebook posts to target students.
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A Silent Lights Facebook event banner ad was created for Silent Lights and was promoted by the various student 

groups that UCAM partnered with. 

To keep the social media conversation going, two Snapchat filters were designed for the event and were used 

hundreds of times by attendees. Snapchat and Facebook Live became the primary social media engagement method 

during the event. 
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LIGHT UP BRACELET

CREW BADGE

Silent Lights T-shirts were distributed and worn by all of the volunteers. Red and white branded LED bracelets that 

were triggered by hand movements were passed out at the event, adding to the neon light up dance vibe. Food 

Trucks were also on hand ready for dancers needing to refuel. 

Volunteers and VIP attendees, including some University administrators as well as family members of the students that 

produced the video projection and event graphics, were given All Access Passes. The passes allowed for the attendees 

to come and go from the event without waiting in line.



The most attention-grabbing aspect of the event was the five-story projection mapped display. The concept was 

developed by a UCAM student employee who envisioned turning a Tetris-style building into a visual art display. During 

the event, he was assisted by a former UNM student to create real-time graphic displays that matched the live music. 

In order to achieve art show, four commercial grade projectors were shipped in from California.
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PROJECTION MAPPING ON HUMANITIES BUILDING



Facebook, Twitter and Snapchat feedback was overwhelmingly positive. Even days after the event, the hype continued 

as students shared photos and videos with friends. 

SOCIAL MEDIA FEEDBACK

RESULTS: SOCIAL MEDIA

T H E  U N I V E R S I T Y  O F  N E W  M E X I C O



THANK YOU

PARTY ON THE PLAZA

T H E  U N I V E R S I T Y  O F  N E W  M E X I C O

What started as an idea for a new student homecoming party, quickly became one of the University’s most popular 

and memorable student events. The event was developed for students, by students, concepted and produced by 

students working for UCAM and theundergraduate student body government, supported financially and logistically by 

UCAM and Student Activities Center sta�.

Before the event began, more than 1,000 students were lined up and ready to party. By the end, thousands were 

sharing their experience with friends, and hoping to see another “Silent Lights” style event in the future. As students 

returned their headphones, volunteers were thanked profusely for throwing what more than one student called, “The 

best event UNM has ever put on.” 

Silent Lights was later voted Best Student Event in an annual Best of UNM edition of the Daily Lobo, the University’s 

student newspaper. It was rated number 1, above other popular long-standing traditions and student events. 

“This is the best turnout we have ever had for a first-time ASUNM sponsored event,” said Kyle Beiderwolf, president of 

ASUNM. “It was an unbelievable experience—so much fun. Everyone definitely wants this to be an annual event.”


