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Leverage this opportunity to:

• Modernize school’s brand and website, bringing 
it in line with other UC medical schools and 
UC San Diego academic campus

• Provide anniversary-related branding and 
content that can be adapted by any faculty 
member or campus group

• Leverage all relevant owned communications 
channel to raise local awareness of UC San 
Diego School of Medicine, not just as a 
research powerhouse, but as a place where 
top physicians learn from an innovative 
curriculum designed to improve patient care

Goals



• Started in early 2017

• No additional budget

• Piggyback on existing communications 
channels and events

• Spread out campaign efforts and integrate 
them within regular job duties

• Tapped the talents of staff members from: 
UC San Diego Health 
Communications/Media Relations, 
Marketing, Web, Creative Design, Events, 
Internal Communications, 
Photography/Video

Strategy and Challenges



Branding



Web

medschool.ucsd.edu/50



Video



Video



Social



Email



Print



Media



Events



Internal

pulse.ucsd.edu/SOM50



• Lots of positive feedback from Discoveries
recipients and Dean’s Symposium attendees

• Digital Metrics
Approximate cumulative values January – May 2018

• Visits to new School of Medicine homepage, 
compared to old page over same period last 
year: +108%

• Visits to new medschool.ucsd.edu/50 
anniversary microsite: 2,050

• Visits to Discoveries magazine online, compared 
to old site over same period last year: +69% 

• Visits to new intranet toolkit: 1,950

• Views of “Hello, Doctor” sizzle video: 1,400

• @UCSDMedSchool Twitter followers: +400 

Measures of success


