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Examples of Post-it Note Report Mock-Ups

Each sheet of paper
represents a report
(approximate dimensions
of a screen in Power Bl).

Color-coded

Post-its represent
different data
visualization modules.

We repositioned the Post-
its within and between
the report screens, which
made it possible for us to
do quick mockup
revisions with
stakeholders during
meetings.

Low Tech, Highly Effective
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Linking Allocations to Big Ideas

illocation

Overview
Detail
Assignments
Beneficianies
Finanaals
Notes
Stewardees
Tasks

Allocation User Group

ellucian

L

Veterinary Medical Center Fund (voDseso)
Account 40 Agency
School inary Madicine Campus
Department

Mintzlaff, Kim [Logof]

w20 TP ARGUGE®

Agency”® R v
Allocation”

Account™ A0 748647555

Investment

UC Fund
Campus -

| Active
Annual
Athletics

Rest &
Category

Sub Category
CAE Purp*

CAE Sub
Steward ID
Endow Pool
Start Date
Alloc Type

Long Name 2

BIC ™| Big Ideas
Camoaian 2017

Global Education for All at UCD (E)
Healthy Aging in a Digital World (F)
Healthy Brain Aging Initiative (3)
Institute for Global Human Rights (H)
Leading the Way to Climate Meutrality (1)
Precision Health (J)

Smart Farm (K

“Weterinary Medicine Center (L) L\\}
Wiorld Water Institute ()

Endow Typ
Stop Date

We used the Category and Sub
Category feature of the Allocation
Detail section in Ellucian Advance to
map individual allocations to a single
Big Idea (no double dipping permitted.)




Campaign Reports Main Menu in Power Bl

Power BI

Home (preview)
. Favorites

Recent

Apps

Shared with me

Workspaces

My Workspace

71 Get Data

ap Apps > == UC Davis Campaign Reports

Reports

NAME

001-Overall

002-Development Area
003-Development Reporting Area
004-Geographical Giving
005-Geegraphical Giving Table
006-Big Ideas

007-Denor Population

008-Trending

@ ‘:i' UC Davis Campaign Reports Campaign for UC Davis v.3 0 @ @ 0 @ 9

E 9 < Users click
o o on any one
' of the these
vy 8 menu
o : items to
. . gain access
to the
T report of
a 5 their
@ . choice.
XE o

Handy glossary of terms used within the reports.



Report View in Power Bl
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Campaign Overall UCDAVIS

UNIVERSITY OF CALIFORNIA

Commitment ] [

Annual Fund | 52

Arboretum | $2.700.463

» H © ¥ ®

Betty Irene Moore School of Nursing
Cal Aggie Alumni Association
College of Ag & Environmental Sciences $123272.776

College of Biological Sciences Il 520288192

C

(3 )

College of Engineering

College of Letters & Science
COSMOS | 304380 23.310

Division of Student Affairs 67

Graduate School of Management
Institute of Transpertation Studies
. : 116,548

Intercollegiate Athletics

Manetti Shrem Museum
Office of Graduate Studies Fiscal Year # of Donors  # of New Donors  # of Gifts ~ Dollars Raised FY Working Progress to Goal
Commitment Goal

Cffice of Research

in
iy

1,950 13,105 7,120,872 9 | 2%
10,876 53,895 229 1 : 133%
‘ 204 %

100 %

100 %

Other
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Robert & Margrit Mondavi Center for the Performing A..

I

'

]
|
School of Education I
1

Schoal of Law
School of Veterinary Medicine
UCD Health

University Library | %6 15 Saturday, October 27, 2018

Campaign Overall




Annotated Campaign Reports 1- 8 + Glossary



@

NAME

N

/i

Toggling between cash g
and commitments
changes the data
displayed in the charts,
tables and graphs.

Dotted-lined boxes
indicate distinct
‘visualization’
components, as
represented by the
individual Post-it notes
in the paper mockups.

Campaign Overall

High-level overview of university-wide progress-to-date.

UCDAVIS

I Commitment ] [

Annual Fund | $2851.946

Arboretum | $2616.656
Betty Irene Moore School of Nursing [l $9.936.229
Cal Aggie Alumni Association | $650.824
$1224044,852
College of Biological Sciences $20,173.720
College of Engs

College of kefters & Science [ 3:5.227.387

COSMOS | 3503181

I

I

I

I

| : . _

I College of Ag & Envircnmental Sciences
I

I

I

Division of Student Affairs | $8.611.388
Graduate School of Marege $2,218.750

fiute of Transportation Studies | $10.745.232

I

I

I

Intercollegiate Athletics | $11.292.382 I
Manetti Shrem Museum [l $14.728.751 I
ice of Graduate Studies | 4540177 I
I

I

other I

I

I

I

I

i Raobert & Margrit Mondavi Center for the Performing A.. | 54446912
| Schoal of Education ] $8.416342
| School of Law | s6.188.263
I

I

UCD Heslth

L University Library | $6.957.325 J

I
I
[ EEEREIREE I
I

I

i | 2015 24 3 26
School of Veterinary Medicine $182,412,322 | :

I

iDoIIar: Raised

| $689.986,165 z45%

3 o ____._ $2,000,000,000 |
T T T T T T T T T T T T T T T T T T T T T T T T T T T T 3
| §250M |
I 59,856 '
| $200M I
I
I
I $150M |
I 22,982 §100M I
- I
| $50M :
i I
| 113,662 SoM !
N s i et P g |
[ T 1
Fiscal Year # of Donors  # of New Donors # of Gifts Dollars Raised FY Working  Progress to Goal |
I Commitment Goal I
I 2019 7,795 1618 10,045 $46,857 612 £262 108,689 18 % I
I 2018 38,261 10,877 34,067 $229939,415 $172,413,240 | 133% -
| 2017 37,607 10,474 49 487 $248672 151 £122112,000 § 204 % I
i 7016 43 8 37 $103.238,874 $103,238,574 | 100% |
$61,278113 £61,278,112 | 100% |

Tuesday. October 09, 2018

Year-over-year, high level gift metrics and donor attributes

Data refresh date




: 001-Overall

! 002-Development Area @
! 003-Development Repo rea ]
! 004-Geographical Giving

Drop down filters that
narrow the data used
in the visualizations

(similar to the column
filter feature in Excel).

Department drop-
down will dynamically
populate based on
the selected
Development Area.

Pie chart of dollars —

raised per fund type
e.g. endowment, or
FFE

Campaign Development Area

Campaign progress narrowed by development area

UCDAVIS

[ Commitment ] [ Cash ]
Fiscal Year
All e
/ Gift Type
All e
Development Areas
All ~
Department
All ~
/ Giving by Fund Type
Quasi $25M (4%)
Endowment
£188M (27%)

Current $477M (69%)

=]
2
r}
g
3

1
o

9

UNIVERSITY OF CALIFORNIA
Dollars Raised

$689,986,165

30.45%

-\ IEE N2 ,-‘22

50 §£2,266,203,2

# of Donor
FDonors $250M

59856
$200M
# of New Donors M
22 982 $100M
£50M
-I 13 662 2017 2018
@ Gift @Pledge
Fiscal Year  # of Donors  #.f New Donors # of Gifts Dollars Raised FY Working Progress to Goal
Commitment Goal
2019 795 1,618 10,045 546,857,612 $262,108,689 |1l 18%
2018 38,261 10,877 54067  $229,939.415 s172413.240 [
2017 37,607 10,474 49487 3248572151 s122,112,000 [NEGESE
2016 43 8 37 $103.238.874 5103,238874 [100%
34 5 26 561,278,113 s61.278.112 NGO

Tuesday, October 09, 2018

Last Date Refreshed

Grey = pledges; blue = gifts

Breakdown of key campaign progress metrics.




o Progress per major development area towards its
! established campaign goal.

nomﬂeuelopment Reporting Area
TS Campaign Development Reporting Area l |CDAVIS

UNIVERSITY OF CALIFORNIA

( Commitment ) ( Cash ]
Goals and progress _ _ _ _ _
Development Reporting Area Warking Dollars Raised Progress to Goal UCD Health Working Daollars Raised Progress to Geal
I|Sted for a” . Commitment Geoal Commitment Goal .
. Annual Fund $10,000,000 $2,851,946 [ 20% UCD Medical Center $44 300,000 $2,052,664 || 5%
develo pme nt units (a nd Arboretum §25,066,667 92616656 | 10% Schoal of Medicine ‘ $401,618,417 $163,755,183 _ 41%
visible by all users)_ This Betty Irene Moore School of Nursing $24,202,408 0036220 N 41%
“ ) » —4f_, Cal Aggie Alumni Association $400,000 s650,824 [EEE e
radlcal tra nspa rency College of Ag & Environmental Sciences $504,672,362 $122,044,852 - 24 %
was new for us. College of Biological Sciences $71,650,616 $20,173,720 - 28 %
College of Engineering $97,825334 $38,794,239 - 40 %
College of Letters & Science $196,730,000 345,227,387 [ 23%  Giving by Purpose
. COSMOS 1,030,000 ss03,181 [ 40%
P e Cha rs h Oows dOI la rs Division of Student Affairs $35,625,000 sge11388 | 24 % Student Support , )
raised by g|ft purpose, Graduate School of Management $44 785,834 $2,218750 || 5% $84M (12%) Capital $114M (17%)
Institute of Transportation Studies $47.128334 £10,745,232 - 23 %
such as student SUppOI"t, Intercollegiate Athletics §73,028,334 511292322 [ 15 %
. Manatti Shrem Museum $19,587,500 $14723751 [7s 5
research or ca plta | Office of Graduate Studies £7,500,000 $4,540,177 _ 61 %
p rojects ( extracts this Office of Research $56,089,792 490, %
. . Other $2,500,000 $7.230027 (GG Department Support
|nf0rmat|0n from - Robert & Margrit Mondawi Center for the Performing Arts $18733,334 4,446,912 - 24 % $129M019%)
Advance aIIocations.) School of Education $23,575,000 $8,416,342 - 36 %
School of Law 527,083,334 36188263 [ 23 %
School of Veterinary Medicine $521,580,967 $182412 322 - 35 % Instruction
UCD Health §4450918 417 $165,307,847 _ 37 % $10M(2%)
University Library $10,500,000 6,957,325 _ 56 % Research $280M (41%) g;’;ﬂﬁggﬁfs“
Total $2,266,203,233 $689,986,165 30%

Tuesday, October 09, 2018

10 COMADENTIAL AMD DATED MATERIALZ INTEMDED FOR THE ZPECIFIC UZE OF LC-DAVIZ DEVELOPMENT AND ALUMMI RELATIOMNZ ZTAFF. MOT TO BE ZHARED WITH EMTITIES EXTERMAL TO UC-DAVID WITHOUT PRIOR AUTHORITATION Last Date Refreshed




001-Overall

Global distribution of dollars raised.

002-Development Area

003-Development Reporting Area

ﬂﬁ{gg Campaign Geographical Giving UC DAVIS

5“““

UNIVERSITY OF CALIFORNIA
< , [ Commitment ] [ Cash ]

These buttons toggle b Region ) ( State ) ( International ] ) oo
between geographical N 5

areas (map, chart, and _ ' A
. Gift Type [
table adjusts

All S
i 6]
accordingly). —_— L‘D STATES '
/ Al v
These filters further *\J\‘ Sargasso ses

. L Atlantic
narrow the region. Dollars Raised

Fiscal Year

= Guifof Qcean

Mexits
$ 1 6 MEXICO b
b Bing e "

The bigger the purple E Ty IR e R B G e
CII‘C|eS, the more money — ) ) Alum/Non-Degree Holder Geographic Area # of Donors  # of New Donors # of Gifts Dollars Raised | CAAA Members

raised in that Arizona 357 122 709 $7,131,610 102

. Austin Matro 109 52 133 $121,631 45

i ;. Co T

geographlcal area. Boston Metro 391 148 549 $7,371,754 104

Chicago Metro 224 119 333 $4,391.800 22

) Colorado 423 177 562 512,080,984 101

Pie chart shows the Corparate Fdtn/Trust Dallas Metro 193 93 823 $3,349,633 37

distribution of dollars ily Trusts, Foundations Houston Metro 146 49 234 $1.862.055 55
. Los Angeles County 2,595 1,045 3,774 $27,949,236 954

raised per donor type Friond 22% New York Metro 912 388 1,439 $30,760,621 140

(e.g. friend, alumni) Tuesday-r-. Oct{ibé.e-rDQ.ZUlS

11

Progress-to-date of strategic regions associated with filter selection.




These filters allow users
to customize the
contents of the table to
reflect the geographic
region selected.

FY-comparative
breakdown of donors

per top gift levels. \

Can use “# of New
Donors” column to
quickly identify new
donor acquisitions, how
much they gave, and in
which region they were
acquired (as per filter
selection).

12

Table of donors and gifts per gift level, per region(s) as selected in filters. Data set
extended to include all previous fiscal years to enhance comparative capability.

UCDAVIS

UNIVERSITY OF CALIFORNIA

Campaign Geographical Giving Table

(i it t Cash
( _ ] [ = ] Dollars Raised
Reg Stat ( International

[Fiscawe"r egion J[ ate J nternationa ) $161,732,844 6005

All s

Gift Type $0 $2,000,000,000
All s

Geographic Area

All v 10,113 4,098 15,572

Previous FYs 2018

# of Donors | # of New Donors # of Gifts Dollars Raised | # of Donors | # of Mew Donors | # of Gifts Dollars # of Donors | # of New Donors | # of Gifts | Dollars Raised
Raised

Fiscal Year

Gift Level

$10M+

$5M - $9.9M 0 1 57628405
$1M - $4.9M 0 337,040 321 7 7 235151 1 0 1 1,000,000
$500K - $999K 10 2 $7,931,312 T1  $9,166,954 3 0 3 §2222212
$250K - $499K 26 3 37 §13474,230 6 1 7 §2279777
$100K - $249K 55 4 67  $10,385103 17 1 19 52815737
$25K - $99K 174 38 208 §11461189 50 10 49 52745941
1827 7054 $5195641 200 232 1046 5881806

Tuesday, October 09, 2018

Y

This project made it possible to track this crucial information for the first time.




004-Geographical Giving

005-Geographical Giving Table

006-Big Ideas O“

007-Donor Populat

These filters allow users
to customize report

contents by gift type ay/’

Big Idea.

The top 10 Advance
allocations (per Big Idea,
shifts as filters applied).

Bow-tie chart provides\
visual comparison of
progress-to-date for Big
Ideas, divided by gift
source (an aggregate of
different gift sources per
Advance gift record.)
The larger the “branch”

the more funds raised. |

13

Progress to goal for Big Ideas per gift type; top 10 Big Idea allocations.

Campaign Big Ideas

UCDAVIS

UNIVERSITY OF CALIFORNIA

[ Commitment ] [ Cash ]
Fiscal Year DO||a'S RaiSed
N
All $19,904,610 sasx%
Gift Type
I ]
All v 50 $224,100,000
Big Idea
Gift Source  $ Raised Big Idea % Raised
All N
Veterinary ... $16,628K
Individuals  $15,169K Healthy Ag.. $2,004K
# of Donors # of New Donors # of Gifts y
World Wat... 782K
415 111 450
Corporatio.. $2,520K Global Edu... $360K
Center for ... $101K

Top 10 Allocations by Big Idea Giving

Veterinary Medical Center Cons... | VMC Felin...

Vet...
Patient and Provider Engageme...

COMFIDENTIAL AMD DATED MATERIALS INTEMDED FOR THE ZPECIFIC UZE OF UC-DAVIT DEVELOSMENT AND ALUMMI RELATIONT ZTAFF.

The definitions of each Gift Source provi

SmartFarm... 815K

% Raisad

Foundations $1,391K
§19,90.. A

Consortiu.. $10K

Healthy Br.. $3K

Cther Non... $592K Center for ... $1K

Center for ... SO0K

Carbon Ne... SOK

Alumni $233K —

Global Hu... S0K

Tuesday. October 09. 2018

Last Date Refreshed

MNOT TO BE ZHARED WITH EMTITIES EXTERMAL TO UC-DAVIE WITHOUT PRIOR AUTHORTATION

in the Glossary.




004-Geographical Giving
005-Geographical Giving Table

006-Big Ideas

007-Donor Population O(\
:({ \

<

Campaign progress-to-date by entity type and level of donor loyalty.

Campaign Donor Population

UCDAVIS

These filters allow users
to customize report

contents by fiscal year -
and development area.

A new metric for us:
dollars raised by entity
type & donor loyalty
level (Renewed, ~
Reactivated, Lapsed, &
Acquired)

Dollars raised per FY
quarter by donor loyalty
level.

~a Employes I

14

This report is a cash-based report only.

Fiscal Year

All

Development Area

All

Dollars Raised by Record Type and Population

Population @Renewed @ Reactivated @ Lapsed @ Acquired

Alum/Non-Degree H... I
Alurani m
Business, Corp-for p.. m
Campus-Related Org I

Corporate Fdtn/Trust m

Employee - Former .
Extension Alumna/Al..
Faculty
Fac ormer .
amily Trusts, Found... m
Friend $54M 58M
Government

Higher Education Org | YNNI

Other
Other Fdtns/Trusts m
Other Nonprofit Org
Parent m
Student
oM £20M $40M $60M

MEIDENTIAL AR OATED MATERIAL © TMTERDED EOE THE SBSAIFIE RS OIF LIE - DATT EWE CSHERT &3

I
o
1

UNIVERSITY OF CALIFORNIA

Donor Count by Quarter and Population

v
$100M

v
380M
360M

Qtrl Qtr 2 Qtr 3 Qtrd
@ Renewed @Reactivated @ Lapsed © Acquired

yonor by Population

Fiscal Year Donor Count | Household Count A
hd

2019
Renewed Acquired Renewsd 5182 4111
25.628 (38%) 27,899 (41%) Reactivated 936 722
Lapsed 240 184
Acquired 1,838 1,515
2018
Renewsad 19,129 13,630
Reactivated 5124 3,784
Lapsed 1,253 Q47
Acquired 12,954 10614
2017 N
Renewsd 18399 13,074

Reactivated
11,515 (17%)

apsed 2,605 4£%)
Tuesday. October 09, 2018

Last Date Refreshed

Breakdown (pie and table) of donor loyalty level. Definitions in glossary.




005-Geographical Giving Table

006-Big Ideas

007-Donor Population

008-Trending

(7

Campaign trend tracking.

Campaign What's Trending?

These filters allow users —

to customize report
contents by
development area.

Top CA countiesby
dollars raised & Top 10
donors.

/
Line graph of dollars
raised by fiscal year.

M”I i
L et =

TRIE MEarT i @ Somilme il -Baiad fepeet ool Develspment Area

'!_ Ty L]
$75,675491
- Preferred Name Dellars Fased U
-
Alamada £50, 100,000 51500
ST4E95 637 §.37, 000,000
. 312087 689 L1000k
59632 840 LS50k
/ 5$57.13% '525. 50551 750
55336732 S0hA
£9,500,000 2015 2086 207 2018 20159
Lok Ancgeles
527,913,688 il
Raied $7420207

San Francisco

§26.320.457

Siraight Fledge Beguest 3348 (9%

Santa Clara e Bequest Expeciancy i m “
Fayroll Deducth FIEPM 23%
. s aised i y n.-
Pie chart of dollars by . B - i
glft or pledge type' §15445 353 et | EHAM W
: : Candiisanal 17765 - Mo... II'.'I.HJ- Em-
et spriinga AN &lumn. 15 =
h of doll B SASAM (2201 M ——— --
Bar graph of dollars i Maiching Gi .k Mo R
. . .64 §1M 1 - 2 1 =
raised by gift source Grant Pledge e pn M '
. SR (1w 2 y LY §2000 Tuesday. October 09, 2018
(entlty type) FOE AL AND DATED AATERIAL 14TENDED FOS THE ZREC USE OF LS04 T EVELORUEET S bULARE BELETION TR 1O T B Sargp T BT £1TERAL 0 LD WO S0 TR T 51 Date Refreshed
15

Top-grossing appeals, drop down box allows a typed-input or selected search of appeal code.




006-Big Ideas

007-Donor Population

008-Trending

009-Glossary

Qe

2

Campaign Glossary

Term
Development Area
Dioliars Ramed
Doncr Count
Fiscal Year

Gt Leve

Gsft Source

Gifts

Household Count
Lapsed

Last Date Refreshed

Payments

Pledges

Reachbacks
Reactreated

Regon/State/Internations

Renewed

To Date

Defininon

Asrea of the Allocats
Sum of totals for th
Distinct count of en

TI_" o &30

Amount of 3 single
Grouping of entity |
Corporations= Buss
Former. Estate Frien
Other Nonprofit On
Bequest{BQ) Grant
Destinct count of ho
Donors in the currel
Dats vahd through

3rd Party Pmi3P) 8
PmtiPD), Pig Pmt{Pt
Bequest Pledge(BE)
Pledge(ST). and Tes
Selected gifts/pledg
Donors in the curne

= s thal
terrtones (excluding

Denors in the currel

fIU_" - o curent

Explanation of terms and factors considered in report calculations.

Campaign Glossary

Term Definition "
£

# of Donors Count of distinct entities who have made gifts within the given timeframe selected

# of Gifts Count of distinct gifts made within the given timeframe selected

# of New Donors
Acquired

Area

Big Idea

CAAA Member
Cash
Commitment
Department
Development Area
Dollars Raised
Doner Count
Fiscal Year

Gift Level

Gift Source

Gifts
Household Count

Lapsed

Count of distinct entities who have made their first gift to the University within the given timeframe
Donors who made their first gift to the University in the current fiscal year and have no other gift history
Geographic location of a gift based on a donor current valid address

Big Idea for UC Davis

The distinct count of entities that have an active, CAAA Membership (Annual, Parent, Student, or Life)
Sum of dollars raised from gifts and payments

Sum of dollars raised from gifts and pledges

Department of the Allocation that the gift was made to

Area of the Allocation that the gift was made to

Sum of totals for the gifts using cash or commitment logic based on selection

Distinct count of entities

"7/1/__" to "6/30/__" of prior fiscal years and "7/1/__" to the last date the data was last refreshed for the current fiscal year
Amount of a single gift transaction

Grouping of entity Record Types. Alumni= Alumna/Alumnus, Alumni, Alum/Mon-Degree Holder, Estate Alum, Student: Campus Related Orgs.= Campus-Related Org:
Corporations= Business, Corp-for profit, Corporate Fdtn/Trust; Foundations= Family Trusts, Foundations, Other Fdtns/Trusts; Individuals= Employee, Employee —
Former, Estate Friend, Estate Parent, Extension Alumna/Alumnus, Faculty, Faculty — Former, Friend, Parent; Other Nonprefit= Government, Higher Education Org,
Other Nonprofit Org

Bequest(BQ), Grants(GR), Gifts(GF), Matching Gifts(MG), Outright Grant(GR), and Flannad Gifts(PG)
Distinct count of household

Donors in the current fiscal vear who made a aift and have a qift history that was from 5+ vears ago, but no aift history since then

Tuesday, October 09, 2018

Last Date Refreshed




User guides in PDF format. Materials used in the 15+ mandatory classroom training
sessions we conducted across campus (which granted access to Power Bl.)

Training Materials

Campaign Reports | Advanceme: X
ADVANCEMENT SERVICES

< C'  @® Notsecure | ais.ucdavis.edu/learningcenter/campaign_reports/index.html Q ¥ =
001 — Overview

Hf Apps o ServiceNow Service | [B DRO List Generator M Mike Pro Toolkit & Dashboard - UC Dav: [J}) GREATPROD  i' Atlassian Cloud

Tracks Commitment or Cash progress to overall campaign goal. Displays dollars raised, number of

donors, number of new donors, and number of gifts. Allows users to isolate by Unit or Fiscal Year.
Campaign Overall UC
.
Advancement Services 1 05
I Make a gift now }/ - MENT & ALUMNI RELATIO
| DVANCEMENT SERVICES
sar?
Option 2 | Learning Center» | Technical Services » | DataHub » | Gifts » | Centralized Gift Processing - | Ab.ut Us ﬁ e I IIIII
Home > Learning Center > ympaign Reports i - .
’ ) "
Ve S
E [; / / Key Definitions:
« # of Donors: Count of distinct entities who have made gifts within the given timeframe selected
/ » # of Gifts: Count of distinct gifts made within the given timeframe selected
/ & # of New Donors: Count of distinct entities who have made their first gift to the University
/ within the given timeframe
HOW to Galn Access #  Cash: Sum of dollars raised from gifts and payments
/ * Commitment: Sum of dollars raised from gifts and pledges
First time log in instructions (Access can begfquested by emailing devarhelpdesk@ucdavis.edu) * Development Area: Area of the Allocation that the gift was made to
# Dollars Raised: Sum of totals for the gifts using cash or commitment logic based on selection
/ «  Fiscal Year: “7/1/_" to “6/30/_" of prior fiscal years and “7/1/_" to the last date the data was
/ last refreshed for the current fiscal year
& Last Data Refreshed: Data valid through
Campaign Reports,lﬁ;er Guides B o o
« 001 - Overall Hover curser over specific regions within the report to get more details:
—~—
« 002 - ~— -~
R 807
+ 003 Area ~ -~ 13500
grap WQ =
» 004 - Geographical ~ -
-~
* 005 - Geographical Giving Table ~ - ~
» 006 - Big Ideas Il
» 007 - Donor Population
* 008 - Trending
Glossary

All training materials and user guides are posted on our website. 17
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