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GBG Paid Media

Impressions: 19,587,627
Google - 14M
Facebook - 5.5M

Clicks: 71,851
Google - 29.7K
Facebook - 42K

Video Plays: 1,039,437
Google - 283K
Facebook- 755K [viewplays]
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Facebook Carousel and Instagram ads
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Snapchat Video
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GBG Landing Page

Views: 114,969
Total number of pages viewed.

Conversions (leads): 8,703
Total number of thank you page views or form 
submissions.

Avg. Time on Page: 11:53
The average amount of time users spent 
viewing a specified page or screen, or set of 
pages or screens.

goblueguarantee.umich.edu

https://goblueguarantee.umich.edu/
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GBG Email
Research

● What information do prospects want to know?
● How did previous email topics perform?
● Where do users need to be sent for more

information? What sites/links?

Build
● Choose 1 main topic per email
● Limit link options to 3-5
● Write email copy
● Thinking about email structure, what should

be visually represented versus designed

Design
● Layout what should be visually represented

versus written
● Hero images, visual cues, buttons

Code & Test
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GBG Campaign
Journey
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