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STORIES OF OUR STATE

Communication Goals and Objective

 GOALS:

* Drive awareness of and positive sentiment for U-M’s impact in the state of Michigan, countering prevalent
myths and misperceptions.

* Increase advocacy for U-M overall and the efforts we are doing in the state of Michigan.
 OBJECTIVE: Produce and place into market an awareness campaign, focusing on the day-to-day and likely

unattributed benefits that U-M research, teaching, patient care and public service bring to the entire state of
Michigan.
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STORIES OF OUR STATE

Communication Strategy Tactics

e Develop personalized and compelling stories featuring Michigan residents from around the state that
"bring to life" the impact of the University of Michigan.

e Produce an average of two to three stories a month and distribute via various channels.

e Share materials with communicators from U-M schools and colleges (M-19) promoting use, along with
campus social leadership for additional distribution and engagement across owned social properties.

e Communicate efforts across campus channels starting in September 2018 (the University Record,
Michigan Radio, kiosk toppers, light pole banners, Stadium Boulevard marquee).

e Distribute thank you letters and posters from President Schlissel to those featured in our “This is
Michigan” - Stories of our State campaign.

VICE PRESIDENT FOR
BRINGING U-M STORIES TO THE WORLD M COMMUNICATIONS

UNIVERSITY OF MICHIGAN



STORIES OF OUR STATE
This is Michigan - Overall Campaign Highlights

* It’s working!
+  Achieving tremendous reach among both of our audiences (unaffiliated and affiliated)

. Multi-channel approach creating stronger awareness for our stories

. Ability for the audiences to connect with personal story has been effective - beneficiaries telling how U-M has benefited their
lives vs. us telling the story has had a stronger impact on our stories being consumed/shared

*  Creating pride and excitement among advocates to help tell the stories:
. Hear on the Farm resonated with audiences in audiology professions and through an interview aired to multiple radio
stations in and outside of Michigan.

*  Aphasia - U-M Speech therapist grads shared enthusiastic remarks on U-M’s Aphasia Program and the story was featured
in Mary A. Rackham Institutes’s winter newsletter.

+  Active Classrooms - Followers expressed their excitement in social post comments surrounding the INPACT programs.
+  Schools and colleges are sharing our stories and assets with their audiences through a variety of channels, including

newsletters, social media, public presentations. Stories are continually being highlighted on their various communication
channels (ex. Neuvokas was just featured in Business Engagement Center’s newsletter).
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STORIES OF OUR STATE

This is Michigan - Overall Campaign Highlights

*  Updated our Paid Social Media Strategy in 2019 and already seeing an improvement in performance

*  Constantly refining our content based on performance - e.g. best formula - tell the story quickly/most important information
upfront, create shorter and varied “consumable” variations targeted to the channel, determining the types of content that resonate
the most with our various audiences.

. Exploring other venues to showcase our stories as a whole - All stories packaged in a showcase for the Michigan Today
publication. Currently looking into Reddit and placing our message through signage at the Detroit Metro Airport.

. Repurposing stories for news media - Stories such as MEZ to be re-distributed to news media based on timeliness, current
events such as the state competition in March and national contest in April. Rip Current at start of summer and popular swimming,
beach weekends, Labor Day, for example. Opioid is an ongoing media opportunity as community trainings are scheduled, active
classroom as a back-to-school story, etc.
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STORIES OF OUR STATE

This is Michigan Stories

Coastline
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U-M Taubman College of Architecture + Urban
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Tonya Allen

WE HAVE TO MAKE!
DEEP AND RICH INVESTMENTS
IN YOUNG PEOPLE IN ORBER
TO CHANGE THE TRAJ Y
OF OUR CITY.
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U-M School of Public Health
U-M School of Social Work
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Big History
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PING THE FUTURE
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U-M School of Education

THE DOCTORS WERE SUPER GREAT WITH EDUCATING

US ON HOW TO ADDRESS PLAGIOCEPHALY AND HOW
THE USE OF HELMETS CAN HELP,
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Michigan Medicine - C.S. Mott Children’s
Hospital and the Orthotics and Prosthetics
Center

Landyn Concrete

IF WE USE THIS MATERIAL,
THE TRAVELING PUBLIC COULD
SEE REDUCED COSTS AND LESS
CONSTRUCTION BARRELS IN
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Michigan Medicine - C.S. Mott Children’s
Hospital Congenital Heart Center

U-M College of Engineering

Carlson’s Fishery

MCITY IS MAKING SURE THAT WE MAKE ROADS
SAFER, MORE EFFICIENT, MORE ACCESSIBLE AND
THAT WE PRESERVE THE ECONOMIC VITALITY OF
THIS AUTO INDUSTRY HERE IN MICHIGAN.

1 TOOK A LOT OF

LAKES, FISHERIES BIOLOGY
AND ECOLOGY, AND IN THIS
BUSINESS IT CERTAINLY HAS
BENEFITED ME GREATLY.
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U-M School for Environment and Sustainability

U-M Mcity
Michigan Sea Grant Program
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STORIES OF OUR STATE

This is Michigan Stories cont.

Rip Current Access for All Brewery Vivant Dental Clinics

ACCESS FOR ALL OPENS WE RUN THIS BUSINESS WITH ATRIPLE
DOORS FOR PEOPLE WITH BOTTOM LINE APPROACH PUTTING EQUAL
DISABILITIES AND ALLOWS EMPHASIS ON PEOPLE AND PLANET, NOT
THEM TO KNOW JUST PROFIT. SUSTAINABILITY ISA BIG PART
\ "ORE S 3 OF OUR IDENTITY AS A BUSINESS, AND WE'
THEY CO SOMEWHERI | 3 DEVELOP DEEPER RELATIONSHIPS IN OUR
IMUNITY BECAUSE OF IT.

OUR KIDS THAT COME HERE
EVERY SUMMER HAVE VERY
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OUR MISSION ISTO END
DROWNINGS IN THE
‘GREAT LAKES.

PENINSULA. SO TO HAVE
THE UNIVERSITY COME UP
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U-M Institute for (/lenlcai & He;alth Research U-M School of Information U-M School for Environment and Sustainability U-M School of Dentistry
Michigan Sea Grant Program

Neuvokas Opioid Overdoses 7 Blavin Sgholars Making in Michigan Libraries
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U-M Economic Growth Institute U-M School of Nursing U-M Development, Blavin Scholars Program, U-M School of Information
School of Social Work
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STORIES OF OUR STATE

This is Michigan Stories cont.

Cook Scholars Hear on the Farm Argus Farm Stop Aphasia

IT OPENED UP MY EYES AND
SHOWED ME WHAT WE
NEEDED TO DO. IT REALLY IS
AGOOD THING TO TAKE CARE.
OF YOUR HEARING,

WE HOPE TO MARPTIPREIER™
FORA SMALL FARMER 7
HAVE'A SUSTAINABEE LIFEss
AND WE ALSO WANTED TO

Tt oy MAKE, FOl
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my.umi.ch/thisismichigan
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U-M Development, Cook Scholars Program, U-M School of Nursing U-M Ross School of Business U-M Aphasia Program, Rackham Graduate
Ford School of Public Policy School
Active Classrooms MEZ Student-Run Free Clinic
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and Down Syndrome, Community
Pharmacists
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U-M School of Kinesiology U-M College of Engineering U-Mm Medical‘ School
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STORIES OF OUR STATE

Story Placement Details

* News Media:

» Plan: News releases will be written and distributed to print, TV and radio outlets (local, regional markets)
and also shared with niche online news sites if there is a fit either prior to or during the 4-week story flight.

» Placement: Emphasis on individual media pitches that are based on the interests and specialties of
reporters, editors and producers.

» Audience: Unaffiliated and affiliated men and women in the state of Michigan.
 Paid Social:
* Plan: 4 weeks per story
+ Placement: Facebook, Instagram, YouTube, Twitter
» Target Audience: Unaffiliated and affiliated politically moderate men and women in the state of Michigan.

+ U-M Social:
» Plan: Posted across owned social channels within the 4-week paid flight.
* Placement: Facebook, Instagram, LinkedIn, Twitter
» Audience: Affiliated U-M Social fan base
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STORIES OF OUR STATE

Story Placement Details cont.

+ Michigan Impact and Gateway Websites:

» Plan: Posted on the Michigan Impact Website for the life of the campaign. Posted on the U-M Gateway for
a week after each stories launch.

» Audience: Unaffiliated and affiliated men and women in the state of Michigan.

« Campus Channels:
* Plan: Vary by channel

» Placement: Stadium marquee, kiosk toppers, light pole banners, etc.
» Audience: Unaffiliated and affiliated men and women on U-M Ann Arbor campus.

* Alumni Newsletter:
* Plan: Periodically
* Audience: Affiliated men and women

VICE PRESIDENT FOR
BRINGING U-M STORIES TO THE WORLD M COMMUNICATIONS

UNIVERSITY OF MICHIGAN



STORIES OF OUR STATE

This Is Michigan - News Coverage - Recent Stories

Stories were distributed to news media throughout the state and posted across U-M channels: The Gateway feature, Gateway news item,
Michigan Today (300,000 alums), Canvas (40,000 students/50,000 instructors), Michigan News, Facebook and Twitter.

Cook Scholars:
Argus Press (13K print circulation, figure does not include digital reach; 15K Facebook followers)

Hearing Heroes

Ag News For America, radio wire service geared toward the agricultural industry, airs on 40 stations from WDMJ in Marquette to WJIM in Lansing and
WCSR in Hillsdale; Michigan Ag Connection, national network of websites for the agricultural community; The Hearing Review, industry publication for
audiologists, public health industry and advocacy groups

Argus Farm:
News Media has already covered extensively

Aphasia
Traverse City Record Eagle (25K print circulation, digital, 23K Facebook followers)

Active Classrooms
Futurity (audience is researchers and research news from top universities). Medical News (international publication, 73 million visitors annually),
HealthDay (national Health & Wellness website)

MEZ
Michigan Chronicle (50,000 - 75,000 weekly readership, print and digital)
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STORIES OF OUR STATE

This is Michigan - News Coverage- Previous Stories

Stories were distributed to news media throughout the state and posted across U-M channels: The Gateway feature, Gateway news item,
Michigan Today (300,000 alums), Canvas (40,000 students/50,000 instructors), Michigan News, Facebook and Twitter.

Opioid Overdoses:

News Media: Monroe News (with 36,300 Facebook followers), Ag Net, a radio wire service geared toward farmers for 40 stations from
WDMJ in Marquette to WJIM in Lansing and WCSR in Hillsdale. Detroit Free Press to publish by early November.

Additional Outreach: University Record, Michigan Daily

Blavin Scholars:
News Media: WXYZ-TV (383,000 Facebook followers) story in April. NewsChamber, statewide news curator and distributor
Additional Outreach: Ongoing

Making In Michigan Libraries:

News Media: The Daily Mining Gazette (circulated in most of the UP and northern parts of the Lower Peninsula), Leader Publications, a
southwest Michigan news organization that owns The Niles Daily Star, Dowagiac Daily News, Cassopolis Vigilant, and the Edwardsburg
Argus.

Additional Outreach: University Record, Michigan Daily, Michigan Library Association
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STORIES OF OUR STATE

This is Michigan - News Coverage - Previous Stories

Stories were distributed to news media throughout the state and posted across U-M channels: The Gateway feature, Gateway news item,
Michigan Today (300,000 alums), Canvas (40,000 students/50,000 instructors), Michigan News, Facebook and Twitter.

Rip Current:

News Media: Appeared in at least 10 print, online and broadcast (TV & radio) outlets across Michigan and in Indiana, lllinois and
Tennessee. Also shared on their social media channels. WDIV/ClickOnDetroit ((the state’s #1 news website with 800,000 unique visitors in
Jan. 2018, 11 percent market share, 539,460 Facebook followers) aired story on four separate newscasts, posted online story and shared
on Facebook and Twitter. Detroit News (146,962 circulation, 300-500,000 digital, 234,000 Facebook); Traverse City Record Eagle (25,000
circulation, 20,285 Facebook, among others metropolitan and rural.

Additional Outreach: Michigan Daily, Facebook and Twitter posts by Great Lakes Water Safety Consortium and Michigan Sea Grant

Access for All:
News Media: Fox47News (Audience reach across 20 cities in mid-Michigan, 58,000 Facebook followers)

Brewery Vivant:
News Media: Michigan Ag Connection (National network of websites for the agricultural community)

Dental Clinics:
News Media: Iron Mountain Daily News (10,000 circulation, 7, 500 Facebook)
Additional Qutreach: School of Dentistry social media, (19,000 Facebook and1,442 Twitter followers), dentistry alumni social media,

Neuvokas:
News Media: Grand Blanc View (2-3,000 circulation, 1,400 Facebook)
Additional Outreach: EGI website and social media
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STORIES OF OUR STATE

Recent News Media Examples
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Traverse City, Ml

eelanau man works to find voice — in time fo
Christmas

BY STEPHANIE SHOMIN sshomin@record-eagle.com Dec 23, 2018

= @ NEWS SPORTS OPINION OBITUARIES  CLASSIFIEDS  MORE Sign Up

IN-CLASS EXERCISE
BREAKS GETS KIDS UP
AND MOVING

Cook Foundation nominees take tour of U-M campus

Sep 18,2018 B0
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Published on October 23, 2018

,,,,,,,,,, MICHIGAN CHRONICLE

Google donates $1 million in grants to Detroit youth STEM
programs

iﬁ Branden Hunter
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STORIES OF OUR STATE

News Media Examples cont.

@b D .1 m‘ . @ tt LeaderPublications HoME NEWS SPORTS OPINION OBITS SCHOOLS BUSINES ‘; NewsChamber of Michigan @ Ssearch State Only
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" . o Saturday storms cause ing Lardner studen Chamber of Commerce Volunte
October 22,2018 | Today's Paper | SubmitNews | Subscribe Today widespread power outages SorEarders BB sun without recognizes members at annual spread )
incident Friday meeting charity

Finding balance: Libraries are reinventing
themselves to service patrons

Michigan M University of Michigan
Michigan State September 20, 2018, 03:49 pm

Select County or Region

From foster care to fulfillment: U-M program
gives hope to foster students across Michigan

Select Cityin Michigan

Al the news
20-09-2018 7:49 PM
Detroit Metro
Laura Hollister, an adult services team leader, is pictured in the SkillShare workshop at the Niles District Library. The Detroit Pistons ANN ARBOR-Cherish Fields spent many unsettled years moving
workshop opened about a month ago, offering free tools and DIY lessons to people. (Leader photos/KELSEY HAMMON)
East Central Michigan around in foster care before proudly graduating from the

.
wreststores— Library workshop -

. A
e s@ries offers skill
Rangers shutout Centreville < h - I‘i no Northwest Michigan

University of Michigan with degrees in sociology and social work.

At U-M, Fields was a Blavin Scholar, part of a program for foster

=
ey usagnet — i MONROE NEWS [ sutscrveron |
YOUR STATE AG HEADLINES | MArkers | Aucrions | rear estare
| | I , Man arrested in Siversea Lvxury Cruises Lara Trump to rally High School Football Bolton faces tense Y
USAgNet Sear gg Offers A True All-Incusive ; i i
——————————— stabbing i for Walberg in Playoff Pairings talks with Russia
- sAcEEORER . " o Mediterranean Experience
ursing Professor Trains an Army to Battle Opioid Overdoses Monrae. ver.
e Michigan Ag Connection - 09/14/2018 i =

+ wessiTe DESION Staff at the Shelter Association of Washtenaw County began noti
——| upswing in clients overdosing in the bathrooms in 2013.

+ AbveRTisiNG INFO .
K - . x
o What, the staff wondered, could be done to curb this potentially deadly - z
problem? With help from Chin Hwa (Gina) Dahlem, a clinical assistant 2 S NDORI AGE' \), T U&I)

ng an

EMAIL US professor at the University of Michigan School of Nurslng the shelter | oy
S/ NEws TiPst || association became the first shelter in to ——
Dahlem's training prog in i g the antidote that S
reverses opioid overdoses

m'unyw oot nVendo Vilsge \/.l ). 14

Since then, Dahlem, also a nurse practitioner at the shelter, has ! - 5. - - B
jlolvered Her naiexcne raining program o more then 1700 smpiovee: . |8 Campaign of Hope begins with glfts of nasal Narcan kits
public in Sou igan, and as many kits,

with more than 250 overdose saves from law enforcement agencies in
Lenawee, Washtenaw, Livingston and Monroe counties.

Dahlem believes U-M is in a unique position to help fight the opioid
epidemic, with its cadre of researchers and health professionals
coordinated by the newly created Opioid Solutions, a campuswide
network for opioid-related educati and 3

P —
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News Media Examples cont. The Daily News e
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U-M students provide free dental care to campers at Bay Cliff

The Detroit News N e Health Camp
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News Media Examples cont.

Michigan Ageassssies
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Sales & Service

Reedsburg, Wisc.

U-M Alum: Brewery Vivant Sustains People, Plant, Profit
Michigan Ag Connection - 08142018

When Kris Spaulding started Brewery Vivant, she did so mindful of the
possbilfies to create a sustainable business with inspiration sparked at
the University of Michigan.

"At Michigan, | developed a more well-rounded perspective of what it
means to be a good citizen of the world," she said.

Spaulding and her husband, Jason, co-founded the first Siver LEED-
certified commercial microbrewery worldwide in Grand Rapids.
Combining Jason's brewery experience with an environmental focus from
Kiis'studies at U-M's School for Environment and Sustainabilty, the
couple forged an enterprise that's highly tuned toits carbon footprint.

“We run this business with a tiple bottom line approach putting equal
emphasis on people and planet, not just profit,* Spaulding said.
*Sustainabilty is a big part of our identity as a business, and we develop
deeper relationships in our community because of it"

For example, the brewery derives its power from renewable energy
sources; it uses cans instead of bottles because the aluminum can is
morelikely to be recycled, s easier to ship and reduces the carbon
footprint; purchases more than 60 percent of suppiies in Michigan; and it
donates 1 percent of sales locally. A Certfied B Corporation, the brewery
meets high social and environmental standards.

Spaulding studied environmental policy and behavior at U-M and often
reflects back on what she leamed around the psychology of
environmental action and how to get people to care enough to change
their behavior,

“This comes through in how we train our staff about what it means to
work at Vivant as well s in my efforts o influence the business
community on the benefits of being a mission-driven triple bottom line
business," she said. *As | ook at how to have a bigger impactin my
community, | also reflect back on the policy side of my degree and the
importance of instigating change at that level."

Sara Soderstrom, a professor at U-M's Erb Institute for Global
Sustainable Enterprise, said that Spaulding's experience is what studying
sustainabilty at Michigan is all about.

“What we try to do is show how often there are ways to synthesize your
husiness imnact with it with society® she said

Smaoth Spraying
Ahead with somacx

Performanceyou cart
find withany other
boomhelght control
system. Dayorright,
anytemain, any crop.
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triplethefun Mom of triplets
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support to others through
social media
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A Woman SEEN Making an Impact: Tonya Allen

m@ NEWS ZOO WEATHER YES!CLUB PRO FOOTBALL CHALLENGE ALL S|

AMWAY CO-FOUNDER RICH DEVOS PASSES AWAY AT 92

Access for All Strives for Equality

BY: Press Release
POSTED: 1:46 PM, Aug 17, 2018

+SHOW
N

As we are closing in on the ADA reaching 30 years as law, we are
constantly striving to continue the work to make our world more
accessible.

Access for All is a project aimed towards recognizing a business’ good
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This is Michigan - Paid Social Highlights

Ads Shown Video Views Actions Clicks to Website
(likes, comments, shares, etc.)
. Reached a substantial number of our through paid social.
+ Alittle less than half of those who viewed our content were 18 to 34 years of age; the other half were 35 and
older.

+  Males viewed our videos less than females, a 10% decrease since last report. Most likely due to story content.
Will continue to monitor.

13.0% 17.0%
1824
Demographic 2534
@ female 45.0% ® 35-44
Breakdown 4554
Campaign Video Views ZE0 55-64

® 65+
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STORIES OF OUR STATE

This is Michigan - Owned Social Highlights

3.5M 588K 50K 15.5K

Post Views Video Views Actions Clicks to Website
(likes, comments, shares, etc.)

+ Reached a substantial number of our through owned social.
*  About 50% our U-M social fan base is 18-34 years old with males making up 57% of the
audience.
@ Male @ Female @ 1824 25-34 3544 4554 @ 5564 65+

Demographic
Breakdown

U-M Audience
Facebook & Twitter

* Owned Social Demographic data is representative of U-M Social Facebook and Twitter Pages. These audiences can see all U-M content posted to these pages not just “This is Michigan” content.
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STORIES OF OUR STATE

This is Michigan - Positive, Social Post Comment Examples

Argus Farm Stop:

Noel Nash Taylor Ehrke we need to stop
by here

ﬁ Richard Denison Love seeing positive things like this keep up
the great work your doing

Aphasia:

cheyennelecea @laurabpilates | know its
far from you...but UofM is one of the top
hospitals in the USA and I'm just learning
about a program they offer for aphasia.
Hope things are great for you 2 this holiday
season!!

miscalainious UofM saved my baby - he

Active Classroom:

6 Robin Warren Reed | was very happy to have the opportunity to
participate in this program 2 years ago at Estabrook Learning
Community. The brain breaks throughout the day were great for
all my students!

Like - Reply - 5w o

@ Andrea Rogoff Yes!

Like - Reply - 6w

suffered a brain aneurysm. After a month of

ﬁ Chuck Hogan Keep up the great work awsome
not figuring it out we were airlifted to Mott

Children’'s Hospital - so thankful to have this &? Katie Scarchilli Wonderful!
G BALBIR SINGH 2 months ago amazing resource with the best docs and
Salut to University of Michigan. technology available | Hail to the LITTLE
& ®  REPLY Victors #blessed #thankful ‘;@ Shelley M. I?agnone _Gee, think_maybe ADD a.md ADHD kids
might benefit from this...about time we went in the right

direction!

Hear on the Farm:

» Kangyi Peng 2 months ago .
That's wonderful! Nice job, Michigan. Now that's what | call "Helping Out the Nearby Community." So glad " JSCk'e”Ja_de_fHaw'(ms My husband is slightly def working on a
to see those farmers and their kids no longer need to suffer from hearing losses... farm all his life

w1 M REPLY

)  Ed Saunders 1 month : : . . ;
(=) aunders 1 month ago g Dwight David Dennings | grew up in the 60's and early 70's with
So glad to see you're still on the front lines of this important public health issue. . loud farm machines. My hearing is bad. Protect your hearing

i@ &  REPLY every chance you get.

VICE PRESIDENT FOR
BRINGING U-M STORIES TO THE WORLD

COMMUNICATIONS

UNIVERSITY OF MICHIGAN




STORIES OF OUR STATE

This is Michigan - Michigan Impact Website Visits

Year over Year Comparison (Feb 27th, 2017 to Dec 31st, 2017 compared to Feb 27th, 2018 to Dec 31st, 2018)

e The “This is Michigan” campaign is driving more visits to the Michigan Impact website year over year.
- approx. 7,300 to 205,000 users (2,700% YQY increase).

e Orange line represents visits to the Michigan Impact website prior to “This is Michigan” campaign. The
increase in early July shows the distribution of the Michigan Impact newsletter.

e Blue line represents the traffic that is driven to the Michigan Impact website from the “This is Michigan”
campaign.

Feb 27,2018 - Dec 31,2018: @® Users
Feb 27,2017 - Dec 31,2017: @ Users
6,000

4,000

2,000

May 2018 July 2018 September 2018 November 2018
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Recent Digital Placement Examples

Paid Social Posts

University of Michigan University of Michigan University of Michigan University of Michigan
sored Sponsored - Sponsored - Sponsored -

More Michigan farmers are protecting their Two U-M alumni are bringing small farmers and Michigan elementary school children are taking After a stroke left him unable to talk, a Michigan
hearing thanks tc a program developed by the community together through the Argus Farm much-needed activity breaks thanks to the U-M cherry farmer found the help he needed at the
U-M School of Nursing. Stop. InPACT Program.

U-M Aphasia Program.
- o e

MICHIGAN FARMERS
RECEIVE
LESS THAN

0

My hearing's getting bad.

thisismichigan.umich.edu thisismichigan.umich.edu thisismichigan.umich.edu thisismichigan.umich.edu
Hear on the Farm LEARN MORE The Farm Stops Here LEARN MORE A Moving Solution LEARN MORE Finding Their Voice LEARN MORE
For a safe and sound future. Growing the local food economy. Addressing the obesity epidemic. Therapy helps patients speak ag...
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Recent Digital Placement Examples cont.

Owned Social Posts

University of Michigan @
November 29, 2018 - @

Imagine having a phrase or word on the tip of your tongue, but you just
can't say it.

After a massive stroke left Leelanau County farmer Theron Coleman
unable to speak, the U-M Aphasia Program has helped him find his
voice again. myumi.ch/JyExP #UMichimpact

THIS IS MICHIGAN
)

It's hard, but it's worth it.

31,965 950
People Reached Engagements
0O 106 9 Comments 23 Shares

University of Michigan &
December 10, 2018 - @

D

K-12 students in Detroit are getting up and getting active in the
classroom!

By taking regular exercise breaks as a part of University of Michigan
School of Kinesiology's InPACT program, students are combating
childhood obesity and adding some fun physical activity to their
school days. myumi.ch/J9DNe

5 ACTIVITY BREAKS
4 MINUTES LONG

47,320
People Reached

1,405
Engagements

13 Comments 59 Shares

University of Michigan ©
October 24, 2018 - @

D

Programs from the University of Michigan School of Nursing are
helping farmers and their families combat hearing loss by educating
them on the importance of hearing protection. #UMichimpact
myumi.ch/6x24m

i

w'= THESE OUTREACH EFFORTS
. WERE USED TO DEVELOP.

mn
=
-

EDUCATIONAL

41,136
People Reached Engagements

@O Kelly Cuccaro Fuligni and 87 others 16 Comments 32 Shares

©

University of Michigan @ @UMich

Two U-M alumni are working hard to help bring their community and local

2 Nov 2018

University of Michigan & @UNich 26 18
Up to 75% of farmers experience noise-induced hearing loss.

fa

rmers
myumi. chJ9vN

BILL BRINKERMOFF

CO-OWNER, ARGUS FARM STOP

and when you see the joy
that people have
v, \ N

importance of hearing protection. myumi.chvi.3kpG #UMichimpact

CURRENTLY, THERE ARE
NO SAFETY REGULATIONS
| REGARDING NOISE LEVELS ON FARMS

-

onthe

BRINGING U-M STORIES TO THE WORLD

o

University of Michigan & @UNich - 26 Nov 2018 v
Imagine losing the abilty to talk.

After a massive stroke left  Lestanau County farmer unable to speak, the U-M
Aphasia
#UMichimpact

LAKE
LEELANAU

THIS IS

MICHIGAN
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STORIES OF OUR STATE

Digital Placement Examples cont. U-M Gateway

UNIVERSITY OF

MICHIGAN

Michigan Impact Alumni Newsletter and M [ o s e s s e o D
Call for Stories L About Academics Life at Michigan Athletics Research Health & Medicine Initiatives Giving
-

HEALTHY SCHOOLS

Among the many things that years of teaching elementary
school students has taught Cesar Reyes, is that kids sit

too much during school and should move more. So when o
Flndl ng thel r voice President's Message Reyes, a teacher at Detroit's Munger Elementary-Middle ‘ ’-
School, was asked to try an in-class exercise program
U-M Aphasia Program offers model approach to restoring ability to developed at U-M, he was all for it. =
communicate for residents across Michigan and U.S. L] | Learn more and view other U-M: Stories of our State © A
REGION: Northern Michigan Shareon: ¥ f in Statewide - - ‘
CATEGORY: This is Michigan y

Mid-Michigan
Norther Michigan

Southeast Michigan
Detroit

THIS IS
MICHIGAN

Western Michigan

STORIES BY CATEGORY

Arts & Culture

U-M Newsletters (ex. BEC)

Entrepreneurship Your Association
THIS IS MICHIGAN MICHIGAN STORIES
Health Care
PUblic ol This issue features examples of how the University of Michigan provides research
Science & Research . L and talent support to small businesses in the state of Michigan. More information can
= lichigan Corporate Relations Network.
Video Produced by Chris McElroy, Michigan Media Sustainability Stories of Our State invites you to be found at the Mi n fe twe
All photos by Eric Bronson, Michigan Photography This s Michigan become part of our storytelling [ T —
BY JARED WADLEY
CLICK ON MAP TO SEE U-M'S i lil il Internship funding provides key talent
AN ARBOR-Imagine g a word o effort. Alumni like you are making a s boes et i
phrase on the tip of your tongue, but you're = : . ot 4
unatle to say . And when you can speak the difference throughout Michigan — Rchfology Companes.

words come out jumbled or incoherent.

from research to entrepreneurship to
outreach. Please share how you are
contributing to the vibrancy of your
community.

‘That's the situation that Theron Coleman and
other individuals faced with aphasia—a
communication disorder that makes it

Dispatching business expertise to
Michig mpanies:

challenging to string sentences together and to express thoughts easily. The Lake Michigan companies:

Leelanau resident suffered a stroke years ago that led to his aphasia, and he now
travels to the University of Michigan Aph for Py

U-M helps UP firm grow sales.
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Digital Placement Examples cont.
Michigan News The Record U-M YouTube Channel

A ALLSTORIES FORJOURNALISTS  FOR FACULTY  FOCUS TOPICS Portugués
b O oiibe Q
VICE PRESIDENT FOR COMMUNICATIONS 7 T ETIYEED
Search the site Q A Home . : B
MICHIGAN NEWS University of Michigan
UNIVERSITY OF MICHIGAN Y f @3 O% N b Tendng L sleakers
G Subscriptions HoME VioEos PLAYLISTS commuNITY CHANNELS ABOUT Q

Arts & Culture - Business & Economy - Education & Society - Environment - Health - Law & Politics - Science & Technology —
International LIBRARY Thisis Michigan | Hear on the Farm

1S WORKING TO,

Hissesy ) REDUCE
™

) 2799w 1 koo
©  watchister

program developed by the U-M School of Nursing

i Liked videos

U-M health clinic run by students
provides free care to Livingston
County residents

S Favorites

Michigan has roughly 80,000 farmers and 52,000 farms, and farming is TN
'second only to construction in noise-related hearing loss. More

o i A Michigan farmers are protecting their hearing thanks to a program @ comeetup =
PIN.CKNEV, Mich.—Inside a 125'ysar—nld red brick building on developed at T School of Nursing. In this video, Mar McCullagh,
Main Street in downtown Pinckney is the equivalent of any a professor of nursing, discusses efforts to influence farmers' use of @ Funas “ This is Michigan: Stories of Our State  PLAY ALL
doctor's office, but this one treats patients regardless of their hearing protection. Read more about this work to protect farmers’ . - -
ability to pay. hearing ) A offe across the State of Michigan. To see more,vsit htp/thisismichigan umich.edu.
@ ac
Read More »
) e
@ Adorama 1
@ ALSORES FORJURNAISTS  FORFACUTY FOGUS T0PCS s ot Eplel @ Atercectem
This is Michigan | Prepared  Th This n
v showz20more toSave Lives. Engaging Local Communities  Far Stop Helps Local Foo..  the Farm Shiawassee Comeback Story.
VICE PRESIDENT FOR COMMUNICATIONS a : g s Univeraiy of Michi
MICHIGAN NEWS ; Wore Frow Youruse . ’ e
UNIVERSITY OF MICHIGAN Yy feaO%>N

¢ 1 Michigan Today

Arts & Culture - Business & Economy - Education & Society - Environment - Health - Law & Politics - Science & Technology - International

Recent stories are also pinned to the top of our
U-M Facebook Page.

Thinking on their feet: In-class exercise helps fight childhood obesity
while kids learn

THIS IS MICHIGAN | A MOVING SOLUTION December 5, 2018

Contact: Laura Bailey
baileylm@umich.edu

: ‘/ % ‘ snarcon 9 £ in
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Other Communication Tactic Examples

President Thank You Letter and Poster Campus Communications (Started Fall 2018)

1) .3 = THIS IS LEARN MORE ABOUT HOW U-M IS IMPROVING
UNIVERSITY OF MICHIGAN RE EVERY SUMMER HAVE VERY M M I C H I GA N OUR WAY OF LIFE ACROSS THE STATE.

MICHIGAN bl ol s thisismichigan.umich.edu

THIS IS
MICHIGAN THIS IS
MICHIGAN

stories of our'state
SN GT 2y

LEARN MORE ABOUT HOW U-M IS IMPROVING
M OUR WAY OF LIFE ACROSS THE STATE. EVERYTHING | LEARNED AT
S thisismichigan.umich.edu U OF M HAS PLAYED A ROLE
IN WHAT | CURRENTLY DO.

THE UNIVERSITY OF MICHIGAN THANKS TIM BENNETT
AND BAY CLIFF HEALTH CAMP for their participation in
our "This is Michigan” — Stories of Our State series.

—NELS CARLSON | U-M ALUMNUS
AND FIFTH-GENERATION OWNER,
CARLSON'S FISHERY, LELAND, MICHIGAN

COMMUNICATIONS
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This is Michigan - Paid Social Media Plan Updates

e  Since February 2018, our “This is Michigan” paid social campaign focused on serving content to encourage
engagement with each individual story.

e Now that we have enough campaign content and we brought our media buying in-house, we shifted our paid media
strategy in order to reach more individuals, retarget engaged individuals, and move the most interested individuals to
opt-in to receive and interact with additional content.

e  This new strategy was put into place starting in 2019 starting with our Michigan Engineering Zone (MEZ) story and
since then we have seen the following improvements in our performance.
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This is Michigan - Paid Social FB & Instagram Reach Per Story

800,000
e In shifting our media
strategy, our flrs.t in-house 600,000
story, MEZ, achieved a
33% increase in reach over
the average r_each of 400,000
previous stories.
S
t “* ” 8
e MEZ's “reach” totaled & e
782,208 whereas the '
average “reach” for
previous stories was i
527,356 (4] QS N\ Q Q N\ N X O O Q> 2] 3 ;
N Q < Q Q E N & - @ v
& SEre AR &o"v & ot & OQ\O\ &® &° 'z’f}\\ @ Q"’\& & & ¢
& & K& & < S & & SRR S
T & & & N § & & © ®
NS A\
SOl L @\C’\ & E o'-‘\\\e
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This is Michigan - Paid Social Facebook & Instagram Video Metrics

The addition of retargeting to
engaged audiences, starting
with MEZ, is increasing our
video view rates significantly.

Please note, Active
Classrooms has been removed
from this analysis due to
uncharacteristically high full
video view rate. Further
analysis is being done to see
if there is an anomaly in the
data, if this was based on
seasonality, or if the story
itself just resonated with
more people.

BRINGING U-M STORIES TO THE WORLD

Full Video View Rate M 10 Second View Rate B 3 Sec View Rate

100.00% 3.40%

1.43%
75.00%

2.62%

18.96%)
3.05%
50.00% 0.95%

13.06%)

2.84% 3.03%
[11.21%3K12 27%)

: 057% 0.93%
094% 055 ;
087% 1.29% Jo.

TN 166% 9:50% 067% 01

0:82% ToweEd 0.89% 0:48%  0.48% 174.10%)

e 10.54% -"" 7.50% 7.76% Q7. 76%
75%
25.00% 51.00%
) .56% o NK34.83% o 35.47%3834.12%
300 10 30.67% I ke . LR T W o3 360.05 %05 20:808 2008 0 g 1 32.54%
0.00%
& XS Q,Q 3 Q ) N > (’\\ N Y @% A & . Q,c" N < \{3 N A2 . ©
F IS I LTI T EFL G F e VS
X 0 ¥ & 2 § @& @ OO v &
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This is Michigan - Paid Social Twitter “Advocacy” Metrics

B Retweets [ Follows

600 508
418

e  The U-M twitter account saw an
increase in 62 followers from the
MEZ flight and 418
retweets/shares. 400

e  Our updated 2019 strategy
includes specific advocacy goals
like retweets/shares and social
channel growth. With these goals
in mind, adjustments to targeting 30 24 91
and copy strategies were
implemented for the MEZ story

200

52 21 48 22 37 12 19 18 22 39 23 23
g 11 91 Ho 44 40 A0

. 0
flight. o

& & L SO & \$\ & & @ v\é\b ,bA\Q & éQ\Q & ,\6\% ,go\(b 3 @Qﬁ\’ .@0%

F € @ T OO O R PG L@V >
W & N e P D & AR A e 2
S a0 & R & & & S & O &
& &P W O SRS °c ¥
C),b @4\0 C)O \2\6
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THANK YOU




