
Stockton University Atlantic City

Stockton University Atlantic City 
Exceeds Enrollment Goals and

Meets Residential Goals



Overview - “A New Wave of Opportunity”

• “Beachfront Living and Learning”
• Exceeded enrollment goals for Atlantic City by 20%
• Filled new residence hall – 533 beds in 145 apartments
• Over 1 million social media impressions
• Public relations generated 340 stories
• AC campaign accounted for 63% of pageviews from Nov. to May



Research and Planning

• Promote the quality and value of a Stockton education as well as the 
new exciting Atlantic City campus location. 
• Develop and implement an Integrated Campaign to target parents, 

prospective and current students, guidance counselors and other 
influencers.
• Integration of public relations, social media and paid media.



Integrated Communications Plan

Developed an integrated 
communications plan for the 
Atlantic City campus to increase 
awareness and drive traffic to
www.stockton.edu/acgateway.

http://www.stockton.edu/acgateway


Project Branding

• “A New Wave of Opportunity” is the identity for the entire effort to 
build a campus and a community presence with public/private 
partnerships. “New” being important based on our research; “Wave” 
symbolizing the beach and the energy represented by the effort; and 
“Opportunity” connecting it to an ongoing theme from Stockton’s 
history of providing opportunity for students to get an education and 
to get a job, and the community’s opportunity to benefit 
economically and socially. 
• More specific to the enrollment effort was the primary message of 

that students could benefit from "Beachfront Living and Learning."



Graphic Design

The new graphics scheme 
referenced the existing Stockton 
look, but used colors that 
reminded viewers of the fun of 
the beach, and abstract shapes 
that were inspired by the 
angularity of the boardwalk and 
the architecture of the new 
buildings.



Public Relations – Media Coverage

Stockton University unveils new Atlantic City campus
College kids get million-dollar ocean views from these N.J. Shore dorm rooms
Beachfront Living At Stockton’s New Atlantic City Campus
Stockton U. opens oceanfront dorm, campus in Atlantic City
A Look Inside Stockton University's Atlantic City Campus
Sneak peek inside the new Stockton Atlantic City campus

Twenty-three press releases produced 340 media hits. 
Highlights include:

https://www.njtvonline.org/news/video/stockton-university-unveils-new-atlantic-city-campus/
https://www.nj.com/atlantic/index.ssf/2018/08/stockton_university_beachfront_atlantic_city_campu.html
https://philadelphia.cbslocal.com/2018/08/28/stockton-atlantic-city-campus/
http://www2.philly.com/philly/education/stockton-university-oceanfront-dorm-campus-atlantic-city-20180828.html
https://www.nbcphiladelphia.com/news/local/Stockton-University-Atlantic-City-Campus_Philadelphia-491936641.html
https://www.pressofatlanticcity.com/education/sneak-peek-inside-the-new-stockton-atlantic-city-campus/article_c2c0f08a-5101-5297-a0c0-0b9a7168f82f.html


Public Relations – Media Coverage



Public Relations – Media Day
Media day included a tour of the campus with 
14 regional medial outlets, including television 
network affiliates from Philadelphia, radio and 
print from New Jersey, Philadelphia and New 
York

RESULT: 340 media mentions



Planning - Mixed Media Budget

Television $49,043
Bus $21,483
Transit Station Digital $5,750
Billboards $40,000
Radio $10,020
Web $15,995
AdWords $6,000
Paid Social Media $6,000
Production Costs $20,000

Campaign Total $174,291



Planning –Campaign Timeline



Theme: Stockton in Atlantic City
A New Wave of OpportunityExecution: Digital



Execution: Digital



Creative: Internal



Creative: Bus Wraps & Billboards



Creative: Beach Concert & Boardwalk Monitors



Creative: Aerial Advertising



Creative: Social Media



Social Media - Facebook
Top Post



Social Media - YouTube

YouTube
Total Videos: 8
Total Views: 4,996

https://www.youtube.com/watch?v=oe3e-kOZlU0&feature=youtu.be



Social Media - Twitter

Twitter
Total Tweets: 165
Total Impressions: 451,189
Post Engagement: 32,761
Top Tweet: July 21, 2018



Social Media - Instagram

Instagram
Total Posts: 29
Total Reach: 106,903
Total Likes: 10,832
Top Post: Reach of 7,995/1,008 Likes



Flood the Zone
Complete takeover of the digital outlets on the 
Galloway campus including the LED sign on the 
entrance to the campus, television monitors 
throughout public spaces, as well as graphics on 
computer monitors, the main website and on sign-in 
pages for the Stockton-only portal.



100 Days Countdown
On May 28, the 100 Day countdown to the opening of Stockton 
University Atlantic City begins. Daily posts about Stockton AC on 
Twitter and Facebook helped to build excitement and increase 
awareness about the new campus.



Results – Distribution Over Class Levels



Results – Geographic Diversity



Results – Campaign produced 63% of pageviews 

The AC campaign accounted for 63% of pageviews from November 5 – May 5 (27,507 out of 43,610)



Ribbon Cutting


