
Appendix 1 | Ryerson Reputation Campaign – Fall 2017

Campaign Creative Rollout

Select Examples



Print Ads        Globe & Mail  (1/2 page)



Print Ads        Hill Times (Full page)



Digital Ads: Globe & Mail Alliance Network

● 6 ad versions shown in different sizes

● Premium partner network of sites our ads appeared 

with news, business and finance focused content:

○ Globe & Mail

○ Guardian

○ Forbes

○ Atlantic

○ Reuters

○ Wall Street Journal

○ Washington Post

○ ABC

○ Inc

○ Fast Company



Transit Shelter Ads                              
● 6 creative versions at key locations 

in Toronto and Ottawa



Social Ads
LinkedIn (paid and organic posts) Facebook (paid and organic posts) Twitter (organic only)



Campaign Website: ryerson.ca/transform

A new responsive 

microsite was 

developed for this 

campaign.

Content was tailored 

for the influencer 

audience.  

http://www.ryerson.ca/transform

