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Objectives

• To stay connected with our vibrant alumni 

community and to introduce our works.

• To give an overview of our mission and 

services and highlight different options for our 

alumni to get involved.  

• To convey a key message –

alumni are like our ‘amplifiers’ who 

can help us spread the words. 



• Simple lines and concentric circles: 

visualizing sound transmission –

amplification, spreading out and expanding

• Ribbon-like illustration: ties together all 

aspects of alumni development

• Two colors: – blue and yellow, which are 

the School’s corporate color to align with 

the School’s branding

• High quality spot UV coating: adopted 

the latest digital printing technology –

SCODIX UV

Creative Design Concept



• “Hand-holding” illustration: 

engagement, getting involved and 

interconnecting

• QR code: direct recipients to check out 

more information online 

• Social media platforms: refer to 

Facebook & LinkedIn, to encourage alumni 

to stay connected virtually 

Creative Design Concept



Social Media 

Instagram Facebook

To create a synergy effect, the Team used the Alumni Leaflet 

design as a base to develop other images for the social media 

platforms, and to produce other alumni souvenir. 



Special Alumni Souvenir Pack

A keychain replicating the display plate for the 

designated minibus travelling to HKUST –

a collective memory of all HKUST graduates



Leaflet Artwork – Cover  



Leaflet Artwork –
Front & Back  


