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‘MBA of VALUE' campaign

Campaign Video + 7 :15 knockdowns for social media
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https://www.youtube.com/watch?v=PfnFZrXamKo
https://www.youtube.com/watch?v=PfnFZrXamKo
https://www.youtube.com/watch?v=I-pQ2PcyDBg
https://www.youtube.com/watch?v=wIxRkSmRfZI
https://www.youtube.com/watch?v=oNwVJz_xLmw
https://www.youtube.com/watch?v=Wa8piv5U1iQ
https://www.youtube.com/watch?v=9a8w7i0wqaI
https://www.youtube.com/watch?v=8Xpg4tsMHw8
https://www.youtube.com/watch?v=QJJczE5fZXA
https://www.youtube.com/watch?v=_GPeniQ__xA
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MBA of value

There are many myths around MBA programmes. Over the years. business school has been viewed as a
retreat for bankers and consultants; a breeding ground for business leaders driven by greed and senseless
ambition; a one-stop-shop for landing the best job and earning the best salary imaginable.

But things are changing.

In recent years - and across the globe — we have noticed the growth of a new, conscientious generation of
management students. They are focused on a variety of non-traditional career paths including
sustainability, social impact, and entrepreneurship. Human factors rather than just perfect test scores,
huge salaries and top jobs have become increasingly impor tant. This generation is interested in gaining an
education that not only benefits themselves, but also benefits and contributes to society. In short. they
wiant to make 3 positive impact on the world they live and work in. Business School and the traditional
MBA have to evolve. And we acknowledge that.

Which is why we offer you an MBA of real value
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Click here to View Site
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ABOUT RSM PROGRAMMES STORIES

About RSM

At Rotterdam School of Management, Erasmus University (RSM), we believe
that business should be a force for positive change.

We believe in sustainability, in global social responsibility and in leadership
that attains to the very highest standards of integrity and accountability.

We believe that we should strive for excellence in teaching, learning and the
pursuit of research that can actively influence the way we do business in our
world. At RSM, our world-leading faculty, our programme directors and our
entire community of alumni and staff believe in personal commitment and
responsibility.

We work to ensure that as an MBA student here, you understand that your
decisions will profoundly affect organisations, society, the economy and the
environment. And we work to equip you with the deep knowledge, the
insights, the frameworks, skills, tools and the mindset to make the best
decisions for sustainable business - wherever you go, whatever you do.

We work together to help you - and your classmates - become a force for
positive change.

Click here to View Site

RSM
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! "BA Stories

e private sector, the Strategic Advisor to the City of
was trenchant in her response.

ission to make the rich richer”

Click here to View Site
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http://www.mbaofvalue.com/
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print campaign
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print campaign
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Making cities -
more sustainable

At Rotterdam School of Ma
Erasmus University, we believe
new generation of students, A
that is keen to solve the most
challenges in the world. * i

That’s why we've taken a d tapproach
to business education. We en

students to challenge conventions and

be the change theywantto see, whether

it's making eities moreésustainable or
helping to grow local economies

We strive to give their MBA value

Interested? Visit mbaofvalue.com

RSM THE MBA
/6_24»«9 OF VALUE

RSM



‘MBA of VALUE' campaign

print campaign

Case Awards 2019
Platinum — Marketing Communications Campaign

Building businesses .

that benefit
the environment

At Rotterdam School of Management,
Erasmus University, we believe in the/
new generation of students. A generatic
that is keen to solve the most eomp]ex
challenges in the world.

That’s why we've taken a different;

to business education. We encourage our

students to challenge conventions and
be the change they want to see, whether
it's building businesses that benefit the
environment or reducing poverty.

‘We strive to give their MBA value.
Interested? Visit mbaofvalue.com
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print campaign
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Providing access =
to clean water
for children

At Rotterdam School of Management,
Erasmus University, we believe in the
new generation of students. A generation
that is keen to solve the most complex

challenges in the world.

That's why we've taken a different approach
to business education. We encourage our
students to challenge conventions and

be the change they want to see, whether

it'’s providing children with clean water

or fighting climate change. We strive

to give their MBA value. Interested?

Visit mbaofvalue.com

RSM THE MBA
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Providing all childr
with access to
quality education

At Rotterdam School of Management,
Erasmus University, we believe in the
new generation of students. A generation
that is keen to solve the most complex

challenges in the world.

That's why we've taken a different approaeh

to business education. We encourage
students to challenge conventions a

be the change they want to see, wh

it’s providing all children with access to
education or fighting climate change:
We strive to give their MBA value:

Interested? Visit mbaofvalue.com
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print campaign

SUL

Succeeding
in the fight against

students to challe

be the change they want to

it’s fighting climate change or:
children with clean water. We strive
to give their MBA value. Interested?
Visit mbaofvalue.com
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local econom
through busine

At Rotterdam School of Management,
Erasmus University, we believe in the 1
new generation of stud A generation
that is keen to /e the most complex

challenges in the wc

to business educatio

studentsto challe

change they want whether i

to grow local econo 5 or providing
children with access to education. We strive

to give their MBA value. Interested?

Visit mbaofvalue.com £ ' p RSM
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Increasing the
world’s food supply

At Rotterdam School of Management,
Erasmus University, we believe in the
new generation of students. A generation
that is keen to solve the most complex

challenges in the world,

That’s why we've taken a different appro
to business education. We encourage @
students to challenge conventions and

be the change they want to see, whether:
it's increasing the world’s food supff]y or
making cities more sustainable. We strive
to give their MBA value. Interested?

Visit mbaofvalue.com

RSM THE MBA
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social media ads

Melogee. oL el

rsm_mba
— LA L)
Sponsored

Helping grow local economies

through busipess

Download

& QY A

rsm_mba There is a way to do well while also doing
good. With the help of our MBA you can be the change
you want to see in the world. What will your ... more

& Like = Comment g Share

RSM
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‘MBA of VALUE' campaign

roll-up banners

THE MBA
n% 2afers | OF VALUE
mbaolvavuc.com
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banner
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announcement cards
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‘MBA of VALUE' campaign

marketing collateral — Seed pencil*

* For campaign launch, we produced campaign branded “seed”
pencils that that will sprout plants — tying back to the mission of the
school and the campaign.
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fee waiver card

Case Awards 2019 2 {, )
Platinum — Marketing Communications Campaign /6.



