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1 SPECIAL-USE 
CSUN LOGO
Leveraging the strength of California 
State University, Northridge’s acronym 
and colloquial name, well known from 
our beloved campus landmark “The 
CSUN sculpture,” designed and built 
by John Banks in 1975, we encased our 

CSUN wordmark in a familiar motif to 
help visually reinforce our brand mark 
for an external market. This new mark 
sets the tone for our brand system 
allowing for enhanced correlation 
between our brand system’s motifs.



SPECIAL-USE 
C-SUN LOGO

Based on our current lock-up system, we’ve introduced 
a CSUN “sun” motif to encase the logo, to further 
emphasize the mission of our university and reinforce 
brand recognition through a distinct mark. This mark 
would be used for external-facing audiences and only as 
a stand alone logo mark. 

Variations in color may be used in this special-use 
case, allowing for flexibility and adaptability in various 
mediums and applications for appropriate contrast. 
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2 GRAPHIC
DEVICES, 
COLOR & 
TYPOGRAPHY
After extensive consultation with 
CSUN’s campus community, our 
Strategic Communication and Brand 
Management team rolled out a brand 
refresh for the campus that was 
designed entirely in house. 
 
 

This new look for CSUN more 
accurately reflects the campus of today 
and is being successfully utilized in all 
avenues—including advertising—to a 
variety of audiences including donors, 
alumni, prospective students, parents, 
and the general community.



PRIMARY  
COLORS

SECONDARY  
COLORS

CSUN Red and Black are the 
“hero colors.” As such, they 
should always play an important 
role on the page. Whether it’s 
highlighting the message or 
the most used color in a layout, 
these colors could be applied in 
various ways. Always use both 
colors for every audience and on 
all branded materials.

You may use the secondary 
colors as background colors 
or “highlight” moments on a 
page. Pick and choose which 
colors work best for your layout. 
You do not need to use every 
secondary color on a spread. 
These colors work well as 
accents,  in use with patterns 
and textures. They are only to 
help with visibility on a page 
when red, black and white 
become too limiting.

Pantone 186C
C:11 M:100 Y:90 K:2

R:210 G:32 B:48
Web: #D22030

Pantone 7417
C:4 M:86 Y:87 K:1
R:230 G:75 B:54
Web: #e64b36

Pantone: Cool Grey 11
C:65 M:57 Y:52 K:29
R:85 G:86 B:90
Web: #55565a

Pantone: Cool Grey 6
C:34 M:29 Y:29 K:0
R:171 G:169 B:169
Web: #a9aba9

Pantone: Light Grey 441
C:26 M:16 Y:20 K:0
R:189 G:197 B:195
Web: #bec6c3

CSUN 
HERO RED BLACK

Chromatic Black
C:75 M:68 Y:67 K:90

R:0 G:0 B:0
Web: #000000

SECONDARY 
RED

COOL  
GREY

MEDIUM 
GREY

LIGHT 
GREY

CSUN WHITE

White
C:0 M:0 Y:0 K:0

R:255 G:255 B:255
Web: #FFFFFF



TERTIARY 
COLORS

This palette is designed to only 
be used in subtle areas that 
complement the Primary CSUN 
Red and Black and secondary 
palette. Often, only a small 
amount is needed and should 
never over power the primary 
palette. These colors often 
work well in overlay moments 
with photography or mixed in 
a gradient with the primary 
palette. Each color’s tint can 
be reduced to get the desired 
mix that works best with the 
Primary CSUN colors. Gradients 
can be made only between 
the primary & secondary and 
primary & tertiary colors. These 
combinations may be used in 
specific circumstances, as long 
as the primary color is 75% 
dominant in the gradient.

Pantone 136
C:1 M:27 Y:76 K:0
R:253 G:191 B:86
Web: #fdbf56

GOLDEN  
YELLOW

Pantone 355
C:80 M:8 Y:95 K:15
R:32 G:146 B70
Web: #1f9245

SUSTAINABLE
CAMPUS  
GREEN

Pantone 3252
C:47 M:0 Y:24 K:0
R:130 G:206 B:201
Web: #82cec9

SEA  
GREEN

Pantone 7247C
C:21 M:100 Y:91 K:13
R:151 G:27 B:46
Web: #971b2e

TERTIARY
BURGUNDY

Pantone 2985
C:71 M:18 Y:1 K:0
R:44 G:165 B:218
Web: #2ca5da

AZURE

Pantone 7527
C:15 M:13 Y:21 K:0
R:216 G:210 B:196
Web: #d8d2c4

CSUN  
LIBRARY 

BEIGE

Pantone 7451
C:43 M:31 Y:2 K:0
R:146 G:161 B:205
Web: #92a1cd

PERIWINKLE

Pantone 526
C:77 M:82 Y:9 K:1
R:91 G:76 B:147
Web: #5b4c93

IRIS

75% 25%



PRINT & WEB Formula 

ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abcdefghijklm
nopqrstuvwxyz
1234567890
Weights:
Light 

Medium

Medium Italic

Extrabold

Semi Condensed Thin

Semi Condensed Extralight

Semi Condensed Extralight Italic

Semi Condensed Medium

Semi Extended Bold

Extended Medium

Narrow Regular

Extended Bold 

Narrow Semibold

Condensed Extralight

Condensed Light Italic

Condensed Black

ATC Overlook 

ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abcdefghijklm
nopqrstuvwxyz
1234567890
Weights:
Regular 

Regular Italic

Extra Light

Thin

Extra Light Italic

Light 

Light Italic

Medium

Medium Italic

Bold 

Bold Italic

Heavy 

Heavy Italic

FS Lola

ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abcdefghijklm
nopqrstuvwxyz
1234567890
Weights:
Regular 

Italic

Light

Light Italic

Medium

Medium Italic

Bold 

Bold Italic

Extrabold

Extrabold Italic

Like colors and imagery, fonts 
play an important role in the 
visual aspects of the university’s 
identity.  
 
The only typefaces that should 
be used moving forward are 
those listed below. It’s important 
to keep the brand unified by 
using Formula, ATC Overlook 
and FS Lola whenever possible. 
Especially on all outward-facing 
marketing or advertising.

HEADLINE

PP Formula & ATC Overlook should 
primarily be used for headline treatments. 
Only use the weights listed below. Using 
bolder weights will help text feel more like a 
headline. 

ALTERNATE HEADLINE/SUBHEAD

FS Lola should only be used occasionally 
for headline treatments. It would be best 
used when variation is needed for larger 
combination headlines. It may also be used 
for perspective type treatments.



BODY COPY &
ALTERNATES

Apex Serif

ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abcdefghijklm
nopqrstuvwxyz
1234567890
Weights:
Light • Light Italic 

Book • Book Italic

Medium • Medium Italic

W Italic 

Extra Bold • Extra Bold Italic

Georgia 

ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abcdefghijklm
nopqrstuvwxyz
1234567890
Weights:
Regular • Italic
Bold • Bold Italic

Atkinson

ABCDEFGHIJKL 
NOPQRSTUVWXYZ
abcdefghijklm
nopqrstuvwxyz
1234567890

Weights:

Regular • Italic

Bold • Bold Italic

Lavender Script Pro
 
A B C D E F G H I J K L M
N O P Q R S T U V W X Y Z
abcdefghijklm
nopqrstuvwxyz
1234567890

Voltage

A BC DEFGHIJKL M
NO PQ RS T U VW XYZ
abcdefghijklm
nopqrstuvwxyz
1234567890
Weights: Regular • Light • Bold

Apex Serif: Body Copy 1

Apex Serif should be used for body copy. 
This serif pairs well with ATC Overlook 
and FS Lola, yet allows greater readability 
in long form copy. Do not use anything too 
bold or too light, otherwise it will not be 
easily readable. It should also be set at a 
size with reasonable leading so that it can 
be read in large blocks.

Georgia: Body copy 2

Georgia is a classic font, suitable for body 
copy in any scenario, but it especially pairs 
well when used with PP Formula to contrast 
its san serif angularity.

Script Fonts:

Occasionally, a script font can be 
used for a more formal impression on 
communications, such as a Gala Invitation.
These script fonts can be used in headline 
lockups to separate two sections of a line. 
This works well with connecting words 
such as “yet” and “and.” You may also 
occasionally use these script fonts for 
headlines, where it’s appropriate for certain 
audiences, but never use script fonts for 
body copy. 

Email Font: 

Atkinson Hyperlegible is our preferred 
email and web-based font for enhanced 
user accessibility on screen. 



RADIATING
ENERGY

The sun, as a source of light, emergent energy, and 
radiant warmth, gives life to all inhabitants on earth. 
Just as the sun shines on all people, regardless of race, 
ethnicity, or background, it can serve as a symbol of 
inclusion and equality.  
 
Education has the potential to empower individuals and 
shape their futures. The sun’s radiance is a reminder of 
the brilliance and potential within every student, waiting 
to be unleashed.  

CSUN’s mission is to illuminate minds and ignite the 
futures of its students, empowering them to shine brightly 
in their chosen paths. For all those who attend CSUN, the 
futures will be BRIGHT.  

The motifs below seek to emulate the same radiating 
energy form our earth’s sun, which directly correlates 
to the acronym of our university—CSUN is recognizable 
externally and synonymous with academic excellence  
and diversity.

OMNI-DIRECTIONAL LINEAR DIAGONAL DIRECTION SPECIFIC

ORGANICBURSTEMANATESIN/COS/TAN FEATURE SPECIFIC

ANGULAR



RADIANT
PATTERNS

By combining graphics, typography and color blocks, the 
visual volume can be adjusted throughout all applications. 
This modular approach allows for ample flexibility. 
 
Color blocks should always be filled with primary
CSUN colors and are useful to create space for branding 
or content.

Note: the CSUN sun/circle motif from the logo may also 
be used as a graphic container, with-out the CSUN logo, 
to frame and color block graphics. 



3 EXAMPLES
IN PRACTICE
Whether the application is a formal 
invitation, a give-away swag item or 
a large environmental installation, 
the ability for the system to adapt 
showcases its strength through 
versatility in the following examples.









4 EXAMPLES
FOR COLLEGE  
SPECIFIC  
GRAPHICS
Creating a system that can 
accommodate and reflect the unique 
goals and constituents for our 
university’s colleges through the CSUN 
Bright Brand System is exemplified in 
the following imagery. 









5 ON CAMPUS 
MARKETING 
EXAMPLES
Further use cases of CSUN Bright in 
action showcase how the brand can flex 
between on-campus departments and 
organizations while still retaining an 
aesthetic and synergistic relationship 
to the brand system. 



On Campus Marketing: 
CSUN Campus Pole Banners 2024
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Emanate
Excellence
Nicole Avant
B.A. (SPEECH COMMUNICATION)
FORMER U.S. AMBASSADOR TO THE BAHAMAS
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On Campus Marketing: 
CSUN Roadmap Website Banners 2024 



On Campus Marketing: 
Nazarian College Tech Skills Bootcamp Flyer 2024

On Campus Marketing: 
History Department Teacher Recruitment Poster 2024



On Campus Marketing: 
Alumni Basketball Fan Night Email Banner 2024

On Campus Marketing: 
Various Email Marketing Banners 2024



6 OUT OF HOME
ADVERTISING
The campaign’s impressions for 
2024/25 exceeded 170,000,000, 
which contributed to heightened 
brand awareness across multiple 
demographics. This multi-channel 
synergy approach integrated messaging 
across billboards,  print, digital, and 
TV ads to enhance overall campaign 
effectiveness, maximizing exposure 
and reinforcing brand messaging. 
Effective reach to BIPOC communities, 
college students, and young adults, 
aligning with brand goals to engage 
specific audiences exceeding 1,400,000 
impressions. 

The campaign continues to be fully 
integrated across all areas on campus 
including outreach and recruitment 
of prospective students and parents. 
This year we collaborated with EAB 
to create numerous email and printer 
mailer campaigns that are tied 
into social media and other digital 
advertisements as well as billboards, 
bus bench ads and TV commercials.



Out-of-Home Marketing: 
14’x48’ Bulletin Billboard CSUN Bright Campaign



At CSUN, every day is a success story that’s filled with 
resilience and pride. With nearly 430,000 alumni and  
38,000 students, CSUN fuels the region’s economy.  
Learn why we are ranked #2 Best Public University  
in California by the Wall Street Journal/College Pulse.

Emanate 
Excellence

www.csun.edu

Out-of-Home Marketing: 
12’x24’ Premiere Billboard CSUN Bright Campaign

Out-of-Home Marketing: 
Los Angeles Business Journal Full Page Magazine Ad



Out-of-Home Marketing: 
CSUN Transfer Campaign Bus Shelter Ad

Out-of-Home Marketing: 
CSUN Transfer Campaign Billboard



Out-of-Home Marketing: 
Spring 2024 CSUN Magazine #78

35

t’s time for Matador Baseball! Gather your 
hat, sunscreen, peanuts and glove, CSUN 
fans. Your home field is leveling up.

CSUN is accelerating its sparkling renovation and 
expansion of Matador Field, a $27 million initiative 
that will transform player and fan experiences and en-
able broader community access to the only Division I 
baseball program and field in the San Fernando Valley. 

Upgrades to Matador Field, originally built in 
the 1960s, are underway. This spring, CSUN installed 
a new Daktronics video scoreboard — a high-tech 
addition that will amplify the fun. The Matadors also 
recently enhanced the playing-field surface, which is 
now among the best on the West Coast.

Much of the funding is already in place for an 
enhanced audio system and field lights that will expo-
nentially increase access to baseball in the Valley. The 
lights will enable the Matadors to play night games 
at home for the first time in school history, and youth 
leagues will gain year-round access to the field. CSUN 
is raising funds to complete these projects and many 
other exciting changes. A new clubhouse, enhanced 
seating and other upgrades will make games even 
more enjoyable for players and fans.

Philanthropist and alumnus Irv Zakheim ’71 
(Physical Education) provided momentum for 
the enhancements. His recent support includes 
a $500,000 gift (plus an additional $50,000 gift 

For the latest CSUN Baseball news, fan 
promotions and what’s coming up in the 
offseason, check out GoMatadors.com. 

OLD SCHOOL
As CSUN Baseball builds for 
the future, we never forget 
where we came from: Founded 
as San Fernando Valley State 
College in 1958, “Valley State” 
was officially renamed CSUN 
in the 1970s. This season, 
Matador sluggers (and even 
our backstop) are sporting a 
retro look. Whether you’re an 
alum, a parent, proud Valley 
Girl or just a fan, get your own 
“Valley gear” at the Campus 
Store Complex or visit  
bkstr.com/csunorthridgestore.

Men’s Basketball 
Wins Big in  
Big West  
Tournament
One of the most thrilling CSUN Men’s Basketball 
seasons in years came to an end March 14 as the 
Matadors fell to Hawai’i 75-68 in the quarterfinals of 
the 2024 Hercules Tires Big West Men’s Basketball 
Championship.

Before the season, the Matadors weren’t ex-
pected to make the eight-team tournament. Instead, 
the team earned its most wins (19) since the 2007-
08 season, upset UCLA at Pauley Pavilion and won 
its first postseason game since 2014. Now the future 
looks bright under new coach Andy Newman, who 
brought a running, attacking style of play.

Against Hawai’i, first-team All-Big West for-
ward De’Sean Allen-Eikens scored a team-high 22 
points and nine rebounds in his final collegiate game 
while All-Big West honorable mention guard Dionte 
Bostck added 18 points. Forward Keonte 
Jones tallied 15 points and 10 rebounds. On March 13, 
CSUN outlasted defending Big West champion UC 
Santa Barbara, 87-84 in overtime, to win a game in 
the Big West Basketball Championship tournament 
for the first time since 2014.

The future looks bright for this squad, New-
man said after the tournament. Matador Men’s 
and Women’s Basketball season tickets go on sale 
_______ (when?). —Jacob Bennett

CSUN Welcomes 
New Women’s 
Soccer Head Coach

In late February, CSUN wel-
comed Gina Brewer as Wom-
en’s Soccer head coach. A 
veteran coach at the Division 
I level, Brewer spent the 2023 
season as an assistant coach 
at UCLA, where she helped 
guide UCLA to the Pac-12 
Championship and a 16-2-1 
record.

Previously, she coached 
and served on staff at Santa 
Clara, Loyola Marymount, Ha-
waii Pacific University, Uni-
versity of Hawai’i, Utah State 
and University of Idaho. A 
forward, she played at the 
University of Washington 
from 1998-2001, helping 
lead the Huskies to a 
Pac-10 Championship 
and NCAA quarterfinal 
appearance in 2000. Her 
Husky teams played in the 
NCAA Tournament three 
times during her career.

A Seattle native, Brew-
er earned her bachelor’s 
in sociology with a minor 
in communications from 
UW in 2002. She went on to 
earn a Master of Education in 
physical education and health 
from the University of Idaho 
in 2005.

Beyond collegiate coach-
ing, she serves as the Olympic 
Development Program 
West Region girls tech-
nical advisor, a U.S. Soc-
cer coach educator for the 
National B and C coaching 
licenses, and a U.S. Soccer 
Youth National Team scout — 
she holds a USSF “A” Coach-

Home-Field 
Advantage
Matador Field renovation and expansion accelerates

that was matched by the CSUN 
Foundation). In 2016, Zakheim 
made the $1.5 million corner-
stone gift to fund the lead-off up-
dates to the stadium, including 
the renovated entrance plaza. 

Zakheim, the founder, chair-
man and CEO of Zak Designs, a 
global distributor of fun meal-
time products and drinkware, 
was the starting second baseman 
for CSUN’s 1970 Division II 
National Championship team. 
He played in the Chicago White 
Sox minor league system after 
graduation.

The renovation will boost 
player recruitment for an ascen-
dent Matador team competing 
for championships in the Big 
West. Under skipper Eddie 
Cornejo, who succeeded retiring 
head coach Dave Serrano at the 
close of the 2022 season, CSUN 
Baseball in 2023 recorded the 
most wins since 2002, with 34. 
The team finished second in the 
Big West Conference, just one 
game short of the Big West title.

They led the Big West with 
a team batting average of .311, the 
16th-best in the nation — and the 
Matadors set a team record with 
10 Big West All-Academic Team 
honorees.

CSUN also had two Major 
League Baseball Draft picks, the 
most since 2018. Lucas Braun, a 
right-handed pitcher, was draft-
ed in the sixth round by the At-
lanta Braves — the highest-draft-
ed CSUN player since 2006.

In 2024, the Matadors 
have dominated at home once 
again, with a XX-XX record at 
press time.

University leaders are fo-
cused on developing a beautiful, 
modern Matador Field that 
serves the wider community 
and fosters pride in the Valley. 
Fans interested in contribut-
ing to the growth of the CSUN 
Baseball program can learn 
more at GoMatadors.com or by 
contacting (818) 677-4620.

The Score

Junior forward 
Keonte Jones goes 
for a layup in CSUN’s 
87-84 win over 
UCSB, its first win in 
a Big West Basketball 
Championships game 
since 2014. 
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Growing Together
CSUN Partners With Tataviam to Build Urban Forests

CSUN is partnering with the Fer-
nandeño Tataviam Band of Mission 
Indians and the Tataviam Land 
Conservancy to battle the impact 
of climate change in disadvantaged 
communities throughout the San 
Fernando Valley, by establishing 
“urban forests.”

With the support of a $5 mil-
lion grant from the U.S. Department 
of Agriculture’s Urban and Commu-
nity Forestry Program, university 
officials and tribal leaders plan 
to tap into the tribe’s traditional 
ecological knowledge to establish 
tribal nurseries and workforce 
development programs. They will 
focus on growing and planting 
culturally significant native trees in 
low-income communities that are 
disproportionately burdened by 
multiple sources of pollution.

“As the caretakers of our native 
land in the San Fernando and Ante-
lope Valleys, this grant will enable 
us to use our traditional ecological 
knowledge, in tune with current 
climate data, to bring back the 

forest and breathe new life into our 
communities,” said Tribal President 
Rudy Ortega Jr. “We will do this 
by engaging with our Elders, tribal 
citizens and other stakeholders to 
ensure that the trees we plant are 
sustainable and resilient.”

“Our efforts are geared toward 
enhancing the urban tree canopy,” 
said professor Crist Khachikian, 
one of the project’s leads, “which is 
essential for cooling our cities and 
mitigating the effects of climate 
change in vulnerable communities.”

CSUN is taking the lead in the 
project, in close collaboration with 
the Tataviam, but the project is de-
signed to be collaborative, said com-
munication studies professor Daisy 
Lemus. “We coexist in a large urban 
region that is their ancestral home 
and encompasses CSUN’s campus, 
a region that is also particularly 
susceptible to urban heat island ef-
fects — while also presenting sizable 
urban reforestation opportunities,” 
Lemus said.

4 . 0 6

S T E V E  A O K I
The Japanese American 
DJ and music producer 
headlined Associated 
Students’ annual Big 
Show on Saturday, April 
6. The University Library 
Lawn transformed into 
a rave festival as Aoki — 

known for his remix of 
“Pursuit of Happiness” 
by Kid Cudi and his 
feature on “Mic Drop” by 
BTS — gave an electric 
performance.

3 . 2 7

M A R G A R E T  C H O
A packed house greeted 
comedian and actress 
Margaret Cho on March 
27 in the Library’s Ferman 
Presentation Room, 
where she regaled stu-
dents, faculty and fans 
about her 2022 raunchy 
romantic comedy, “Fire 
Island.” The Queer rom-
com is based on Jane 
Austen’s “Pride  
and Prejudice.”

Who We Heard

We got “caked” by Steve, 
laughed with Margaret  
and were empowered  
by Danny. 

8 This is CSUN

CSUN’s Strength 
United and partners 
in the Family  
Justice Center cele-

brated the center’s decade of 
service to the community by 
unveiling a new mock court-
room earlier this year, which 
will help victims of abuse, 
assault or domestic violence 
by giving them a chance to get 
accustomed to a court setting 
before they must testify.

It also serves as a training 
space for forensic nurse 
examiners, law enforcement 
and others who’ve never tes-
tified or have little courtroom 
experience.

CSUN is ranked the  
No. 1 college for diver-
sity in the Western U.S. 
and No. 3 in the nation, 

according to the Wall Street 
Journal/College Pulse 2024 
Top Colleges in the Western 
U.S for Diversity.

Student satisfaction with 
opportunities to interact with 
people from different back-
grounds was a factor, along 
with data from the U.S. Dept. 
of Ed. around ethnic diversity 
among students and faculty. 
Students from low-income 
backgrounds, those with 
disabilities and international 
students also factored in.

CSUN has moved into 
the top 10 universities in 
the nation for boosting 
the social mobility of 

its students, according to the 
2023 Social Mobility Index from 
CollegeNET.

The university was previous-
ly 15th on the list, which mea-
sures the success rates of univer-
sities that educate economically 
disadvantaged students at lower 
tuition points and graduate them 
into well-paid jobs.

The transformative impact 
of a CSUN education also has 
been recognized recently by the 
national nonprofit Excelencia in 
Education.

THE TRIBAL NURSERY 
AND TREE PLANTING 
PROJECT’S GOALS

•  establishing a tribal 
nursery of culturally 
appropriate and sus-
tainable species;

• developing a regional 
network with partner-
ships that promote the 
benefits of native trees 
in the region

• planting 750 trees in 
disadvantaged commu-
nities while engaging 
community members in 
tree planting and main-
tenance education

• creating and imple-
menting a nursery 
training program.

MICHELLE  
MIZNER ‘07
producer at editor
senior documentary 
editor and producer,  
PBS series Frontline

And the  
Oscar  
Goes to…
Alumna Wins for ‘20 Days in Mariupol’ Doc

A R T S

Michelle Mizner ’07 (Cinema and Television Arts) 
is now an Oscar winner, after the film she produced 
and edited won “Best Documentary Feature” at the 
96th Academy Awards on March 10.

“20 Days in Mariupol” is an account of 
the first days of war after Russia invaded the 
Ukrainian city. It documents the experiences 
of Associated Press video journalist Mstyslav 
Chernov and a team of journalists who arrived in 
Mariupol hours before Russian troops landed.

Mizner, along with her colleagues, accepted 
their awards on stage at the glittering awards cer-
emony at the Dolby Theatre in Hollywood. Chern-
ov gave an emotional speech about his homeland 
and the war that began in February 2022.

Mizner, a producer and editor on the film, 
is a senior documentary editor and producer at 
the PBS series “Frontline” in Boston. She has pro-
duced numerous projects for the series including 
podcasts and interactive documentaries, of which 
three have been News and Documentary Emmy 
award winners. The film was a joint production of 
the Associated Press and PBS.

Four Alumni 
Receive Honorary 
Doctorates

The university conferred 
honorary doctorates on 
four distinguished alumni 
at CSUN’s commencement 
ceremonies this spring. At 
press time, CSUN leaders 
were preparing to honor and 
celebrate Andrew Anagnost 
’87 (Engineering), CEO of 
Autodesk; Debra Farar ’75 
(English), M.A. ’87 (Early 
Childhood Education), CSU 
trustee emerita and education 
consultant; David Nazarian 
’82 (Business Administration), 
CEO and founder of Nimes 
Capital; and Robert Taylor 
’82 (Engineering), president 
and CEO of Centinela Capital 
Partners.  

Anagnost and Taylor re-
ceived an honorary doctorate 
of humane letters during the 
commencement ceremony for 
the College of Engineering and 
Computer Science and College 
of Science and Mathematics 
on May 17.

Farar received an honorary 
doctorate of humane letters 
during the commencement 
ceremony for the Michael D. 
Eisner College of Education on 
May 18. Nazarian received an 
honorary doctorate of humane 
letters during the ceremony 
for the college that bears his 
name, the David Nazarian 
College of Business and 
Economics, on May 20.
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Wesley Williams ’05 (right), a guide
runner for USA Paralympic Track &
Field and former All-Big West sprinter
for CSUN, confers with longtime part-
ner Lex Gillette in practice. Gillette, a
blind athlete and reigning silver med-
alist in the long jump, is chasing gold
in the long jump and 100-meter dash
this year. On the front cover, Williams’
fellow alum Jamie Whitmore ’98 is
also training for the 2024 Paralympic
Games in Paris. Read about their
quest on page 20.
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Going
for Gold
Matador Paralympians
pursue greatness for
Team USA. 20
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BLACK

JOY

KEY 
RESOURCES 
AND  
MENTORS 
FOSTER  
BLACK 
EXCELLENCE, 
JOY AND  
STUDENT 
SUCCESS.

BY  
OLIVIA 
HERSTEIN     

PHOTOS  
BY  
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Matador 
Matters
Updates from Alumni

Extra! Extra!

Want to find more ways 
to plug in to your Matador 
community? Read on!

PAVE THE WAY

Share your commit-
ment to CSUN by 
Paving the Way! In 
partnership with the 
University Library, the 
Alumni Association 
is offering the oppor-
tunity to purchase a 
paver on the Library’s 
iconic and newly ren-
ovated South Portico. 
With a $5,000 dona-
tion, you may honor a 
classmate, commem-
orate a milestone, or 
pay tribute to an alum, 
family member, faculty, 
team, campus orga-
nization or employee. 
Proceeds will benefit 
the University Library 
and the Alumni Associ-
ation Student Scholar-
ships fund. 

For more information 
and to donate, visit: 
library.csun.edu/give/
pave-the-way

Love for CSUN on Giving Day
Alumni, students, faculty, staff donate to their favorite programs. 

Returning after a successful 2023 debut 
that raised more than $236,000 for CSUN, 
Giving Day 2024 came back even stron-
ger, raising more than $525,000 and count-
ing for the university. The 36-hour, Mat-
ador-powered campaign, held March 6-7, 
invited students, alumni, parents, faculty, 
staff, friends and neighbors to raise funds for 
— and give money to — their favorite CSUN 
colleges, programs and causes.

“Giving Day provides a platform for 
people who know of the transformative 
impact of CSUN to tell their friends and 
neighbors about all the ways our programs 
changed their lives for the better,” said 
CSUN President Erika D. Beck. “By sharing 
inspiring stories from CSUN with people 
across the country and around the world, we 
provide the opportunity for them to make 
further impact toward a brighter and more 
equitable future for us all.”

Small gifts made an especially big 
difference on Giving Day this year. With the 
majority of all donations totaling $50 or 
less, Giving Day demonstrated the collec-
tive impact of donations of any amount. 
Programs like student clubs and organiza-
tions reaped the benefits of Giving Day, rais-
ing nearly $20,000 for various initiatives 
during the campaign.

Part of the excitement on Giving Day 
comes from dollar matches and donor-count 
challenges established by generous donors, 
who provide opportunities for supporters to 
increase the impact of their giving to CSUN 

programs. This year, alumnus Milt Valera ’68 
(Journalism), Hon.D. ’23 and his wife, Debbie 
Valera, established a donor-count challenge 
in support of the EOP Milt and Debbie 
Valera Resilient Scholars Program, which 
unlocked $50,000 after 25 donors gave to 
the program during Giving Day.

“Through our challenge gift, we hoped to 
motivate everyone who has been inspired by 
the Resilient Scholars Program to give a gift 
of any size to this incredible program, which is 
building the leaders of tomorrow,” Valera said. 

Giving Day allows individuals and gen-
erous donors like the Valeras to raise money 
for the CSUN programs they care about 
most, said Nichole Ipach, vice president for 
University Relations and Advancement.

“The beauty of Giving Day is when our 
supporters share personal stories about 
their time at CSUN or the ways the univer-
sity made a difference in their community,” 
Ipach said. “Giving becomes personal on 
Giving Day, because people donate to the 
CSUN programs nearest and dearest to 
their hearts, whether that’s the CSUN Food 
Pantry, the Pride Center or one of our schol-
arship funds, to name just a few.”

While the final 2024 Giving Day dona-
tion stats are still being calculated, the proven 
campaign brings together the power of social 
media and networking with fundraising, Ipach 
said. Plans are already underway for Giving 
Day 2025, she noted. “We are looking forward 
to another record-breaking year of sharing 
our love for CSUN.” — Danielle Fairlee

YEAR  1   /  2023
$236,000

YEAR  2  /  2024
$525,000

1  Continuing a decades-long 
Matador tradition, CSUN 
Alumni gathered at the Hol-
lywood Bowl for an early In-
dependence Day celebration 
on July 2, 2023. The evening 
started with schmoozing and 
picnicking with fellow alum-
ni, followed by The Beach 
Boys in concert and legendary 
Hollywood Bowl fireworks! 

2 After four long years, our be-
loved CSUN Night at Dodger 
Stadium made its comeback 
on Sept. 2, 2023. Matadors 
cheered on the Boys in Blue 
as they faced off against 

the Atlanta Braves. Our very own 
Irv Zakheim ’71 (Physical Educa-
tion), who was the starting second 
baseman for Valley State’s 1970 
Division II National Championship 
team and played in the Chicago 
White Sox minor league system, 
threw out the first pitch!

3 The 2023 CSUN Alumni Asso-
ciation Scholarship Celebration 
recognized and celebrated the 
extraordinary work of 15 students 
and the generosity of our donors. To 
learn more and donate to the Alumni 
Association Scholarship Fund, 
visit engage.csun.edu.

4 The university’s Public Health 
program celebrated its 50th 
Anniversary in November  2023 
with faculty, students and alumni. 
The event featured guest speak-
er and Public Health alumna 
Angela Padilla ’10 (Psychology), 
M.P.A. ’22 (Health Administration), 
joined by her husband, U.S. Sen. 
Alex Padilla. 

5 The Alumni Association hosted 
the annual Distinguished Alumni 
Awards in October 2023. Hon-
oring Matadors who exemplify 
impactful professional leader-
ship and thoughtful community 
involvement, the event celebrates 
respected innovators who have 
elevated CSUN’s reputation and 
visibility with their commitment to 
their communities. Honorees David 
’86 (Theatre) and Wendy Knoller 
’87 (Radio/TV Production) and Fred 
Rivera ’90 (History) credited their 
CSUN education for their career 
(and life!) successes.

6 CSUN Alumni joined the univer-
sity’s annual Bike Fest on Oct. 22, 
2023, hosted by the College of Social 
and Behavioral Sciences. The free 
event featured bike repair stations, 
outdoor spin classes, food, music 
and giveaways.

GET YOUR TIX! 
Matadors will 
gather July 3 
at the Bowl, for 
Harry Connick 
Jr. and fireworks! 
Visit csun.edu/
alumni/events.
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2025 Case Awards Submission


