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Congratulations on your acceptance to University of Portland!
We are pleased to present you with the enclosed financial aid
offer for the 2025-26 academic year.
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required for us to discuss financial aid information with
anyone other than the student. Additional information is

Gaining a high-quality education at a top-ranked private college
like University of Portland is one of the most important personal
investments you can make.

This booklet contains important information to Once you make your decision to attend UP ayailable atup.edu/parents/parent-proxy.
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Decide which loans are best for you and your family. More
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address. Please check your UP email frequently,
as this will be our primary means of sending you
news and updates.
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Financial Aid Checklist

‘We recommend that you set up proxy acce
the instructions at up.edu/parents/parent-proxy.
PAGE 6 s is important because it authorizes our staff
Outside Scholarships ‘members to speak to your parent(s) or other
designee about your financial aid requirements.

about the federal Direct Parent PLUS Loan can be found at

junderstand-aid/types/loans/plus/parent.
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PROJECT OVERVIEW

Background

Applying for Financial Aid can be a confusing process, but
understanding and evaluating financial aid offers can be
even more stressful. We wanted to take the trepidation
out of the equation for our admitted students, so we
redesigned our financial aid award packet to make the
information as easy to understand and user friendly as
possible, while aligning it with our overarching Admissions
branding for a cohesive look and feel.

Projects

« 2025-26 Financial Aid Brochure
« Pocket Folder

 Sticker

« Self-Mailing Envelope

Brief Summary

The 2023-24 admissions cycle was tough for students
applying for financial aid due to the uncertainty and
confusion caused by a chaotic rollout of the new FAFSA.
University of Portland’s Office of Financial Aid worked
extra hard to support students during this rocky time
and saw first-hand how a confusing process can alienate
students and keep them from applying and receiving the
financial assistance they need to attend college. The staff
vowed to do all they can to demystify the process and
make it more accessible for students going forward.

The office reached out to UP’s Marketing department
over the summer of 2024 to request a more user-friendly
redesign of the financial aid packet they send to admitted
students. At the time, the packet consisted of a booklet
and a personalized letter tucked into a folder, which was
then mailed in an envelope. These materials were quiet
and understated, embellished simply with a few design
elements that were relics of our previous iteration of
Admissions branding. The brochure itself was not much
more than a multipage checklist.

The marketing department was eager to refresh the
financial aid award packets so that the size and graphic
elements would align with the Admissions materials
that almost all students have seen by that point. We also
redesigned the booklet to make what seems like nerve-
wracking information a lot more approachable. Overall,
the design set a tone that reflects the celebratory nature
of being admitted to college and receiving aid to attend.

Messaging, Audience & Tone

UP’s overarching brand emphasizes support, inclusivity,
compassion and guidance, and this is reflected in
Admissions branding that uses hand-drawn lettering
and graphics, images of unvarnished and unfiltered real
people, and uplifting messaging.

We used the same approach to redesign the financial

aid packet. Images of real students in authentic

settings gives the audience a sense of the inclusive,
supportive community they will find at UP. Hand-drawn
embellishments add a sense of enthusiasm and fun, while
also inviting the audience to feel engaged with the photo,
as if they doodled on it themselves.
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The booklet features an abundance of purple, our main brand color, to reinforce a sense of
solidity and strength in the institution. We rewrote the messaging in the booklet with the goal
of demystifying financial aid at UP and making the process easy to understand, easy to navigate,
and much more celebratory. Acknowledging that a UP education isn’t free, we also incorporated
statistics to emphasize the return on investment.
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AID OFFERS AND ELIGIBILITY?

QUESTIONS ABOUT HOUSING
AND MEAL PLANS?

.

out
EFITS? QUESTIONS ABOUT HOW TO

SCHEDULE A CAMPUS VISIT OR
c ROLLMENT?

QUESTIONS ABOUT BILLING
MASTER PROMISSORY NOTE (MPN) AND PAYMENT PLANS?

OUTSIDE COSTS AND
SCHOLARSHIPS PAYMENT INFORMATION

Outside scholarships are a great way to close the gap cosT cALcULATOR
between the aid offered to you and the cost of attendance v
Here are some quick tips to help you get started.

PAYMENT PLAN OPTIONS

rtely reflect your curcen inanel

Bachelor's degree holders earn 31% more lifetime earnings
@)/ than workers with an associate’s degree and 74% more than

“I those with only a high school diploma.

(US. Department of Educaton)

POWERFUL ESSAY

The design worked to break the information into digestible
chunks that are easy to skim and process. The use of bold
numbers highlights the action-items on the checklist, while
highlighting within the text draws the reader’s eye to crucial
information. Graphic elements add variety, while photos
and testimonials emphasize that the student is part of our
community and not alone in the process.
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FACEBOOK

INSTAGRAM

cover:Plunge - . 9x10” Pocket Folder with Brochure, Financial Aid Letter and Sticker

We increased the size of the pocket folder to match the size of the Admissions admitted student
packet. Photos of real students to help our audience gain a sense of connection with their peers
on campus and see themselves at UP.
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STICKER

Ultimately, financial aid is a gift, so to emphasize
this, we added a sticker as a welcoming gift for our
admitted students. But this isn’t just a generic sticker
or something generated by Al. Our sticker of the St.
Johns Bridge, a famous Portland landmark just two
miles from campus, was hand-drawn by one of our
designers, adding a personal touch that reflects our
brand and the personal attention students receive at
UP. It's also a design that is echoed on the envelope
and in the suite of Admissions materials students have
likely seen.

2.5” Hand-lllustrated Sticker
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ENVELOPE

To build excitement and enthusiasm, we added design
elements to the envelope that would compel students
to want to open it. From the bold use of type to the
hand-drawn images to copy on the front, our goal was
to get students excited to be aligned with our brand,
and eager to find out how UP would help them afford
their college education.
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YOUR FINANCIAL AID
OFFER LETTER HAS ARRIVED!

10x13” Envelope, 1-color UP Purple



