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Customize date range and narrow down to 
team areas that are relevant to you.



The team managing the monthly Iowa 
Newsletter send to 130K alumni can see 
how each story and section performs to 

make data-driven decisions the next month.



Writers and content strategists don’t have 
to sort through Excel documents to 

understand which feature story at the top 
of the newsletter or other sections of the 

email perform well. They can simply select 
the section they want to analyze and see 

how each story in that timeline has 
performed and what the average number 

of clicks were.



The team managing the monthly Iowa 
Newsletter send to 130K alumni can see 
how each story and section performs to 

make data-driven decisions the next month.
Trackable gifts and event registrations from 
email marketing efforts are transparent for 

any team member that needs to know.



Colleagues can easily see how pages and 
digital stories on the website are 

performing for any given time frame.
Web dashboards have real-time updates.



Each dashboard has a custom data source that 
is updated either weekly or monthly by a team 

of two (one FT and one PT employee). Updating 
all twelve data sheets takes less than one hour.



Specialty dashboards are added for 
strategic goals such as improving organic 

search (SEO) to our website.



Each dashboard is agile. As team needs and 
strategic goals change, these dashboards 

adjust to continually provide value.



Social media analytics tools (like Hootsuite) 
don’t report metrics apples-to-apples 

across platforms nor from year-to-year. 
These custom reporting dashboards do.
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