
Post-Event Report 
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Registrants by Affiliation

61% registrants are alumni. 

# of unique registrants= 240
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Registrants by Country



1

2

2

2

2

3

4

5

5

16

23

26

68

SAR

LAW

SPH

CFA

SDM

Wheelock

COM

GRS

SHA

ENG

MET

CAS

Questrom

Alumni by School



Alumni by Graduation Year 
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Registrants by Age
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Registrants by Lifetime Giving 
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Registrants by Recent Giving 

15% of registrants donated in the last three fiscal years
12% of registrants donated in 2019 (Jan – Nov)
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Registrants by Capacity
Total # of registrants by rating = 40 
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Managed Prospects 

Total # of managed prospects = 24 



Email Marketing 
Send Date Open Rate Unsubscribes

Invitation

Early signup 7/10/2019 61.8% 0

Past event registrants 7/10/2019 40.1% 0

Thailand donors 7/10/2019 33.6% 0

General 7/17/2019 27.7% 2

Wheelock - Singapore 7/17/2019 21.6% 0

Thailand alumni 7/17/2019 24.0% 0

Segmented

PRC 8/20/2019 35.9% 3

Thailand 8/20/2019 31.0% 0

Hong Kong 8/20/2019 27.1% 0

Indonesia 8/20/2019 31.5% 0

Malaysia 8/20/2019 24.6% 0

Singapore 8/20/2019 20.0% 0

Vietnam 8/20/2019 36.8% 0

Taiwan 8/21/2019 41.1% 0

Japan 8/21/2019 49.9% 0

Korea 8/21/2019 42.3% 0

Reminder 

Shopping Cart 9/30/2019 57.0% 0

Thailand 9/30/2019 57.0% 0

General 9/30/2019 51.0% 3

PRC 9/30/2019 49.0% 0

Post-Event Survey

11/4/2019 60.0% 0



Segmented Email Examples 

SHOPPING CART:
Targeted email to 

uncompleted transactions

SEGMENTED: 
Translated in to local 

languages; leverage local 
alumni volunteer as 

signatories



Social Media 

Two social videos were created: general overview & Muslim focused 

Blog posts: 
http://www.bu.edu/alumni/2019/08/21/top-four-reasons-to-attend-this-years-asian-business-forum/
http://www.bu.edu/alumni/2019/10/29/asian-business-forum-instagram-stickers/

Instagram event stickers

LinkedIn Facebook

http://www.bu.edu/alumni/2019/08/21/top-four-reasons-to-attend-this-years-asian-business-forum/
http://www.bu.edu/alumni/2019/10/29/asian-business-forum-instagram-stickers/
https://www.linkedin.com/groups/56232/


BU Resources 

Dedicated Event Website: 

bu.edu/alumni/asianbusinessforum

Event promotion video featuring Dean Arun Upneja



Welcome Dinner 





Asian Alumni Business Forum 2019

Alumni panel discussion 

Forum speakers 



Gala Dinner 







Post-Event Survey 

Minimum Maximum Average Count

Welcome Dinner 2.00 6.00 4.97 31

Business Forum 3.00 6.00 4.90 31

Gala Dinner 1.00 5.00 4.68 31

Total # of survey responses: 31 

A personalized post-event survey was packaged with access to:

- Photos 

- Attendee list

- BU Points of Pride 

- Slides from speakers 

Satisfaction score per program:



• All three events reached its capacity (sold out) in the shortest time. 

• Featured high-profile alumni speakers at all three events. 

• The most diversified alumni and guest registrants from 16 countries. 

• Experimented Proud to BU podcast to encourage event registration as wells as to initiate online buzz. 

• An optional Whatapp group for alumni registrants to share information, ask questions, and more. 

• Showcased a wide range of Thai culture from food, performance, and music. 

• Re-created a local fair, Thai temple fair, which was well-received by the out-of-town guests. 

Highlights 



• Speaker programming during gala dinner should be brief (no more than 15 mins) to retain attention span and align with the celebratory 
tone and manner. 

• Considering having alumnus/a as event emcee(s) who can relate more with alumni attendees. 

• To strategically leverage BU resources, include BU staff from early planning stage until the execution. 

• Host country event promotion and registration should be encouraged early in the timeline to have 

• Open seating is recommended to increase networking opportunity among alumni and guests. 

• Clear and timely check-in with event vendor(s) to prevent miscommunication that can impact event execution. 

Suggestions 


