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OUTDOOR CAMPUS BRANDING
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Lamppost banners

OUTDOOR CAMPUS BRANDING



Examples of content displayed across 53 lampposts throughout the campus, effectively highlighting the university’s research 
initiatives while earning praise for showcasing academic excellence and outstanding individuals.



OUT OF HOME BRANDING

Loughborough train station

Loughborough train station (London direction)
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TIMES HIGHER EDUCATION ADVERT

As part of the campaign, Our Vice-Chancellor, Professor Nick Jennings, wrote an open letter to the sector asking that we collectively 
take a stand and change the narrative that’s currently so damaging to higher education. This letter was published in the Times Higher.



RESPONSES TO THE VC’S LETTER ON LINKEDIN

Full letter can be read here

LINKEDIN ANALYTICS
Impressions	 22,066
Clicks	 677
Reactions	 227
Comments	 3
Reposts	 41
Engagement Rate	 4.3%

https://www.lboro.ac.uk/services/vco/smt/vc-prof-jennings/world-cant-wait/


RESPONSES TO THE VC’S LETTER ON X

X ANALYTICS
Impressions	 7,828
Clicks	 242
Reactions	 42
Comments	 1
Reposts	 21
Engagement Rate	 0.84%



Universities under fire – how can UK higher education change the narrative and demonstrate its undeniable impact?

STATE OF THE SECTOR PANEL EVENT – 26 JULY 2024

As a direct result of the VC’s letter to the sector, Loughborough brought the debate to life by hosting a virtual roundtable discussion, facilitated by Phil Baty, Global Editor at Times 
Higher Education. The discussion featured key leaders including Vivienne Stern, Chief Executive of Universities UK; Nick Jennings, Vice Chancellor and President of Loughborough 
University; Lisa Roberts, Vice Chancellor and Chief Executive of the University of Exeter; and Nishan Canagarajah, President and Vice Chancellor of the University of Leicester.

Event promotion on social media



STATE OF THE SECTOR PANEL EVENT - SOCIAL MEDIA REPORT

Post event post analytics:
Impressions	 4,820
Clicks	 85
Reactions	 20
Comments	 0
Reposts	 1
Engagement Rate	 1.8%

Promotion event post  
analytics:
Impressions	 4,198
Clicks	 103
Reactions	 22
Comments	 0
Reposts	 1
Engagement Rate	 2.5%

LINKEDIN ANALYTICS

Views	 784
Watch time	 113.3
Average view duration	 8:36
Average percentage viewed	 13.8%
Impressions	 6.8K
Likes	 12

YOUTUBE ANALYTICS

Following the online event a recording was uploaded to YouTube.

X ANALYTICS

Promotional posts analytics  
(2 posts in total)
Post 1
Impressions	 1,93K
Engagements	 13
Link clicks	 34
Engagement Rate	 0.67%

Post 2
Impressions	 1,52K
Engagements	 10
Link clicks	 15
Engagement Rate	 0.66%

Post event 
Impressions	 3,6K
Engagements	 15
Link clicks	 25
Engagement Rate	 0.42%



CAMPAIGN PAID MEDIA ADVERTISING

todays headlines
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remporumquo tempor audam ea quam estrum ut faciliqui ipsa peribus nossus esciistiatur sum autem. Doles 
doloriam audandestio mil magniet quoditia non cones nossit, sequiae porrum sequodis quaectum nit re sum ent.
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delloris eum nest ad quid ulluptat.

We’re making the difference  
where it matters

At Loughborough, we believe that 
making our world cleaner, our 
minds and bodies healthier and 
our communities fairer will take a 
planet’s worth of marginal gains.  
So we’re not waiting. We’re creating 
opportunities for those with the 
determination to apply themselves  
in pursuit of better, at any scale 
. 
Join us>>
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Media Planet Times Higher Education online newslettter



CAMPAIGN MICROSITE

lboro.ac.uk/world-cant-wait

http://lboro.ac.uk/world-cant-wait


VOLUME ARTICLES – LOUGHBOROUGH UNIVERSITY’S ONLINE MAGAZINE

lboro.ac.uk/volume

By uncovering inspiring stories, showcasing knowledge and sharing real life experiences, the magazine provides 
an insight into the people and projects that are key to our success.

http://www.lboro.ac.uk/volume


LINKEDIN
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THE GUARDIAN

Click images to play


MP4 converted with https://ezgif.com/gif-to-mp4


MP4 converted with https://ezgif.com/gif-to-mp4



MP4 converted with https://ezgif.com/gif-to-mp4



GOOGLE



CRIMTAN/DV360 DISPLAY
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TIMES HIGHER EDUCATION ADVERT – ACADEMIC RECRUITMENT

YOUR PLACE 
IS WAITING.

THE WORLD CAN’T.

YOUR PLACE 
IS WAITING.

THE WORLD THE WORLD CAN’T.

ARE YOU OUR KIND OF LEADER?

We are searching for three Deans of School who 
strive for better, think differently, challenge 
convention, and take action. Leaders who create 
opportunities and work towards a cleaner, fairer, 
healthier world. Because better starts here, now.

JOIN US
lboro.ac.uk/join-us/deans



TIMES HIGHER EDUCATION ADVERT – ACADEMIC RECRUITMENT




