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• Media moves to web-based reporting first; print is 
secondary 

• News is immediate, flowing rapidly online

• Web offers increased audience engagement through
social networks

• Reporters write blogs in addition to articles

• Media is asking for more animation, video and 
graphics

• Print focuses on in-depth coverage

News Coverage Moves to the Web First
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• Increase visibility and media coverage

• Provide expert “beat” coverage

• Strengthen your brand identity

• Increase web presence

• Distribute information effectively

• Build upon and enhance multimedia tools

• Manage communications during a crisis

Expectations

• Reduced resources – staff and dollars

• More diverse media outlets

• Real-time messaging and information

• Social media management

• Technology lag

• Too much information

Challenges
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• Continue expert “beat” reporting

• Social media interaction – before, during and after

• Grabbing images

• More video 

• Online press kits

• Enhanced web presence

• Media partners

Solutions – Delivering a Better Story

Why Use Social Media?

• New communications tool that’s here to stay

• Leverage social media to strengthen overall 
communications

• Build community, make it easy for individuals to connect 
with the university and with each other
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• Reporters are your friends

• Build a network of communicators

• Promo news before it is released – builds excitement

• Post news when released broadly

• Follow-up with engagement

• Provide materials for reporter’s blogs

Social Media Tips

Reader 
Grabbing 
Images
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• Relate to content of the story

• Clear and easily understood

• Feature approachable people showing individuals who 
are smiling/looking at the camera

• Readers look at “real people” more than they do at 
images of models. 

• Most assume that a photo featuring models is an 
advertisements, so readers may avoid it.

Image Attributes

Video Makes a Story Grow
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• Relates to content of story

• Doesn’t need to be professional quality

• Try to keep around 3 minutes, no more than 5

• Post on YouTube or other easy to download site

• Speakers that are engaging, truthful and topic experts

Elements of Video

• Drives reporters to one site

• Offers consistent messaging

• Features images, video and graphic

• Includes approved quotes and background information

• Links to other related stories

• Frees up time in dealing with media requests

Anatomy of an Online Press Kit
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Online Press Kit

Web News Article
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Video Press Release

• Little investment goes along way

• Leverage paid media with earned media

• Special section

• Builds relationships in your community

Engage Media Partners
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Spanish Language 
Radio – free ad spots, 
presence at Green 
Open House

UC San Diego 50th Anniversary Media Partners

Major Daily 
Newspaper – free ads, 
special insert

Top Broadcast News 
Station – free ads and 
sustainability vignettes

Clear Channel (owns more than 50% of local market r adio stations) 
– free ad spots on all 7 San Diego stations, guests on “Community 
Connections”

Questions?


