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a
academic divisions, gifts funding, 46

advance (quiet) phase of campaigns, 83, 84–85

advancement program expenditures, 8, 57

advertising revenue, 8, 11

advisory/governing board members, as donors,  

55, 75

affinity agreements, royalties from, 9, 16

AICPA (American Institute of Certified Public  

Accountants), xv

alumni

	 defined, 53–54

	 as donors, 39

	 graduate-degree-only, 54

	 married couples, 55, 74

	 non-degree, 54

	 participation rates, calculating, 53, 75–76

	 undergraduate, 54

alumni associations

	 membership fees and dues, 8

	 separately incorporated, 16

	 supporting organizations, 36

alumni credit card programs, 16

American Institute of Certified Public  

Accountants (AICPA), xv

annuities

	 charitable gift annuities, 25–26

	 charitable lead annuity trusts, 26

	 CRATs (charitable remainder annuity trusts), 28

appraisal costs, 8

assignment of income, 14

athletics programs, gifts funding, 47

auctions, 14, 20, 40

B
bargain sales, 16

bill of rights for donors, 137

budgets, educational and general (E&G), 57

buildings

	 capital purposes, gifts funding, 47–48

	 current operation and maintenance,  

gifts funding, 47

C
CAE. See Council for Aid to Education

campaign management, 81–88

	 counting and reporting gifts, 86–88

	 design, 82

	 duration of campaign, 84, 128

	 marketing, 84

	 planning, 82–83

	 pledges, 85

	 purposes of campaign, defining, 83

	 quiet phase, 83, 84–85

	 recognition of contributors, 86

Campbell Soup Foundation, 37

capital campaigns. See campaign management

capital purposes

	 outright gifts for, 47–49

	 physical plant, gifts funding maintenance  

and operation of, 47

CASE. See Council for Advancement and Support  

of Education

cash gifts, 14–15

charitable/deferred-pledge agreement, 30

charitable donations, gifts not recognized as, 7

charitable gift annuities, 25–26

charitable lead trusts, 26

charitable remainder trusts, 27–28

charitable rollovers from IRAs, 25

checks

	 donor entity, crediting, 36

	 as type of gift, 14–15

classification of revenues, 6

clinical trials, 6, 8

closely held stock, 15, 70

commission-based fundraising, 138

community service programs, gifts funding, 46

comprehensive campaigns. See campaign  

management

computer hardware and software, 17

conditional pledges

	 campaign management, 87, 88

	 defined, 19

	 new language recommendations of CASE  

campaign standards working group, 125

	 reporting standards, 5, 19, 23, 87, 88

	 as revocable gifts, 23
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conflicts of interest, management of, 136–37

consideration, as condition of irrevocability, 29

consortia, fundraising, 38, 74

contracts

	 classification of revenues as, 6

	 exclusion of contract revenues, 8

	 wills, contracts to make, 30

contributions of professional services, 8

corporations

	 as donors, 37–38

	 foundations, corporate, 35, 37

	 principle officers, recognition of, 74

	 sponsorships, corporate, 11–13

Council for Advancement and Support of  

Education (CASE), xi–xv

	 advisory committees, 145–49

	 conflicts of interest, management of, 136–37

	 ethical standards and principles, xiv, 133–38

	 historical background of standards and  

guidelines, 141–43

	 institutional reporting beyond CASE and  

CAE surveys, 61–62

	 management guidelines. See management  

guidelines

	 recommendations of campaign standards  

working group, 123–29

	 reporting standards. See reporting standards

	 sample report form, 99–105

Council for Aid to Education (CAE)

	 institutional reporting beyond CASE and  

CAE surveys, 61–62

	 reporting standards for VSE survey, xii–xiii, 5.  

See also reporting standards

	 sample VSE survey report form, 107–20

counting criteria

	 campaign counting and reporting, 86–88

	 donor numbers, 55

	 donor types and sources, 37–40

	 gifts, 13–22

credit cards

	 alumni credit card programs, 16

	 management guidelines for gifts made via, 

69–70

	 reporting standards for gifts made via, 14–15

credit given to last donor entity, 35–37

Crown Foundation gifts (Canada), 35

CRUTs (charitable remainder unitrusts), 27–28

current operations, outright gifts for, 45–47

D
dates of gifts, 15

death benefits, 18, 70–71

deferred gifts. See planned or deferred  

gift instruments

design of campaigns, 82

detrimental reliance, 29

discounts, 8, 16

documentation

	 of campaign plans, 82–83

	 of pledges, 19, 72

donor-directed and donor-advised funds,  

36–38, 74, 75

donors

	 bill of rights for, 133

	 control over gift, 7

	 counting and reporting gifts from, 37–40

	 credit given to last entity, 35–37

	 number of, 55

	 purposes for which gifts are given by, 45–49

	 recognition of, 73–75, 86, 94

	 soft credit for, 73–75

	 types and sources, 35–40

dues and fees, alumni memberships, 8

E
E&G (educational and general) budgets, 57

earnings

	 income, 8

	 investment, 9

educational and general (E&G) budgets, 57

Empire State Foundation, 38

endowments

	 management guidelines, 76–77

	 outright gifts for capital purposes, 48

	 perpetual, 76

	 planned or deferred gift instruments, 49

	 quasi-endowments, 77

	 reporting standards, 48, 49, 56

	 restricted, 48, 49

	 sample gift agreement, 94, 95

	 term, 76

	 unrestricted, 48, 49

	 year-end market value, 56

enrollment, FTE and total, 56

ethical standards and principles, xiv, 88, 133–38

exclusions, 7–9
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expectancies

	 bequest expectancies, 23–25

	 general reporting principles, 5

expenses, 8, 57

extended service programs, gifts funding, 46

Exxon Education Foundation, 37

F
face value method of reporting, 5

faculty and staff

	 defined, 55

	 as donors, 39

	 restricted gifts for current operations, 46

family foundations, 38

FARM (Financial Accounting and Reporting Manual), 

NACUBO, xv

FASB (Financial Accounting Standards Board),  

xv, 8, 20

fees and dues, alumni memberships, 8

Financial Accounting and Reporting Manual (FARM), 

NACUBO, xv

Financial Accounting Standards Board (FASB),  

xv, 8, 20

financial aid for students, gifts funding, 47, 95

Finestone, William, 29

flip-CRUTS and flip unitrusts, 27

Ford Foundation, 37

former students. See alumni

Foundation Directory, 38

foundations

	 corporate, 35, 37

	 as donors, 38

	 individual donors making gifts via, 39

	 personal/family foundations, 38, 73

	 private foundations that may be confused  

with corporations, 37

	 recognition of donors, 73

fraternities, 8

“friends,” as donor category, 39

full-time equivalent (FTE) enrollment, 56

fundraising

	 campaigns, 81–88. See also campaign  

management

	 commission-based, 138

	 ethical standards and principles for, xiv,  

29–134, 88

	 management guidelines. See management  

guidelines

	 reporting standards. See reporting standards

fundraising consortia, 38, 74

funds

	 donor-directed and donor-advised, 36–38, 74, 75

	 endowment. See endowments

	 government, 8, 71, 129

	 loan funds, 49

G
gas, oil, and mineral rights, 16

GASB (Government Accounting Standards Board), 

xv, 8, 20

gifts

	 campaign management, 81–88. See also  

campaign management

	 classification of revenues as, 6

	 counting criteria for, 13–22

	 dates of, 15

	 defined, 67–68

	 donors of. See donors

	 irrevocable. See irrevocable gifts

	 management guidelines. See management  

guidelines

	 marketing campaigns aimed at specific  

types of, 84

	 planned or deferred. See planned or deferred  

gift instruments

	 purposes of, 45–49

	 reporting standards. See reporting standards

	 revocable. See revocable gifts

	 sample gift agreement, 93–97

	 types of, 13–22, 87

governing/advisory board members, as donors,  

55, 75

Government Accounting Standards Board (GASB), 

xv, 8, 20

government funds, 8, 71, 129

graduate-degree-only alumni, 54

grandfathered gifts, 84

grandparents, as donors, 39

grants

	 classification of revenues as, 6

	 defined, 68
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H
hardware, 17

historical background of standards and  

guidelines, 141–43

I
in-kind gifts, 15–17

income

	 assignment of, 14

	 earned, 8

	 surplus income transfers, 9

individual retirement account (IRA)  

charitable rollovers, 25

individuals

	 as donors, 39

	 of record, 54

	 solicited, 54

intangible personal property, 21

intellectual property, 21

investment earnings, 9

IRA (individual retirement account)  

charitable rollovers, 25

irrevocable gifts

	 campaign management, 87–88

	 computer software and hardware, 17

	 general reporting principles, 5

	 new language recommendations of CASE  

campaign standards working group, 123–24

	 planned or deferred, 5, 23, 29–30, 87–88, 123–24

	 reporting requirements, 5, 29–30, 87–88

L
lead gifts, 95

libraries, gifts funding, 46

life estates, 23, 28

life insurance, 17–18, 70–71

loan funds, 49

M
maintenance, gifts funding, 47

management guidelines, xiii–xiv, 61–62

	 alumni participation rates, calculating,  

53, 75–76

	 campaign management, 81–88. See also  

campaign management

	 for different types of gift, 68–71

	 disclaimers regarding, xv

	 endowments, 76–77

	 historical background, 141–43

	 pledges. See pledges

marketable securities, 18–19

marketing campaigns, 84

married couples, as donors, 55, 74

matching gifts

	 donor-advised funds, 74

	 independently administered, 75

	 management guidelines, 71

	 as outright gifts for current operations, 45

	 reporting standards, 38, 45

	 restrictions on, 71

mega-gifts, 17

membership fees and dues, alumni, 8

merchandise sales, 9

mineral, oil, and gas rights, 16

multiple categories, individual donors falling  

into, 39

multiple donor entities, allocation of credit to, 35–37

N
National Association of College and University Busi-

ness Officers (NACUBO), xv, 56, 57, 141

National Science Foundation, 38

new language recommendations of CASE  

campaign standards working group, 123–29

NICRUTs (charitable remainder unitrusts—net 

income), 27

NIMCRUTs (charitable remainder unitrusts—net  

income with makeup provisions), 27

non-cash gifts-in-kind, 15–17

non-degree alumni, 54

nonspecific grants, 68

nucleus (quiet) phase of campaigns, 83, 84–85

number of donors, 55
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O
oil, gas, and mineral rights, 16

operation of physical plant, gifts funding, 47

oral pledges, 19

“other individuals,” as donor category, 39

“other organizations,” as donor category, 40

“other restricted gifts for current operations,” 47

outright gifts

	 campaign management of, 87

	 for capital purposes, 47–49

	 for current operations, 45–47

P
parents, as donors, 39

partial interest gifts, 14

participation of alumni, calculating, 53, 75–76

PepsiCo Foundation, 37

perpetual endowments, 76

personal foundations, 38

personal property, 14, 20–22, 47–48

physical plant

	 capital purposes, gifts funding, 47–48

	 current operation and maintenance,  

gifts funding, 47

planned or deferred gift instruments.  

See also specific types

	 administered by others, 24

	 campaign management, 87, 88

	 defined, 22

	 donor purposes, 49

	 endowments, restricted or unrestricted, 49

	 irrevocable gifts, 5, 23, 29–30, 87–88

	 management guidelines for, 69

	 present value method used for reporting,  

24, 69, 87

	 realized testamentary gifts, 24

	 reporting standards, 22–30, 87–88

	 revocable gifts, 23

	 types of, 25–30

planning campaigns, 82–83

pledges

	 annual review of, 72–73

	 campaign pledges, 85

	 charitable/deferred-pledge agreement, 30

	 conditional. See conditional pledges

	 documentation of, 19, 72

	 donor-advised funds, 74

	 duration of pledge period, 72

	 management guidelines, 72–73

	 reporting standards, 19–20, 87, 88

pooled income funds, 29

pouring rights, 9

preferred seating consideration, 10

Presbyterian Church (USA) Foundation, 48

present value method of reporting, 5, 24, 69, 87

professional services, contributions of, 8

public service programs, gifts funding, 46

Q
quasi-endowments, 77

quid pro quo contributions, 9–11, 13, 40

quiet phase of campaigns, 83, 84–85

R
raffles, 10

reach-back gifts, 84

real property, 14, 20–22, 47–48

realized testamentary gifts, 24, 45

recognition

	 of campaign contributors, 86

	 of donors, 73–75, 86, 97

recordkeeping

	 campaign plans, 82–83

	 pledges, 19, 72

religious organizations, as donors, 40

reporting standards, xii–xiii

	 campaign counting and reporting, 86–88

	 CASE survey report form, 99–105

	 classification of revenues, 6

	 corporate sponsorships, 11–13

	 counting criteria, 13–22

	 definitions for additional data elements, 53–57

	 disclaimers regarding, xv

	 donors. See donors

	 exclusions, 7–9

	 general reporting principles, 5

	 historical background, 141–43

	 institutional reporting beyond CASE and  

CAE surveys, 61–62

	 planned or deferred gifts, 22–30. See also planned 

or deferred gift instruments



158	in dex

	 pledges, 19–20, 87, 88. See also pledges

	 quid pro quo contributions, 9–11, 13, 40

	 types of gift , 13–22

research, gifts funding, 46

restricted gifts

	 for current operations, 46–47

	 endowments, 48, 49

	 matching gifts, 75

retirement plan assets, 25

revocable gifts

	 campaign management, 87

	 computer hardware and software, 17

	 general reporting principles, 5

	 new language recommendations of CASE  

campaign standards working group, 123

	 planned or deferred gift instruments, 23

rollovers, charitable, from IRAs, 25

royalties, 9, 16

S
sales of merchandise, 9

sales tax, 9

sample forms

	 CAE VSE survey report form, 107–20

	 CASE survey report form, 99–105

	 gift agreement, 93–97

scholarships, 47, 97

securities. See stock and securities

service programs, gifts funding, 46

services, gifts of, 14, 16

shares. See stock and securities

social organizations, gifts to, 8

soft credit, 73–75

software, 17

solicitation effectiveness ratio, 53

sororities, 8

specific grants, 68

split-interest trusts, 26

sponsorships, corporate, 11–13

sports programs, gifts funding, 47

staff. See faculty and staff

state law on irrevocable deferred gifts, 29–30

stock and securities

	 closely held stock, 15, 70

	 marketable securities, 18–19

	 sample gift agreement, 95

students

	 as donors, 39

	 financial aid, gifts funding, 47, 97

	 former. See alumni

	 FTE enrollment, 56

	 total enrollment, 56

supporting organizations, 36

surplus income transfers, 9

T
tangible personal property, 21

term endowments, 76

testamentary gifts, realized, 24

testaments. See wills

tickets

	 exclusions related to, 9

	 quid pro quo contributions related to, 10–11

total enrollment, 56

transfers of surplus income, 9

trustees, as donors, 55, 75

trusts

	 charitable lead, 26

	 charitable remainder, 27–28

	 foundations, charitable trusts regarded as, 38

	 split-interest, 26

	 wholly charitable, 22

tuition payments, 9

types of gift, 13–22

U
undergraduate alumni, 54

United Negro College Fund, 38, 74

United Way, 38, 74

unitrusts

	 charitable lead unitrusts, 26

	 CRUTs (charitable remainder unitrusts), 27

unrelated use property, 14

unrestricted gifts

	 for current operations, 45

	 endowments, 48, 49
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V
vendors

	 affinity agreements with, 9, 16

	 exclusive vendor relationships, 9

Virginia Council of Independent Colleges, 38

Voluntary Support of Education (VSE) survey, CAE

	 reporting standards for, xii–xiii, 5. See also  

reporting standards

	 sample report form, 107–20

W
whole life insurance, 17–18, 70–71

wholly charitable trusts, 22

wills

	 bequest expectancies, 23–25

	 contracts to make, 30

	 realized testamentary gifts, 24, 45

written campaign plans, 82–83

written pledges, 19

Y
year-end market value of endowments, 56




