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“Institutional advancement has never been 
more important than it is today–nor as important 
                        today as it will become tomorrow.” 

~Larry Lauer, 
Vice Chancellor for Marketing and Communication, 


Texas Christian University, 

in Advancing Higher Education in Uncertain Times, 


CASE Books, 2006
­



    
    

DEAR FRIENDS:
 
The 2005-06 fiscal year proved successful and exciting for CASE by almost 
every measure. The number of institutional memberships reached record 
levels for the fourth straight year, a signal that we are continuing to provide 
members with the programs and services they need to advance their schools, 
colleges, and universities. 

We also saw record registrations for the 121 CASE conferences offered in 2005-
06. In fact, our professional development programs served more than 30,000 
people through face-to-face and online CASE conferences around the world. 

Beyond the numbers, CASE made significant advances that we believe will help 
our association, as well as the field of advancement, to grow and evolve. 

We put in place key initiatives to enhance service to our members—from adding 
online resources to developing new ethical principles and standards. We 
focused on ensuring that CASE represents, encourages, and supports the 
diversity of our membership. And we demonstrated our absolute commitment 
to provide training and assistance on a broader scale to advancement 
professionals around the globe. 

CASE opened the fiscal year with our board’s approval of an updated 
statement of mission, vision, and values. The following pages reflect our 
commitment to this revised statement, which emphasizes our global mission 
and commitment to member service. As you review the year’s highlights 
and audited financial statements, we hope you’ll agree that CASE remains a 
healthy, vibrant organization that is well positioned for continued success. 

The good health and positive momentum of CASE would not be possible 
without the steadfast leadership of our board members, the outstanding work 
of staff, and the selfless contributions of thousands of dedicated volunteers 
around the world. 

Thanks to all CASE members, volunteers and staff for your commitment to 
education and educational advancement. 

Rita Bornstein John Lippincott 
CHAIR, CASE BOARD OF TRUSTEES CASE PRESIDENT 
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ABOUT CASE


   “If it had not been for CASE and the many individuals affiliated with 
this great group, I would not have been able to become as comfortable 
            and confident in my decisions and practices at such a quick pace.” 

~Brandie Hayes, 
Director of Alumni Affairs, 
Francis Marion University 

The Council for Advancement and Support of Education is the leading 
professional association for advancement professionals who support 
educational institutions through their work in alumni relations, 
communications, marketing and development. 

CASE was founded in 1974 and maintains headquarters in Washington, D.C., 
USA. Acting on our mission to advance and support education worldwide, 
CASE officially opened a European office in London in 1994. 

To fulfill their missions and to meet both individual and societal needs, 
colleges, universities and independent schools rely on and therefore must 
foster the good will, active involvement, informed advocacy and enduring 
support of alumni, donors, prospective students, parents, government 
officials, community leaders, corporate executives, foundation officers, 
and other stakeholders. 

CASE helps members build and strengthen those relationships by offering a 
wide variety of advancement programs, products, and services; providing 
standards and an ethical framework for the profession; and working 
with other organizations to respond to public issues of concern while 
promoting the importance of education worldwide. 



 

 
 

 “The CASE Summer Institute in Educational Fundraising heightened my 
understanding of the ethical and moral implications involved with 

raising funds at institutions. It was an invaluable experience.” 
~Tryan L. McMickens, 
Suffolk University, 

CASE/Harris Connect 
Summer Scholar 

Our Mission 

CASE advances and supports educational institutions around the world 
by enhancing the effectiveness of the alumni relations, communications, 
marketing, fundraising, and other advancement professionals who  
serve them. 

Our Vision 

As the premier professional association for educational advancement 
professionals, CASE is committed to being the primary resource for 
professional development and information and the leading advocate for 
professional standards and ethics. 

Our Values 

CASE believes education improves lives and societies, and we value service 
to our members through professional excellence; respect for volunteers 
and staff as partners, stakeholders, and leaders; and commitment to 
integrity, ethical behavior, and inclusiveness.
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OUR MISSION, VISION, AND VALUES
 

Our Mission: CASE advances and supports educational institutions 
around the world by enhancing the effectiveness of the alumni relations, 
communications, marketing, fundraising, and other advancement  
professionals who serve them. 

Advancing education by serving education professionals is CASE’s primary 
mission. In 2005-06, we undertook a number of initiatives to meet the 
diverse needs of our members, whether they are newcomers or seasoned 
professionals, whether they work in North America or Asia, and whether 
their focus is alumni relations, communications, marketing, fundraising, 
advancement management, or a related discipline. 

Highlights from 2005-06 that reflect CASE’s commitment  
to this mission: 

• 	 Served nearly 16,800 participants at 
105 face-to-face CASE conferences and 
workshops around the world 

• 	 Delivered 16 Online Speaker Series 
programs to 1,940 sites (a 44 percent 
increase) and as many as 13,692 
individuals (a 27 percent increase) 

• 	 Held our first-ever comprehensive 
conference in Singapore, drawing 440 
delegates from 30 countries and opening 
the door for a permanent presence in the 
Asia-Pacific region 

•	­Made significant progress on an initiative 
sponsored by the Carnegie Corp. to help 
six universities in Africa build advancement 
programs and secured a US $300,000 
grant to continue the effort 

•	­ Established an advisory council to 
determine next steps to grow advancement 
support in Mexico following a successful 
conference there 

• 	 Laid the groundwork to reposition the 
annual CASE conference as a summit 
for advancement leaders to address the 
critical challenges facing higher education 
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While CASE is the largest association of educational institutions in the 
world, our goal has never been to be the biggest. Our vision has always 
been to be the best—the best at serving our individual and institutional 
members while setting standards and promoting practices that engender 
respect for the profession. 

Highlights from 2005-06 that reflect CASE’s commitment  
to this vision: 

Our Vision: As the premier professional association for educational 
advancement professionals, CASE is committed to being the primary 
resource for professional development and information and the leading 
advocate for professional standards and ethics. 

• Launched new CASE Principles of Practice 
for fundraisers and periodicals editors 

• Introduced the CASE Management 
Checklist for Development to help 
development managers conduct internal 
self-assessments of programs 

• Expanded the CASE Network  
(www.case.org) to include organizational 
charts, sample Web policies and 
additional job descriptions 

• Launched a set of downloadable e-guides 
for independent schools following a 
similar series for community colleges 

• Collaborated to promote an interactive CD 
tutorial, CASE’s first ever, on data mining 

• Collaborated on a HigherEd BlogCon, a 
month-long blog event on the use of new 
media in education 

• Published the results of a comprehensive 
compensation survey of advancement 
professionals in CURRENTS magazine 

• Represented the profession through 
dozens of interviews with media 
representatives interested in capital 
campaigns, alumni engagement, issues 
management, and more 

• Forged continued partnerships with other 
organizations that serve advancement 
professionals, including the National 
Association of Independent Schools 
and the Council of Alumni Association 
Executives 

• Collaborated with other organizations 
to advocate for legislation beneficial to 
charitable organizations and philanthropy 

Principles of Practice for
Fundraising Professionals at
Educational Institutions 
Approved by the CASE Board of Trustees in November 2005 

PHILANTHROPY is a voluntary exchange in which the
values and aspirations of donors are matched with the

values and aspirations of those they benefit. 
Ethical Principles 
PERSONAL INTEGRITY—Individuals will: 
• be fair and honest and conduct themselves with integrity; 
• not maintain any vested interest in a professionally related

activity that could result in personal gain without prior full
disclosure and approval; 

• respect that their relationships with prospective donors,
donors, volunteers, and employees are professional
relationships and may not be exploited. 

CONFIDENTIALITY—Individuals will: 
• safeguard and respect donor and prospective donor

information;honor the wishes of an individual and/or 
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Our Values: CASE believes education improves lives and societies, and 
we value service to our members through professional excellence; respect 
for volunteers and staff as partners, stakeholders, and leaders; and  
commitment to integrity, ethical behavior, and inclusiveness. 

Never before has the advancement profession been more vital to schools, 
colleges and universities around the world. CASE is committed to 
promoting the importance of education worldwide and helping members 
build and strengthen their relationships with parents, alumni, donors, 
government officials, and other key constituencies. 

Highlights from 2005-06 that reflect CASE’s commitment  
to these values: 

• 	 Created a position and began initiatives • Launched the first electronic election 
to focus on increasing the diversity of trustees to the CASE board to 
of the advancement profession with enhance the ability of all CASE member 
an emphasis on new programs and institutions to participate in the  
internships election process 

• 	 Assisted institutions and advancement • Earned gold awards—a reflection of 
professionals affected by Hurricanes our commitment to quality—from 
Katrina and Rita, providing crisis the Society of National Association 
management tools and a job service for Publications for CURRENTS magazine 
displaced advancement professionals and membership recruitment materials 

• 	 Partnered with the American Council 

on Education and other nonprofits to 

develop and promote Solutions for Our 

Future, a campaign to create awareness 

about the roles U.S. colleges and 

universities play in solving  

societal needs
­

Move forward as an 
advancement leader 

The Advancement 
Management Institute 
June 5 9, 2006 • Santa Monica, CA 

ADVMI06_AD_.66 
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 “CASE resources are very instructive in terms of how the advancement 
operation fits and works together. Exposure to CASE enlightened me, 

and the magazine and CASE publications are very helpful.” 
~Loretta D. Heyward, 

Director of Communications, 
Savannah State University 

2005-2006
CASE BY THE NUMBERS 

3,264 
institutional members in 54 countries, including the 
United States, a record 

22,331 
individual professional members 

237 
Educational Partners, a record 

More than 2,600 
volunteer leaders, speakers, authors, judges,  
and moderators 

More than 30,000 

participants at 121 face-to-face and online 

conferences 


CASE RESOURCES 

2,152 
jobs posted in the CASE Career Center 

More than 19,000 
books purchased from CASE Books, an increase of 
more than 21 percent; books and orders from outside 
the U.S. nearly doubled 

Approximately 2,000 individual requests fulfilled by the 
CASE Information Center (responses provided within 
24 hours in 90 percent of cases) 

• 	 Awards and scholarships recognizing best practices, 
outstanding service, and research 

• 	 BriefCASE e-newsletter highlighting relevant research 
and CASE activities each month 

• 	 Career Center linking institutions with qualified 
advancement professionals 

• 	 CASE Bookstore offering print and online publications 
for members at all levels 

• 	 CASE Network (www.case.org) bringing CASE 
resources together for online access 

• 	 Conferences highlighting advancement issues and 
trends led by experienced advancement professionals 

• 	 CURRENTS, an award-winning, nine-times-a-year 
magazine focusing on advancement trends 

• 	 Educational Partners offering products and services 
that support the work of advancement professionals 

Annual Report
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• 	 e-Headlines providing a daily look at advancement-
related news 

• 	 Information Center providing individual access to a 
wealth of advancement resources 

• 	 Listservs (more than 25) allowing advancement 
professionals to ask questions of and share 
information with their peers 

• 	 Matching Gifts Clearinghouse providing products  
and services that help institutions increase the value 
of contributions 

• 	 Member Directory connecting advancement 
professionals around the world 

• 	 Online Speaker Series providing cost-effective 
professional development 

• 	 Washington Alert helping advancement professionals 
stay on top of legislative activity affecting their 
institutions 9 



 

     

CONSOLIDATED
STATEMENTS OF FINANCIAL POSITION 

COUNCIL FOR ADVANCEMENT AND SUPPORT OF EDUCATION
 

2006 

ASSETS 

Cash and cash equivalents  $3,606,342 

Investments  8,557,098 

Accounts receivable, net of allowance for doubtful 
accounts of $28,000 and $10,000 for 2005 and 
2004, respectively  588,491 

Pledges receivable — 

Publication inventory  232,421 

Prepaid expenses and other assets  334,697 

Annuity contract — 

Property and equipment 

Land  2,304,603 

Building and improvements  6,061,198 

Furniture and equipment  1,255,573 

Network System  618,716 

Software  380,341 

Year Ending June 30 

2005 

$2,015,116 

8,056,197 

373,465 

— 

238,706 

455,609 

27,711 

2,304,603 

6,259,644 

1,270,957 

618,716 

448,220 

10,902,140 

(2,670,114)

 8,232,026 

$19,398,830 

$1,119,607 

421,998 

3,138,902 

1,138,931 

6,780,941 

108,670 

27,711 

374,553 

13,111,313 

6,049,749 

237,768 

6,287,517 

— 

$19,398,830 

10,620,431 

Less accumulated depreciation and amortization  (2,749,369)

 7,871,062 

TOTAL ASSETS  $21,190,111 

LIABILITIES AND NET ASSETS 

Liabilities 

Accounts payable and accrued expense  $1,124,223 

Property tax payable 0 

Deferred revenue  3,335,464 

District escrow funds  1,352,933 

Mortgage payable 6,535,277 

Interest swap agreements  (9,608)

Annuity obligation — 

Accrued postretirement benefits  400,064 

Total liabilities  12,738,353 

Net assets 

Unrestricted  8,346,209 

Temporarily restricted  105,549 

Total net assets 8,451,758 

Commitments and contingencies — 

TOTAL LIABILITIES AND NET ASSETS  $21,190,111 



 

 CONSOLIDATED

STATEMENTS OF ACTIVITIES 

2006 

UNRESTRICTED ACTIVITIES 

Revenue 

Conferences and workshops  $7,835,305 

Membership dues 5,805,520 

Publications 2,387,403 

Awards 613,626 

Contributions  101,245 

Interest from operations 137,835 

16,880,934 

Net assets released from restrictions 141,104 

Year Ending June 30 

2005 

$6,857,845 

5,587,242 

2,266,807 

386,253 

88,950 

43,056 

15,230,153 

150,822 

15,380,975 

5,153,038 

2,078,304 

1,630,130 

1,437,423 

765,128 

284,106 

208,506 

11,556,635 

2,937,925 

25,263 

14,519,823 

861,152 

(421,998) 

197,206 

210,189 

275,260 

1,121,809 

224,763 

3,186 

(150,822) 

77,127 

1,198,936 

5,088,581 

$6,287,517 

17,022,038 

Expense 

Program services 

Conferences and workshops 5,240,127 

Publications 2,043,263 

Information and research 1,721,538 

International 1,825,234 

External affairs  875,741 

District services  451,491 

Awards and services  262,699 

Total program services 12,420,093 

Supporting services 

Management and general  3,279,889 

Fundraising  26,287 

Total expense  15,726,269 

Change in unrestricted net assets before 1,295,769other items

Property taxes 167,083 

Gain on fair value of interest swap 118,278agreements

Interest from investments 246,227 

Net gain on investments 469,103 

Change in unrestricted net assets  2,296,460 

TEMPORARILY RESTRICTED ACTIVITIES 

Contributions  1,850 

Interest and dividends 7,035 

Net assets released from restrictions  (141,104)

Change in temporarily restricted net assets  (132,219)

CHANGE IN NET ASSETS  2,164,241 

Net assets, beginning of year  6,287,517 

NET ASSETS, END OF YEAR  $8,451,758 
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VOLUNTEER LEADERSHIP
 
2005-2006 CASE  
Board of Trustees 
CASE’s Board of Trustees comprises 31 voting 
members, including four officers, eight district 
trustees, and 18 trustees-at-large. In addition, 
the president of CASE serves as a non-voting ex 
officio member. The membership elects trustees 
to serve a three-year term that may be renewed 
once. The primary responsibilities of the board 
include setting CASE policies, approving the 
annual budget and ensuring sound management 
of the organization. 

Names and titles listed are for the 2005–2006 fiscal year. 

Rita Bornstein, Chair 
President Emerita, Rollins College 

Julian M. Bivins Jr., Chair-elect 
Assistant Vice President, Advancement  
Services, University of Virginia 

John B. Carter Jr., Treasurer 
President & Chief Operating Officer, Georgia Tech 
Foundation Inc. 

Cassie S. McVeety, Secretary 
Vice President for University Relations, Portland 
State University 

John Lippincott, Ex-Officio 
President, CASE 

Ralph E. Amos, Trustee-at-Large 
Executive Director, Ohio University  
Alumni Association 

George Bain, Trustee-at-Large 
President & Vice Chancellor (retired), Queen’s 
University of Belfast 

Anne M. Berry, Trustee-at-Large 
Vice President for Advancement, Lebanon  
Valley College 

Keith Brant, Trustee-at-Large 
Executive Director, UCLA Alumni Association,  
University of California, Los Angeles 

Sheldon K. Caplis, District II Trustee 
Vice President for Institutional Advancement,  
University of Maryland Baltimore County 

Theresa Davis, District VII Trustee 
Senior Director of Development, Basic Science, 
University of California, Los Angeles 

Robert G. Dietrich, District I Trustee 
Director of Individual Giving, Harvard University, 
Harvard School of Public Health 

Robert K. Durkee, Trustee-at-Large 
Vice President and Secretary, Princeton University 

Kathleen Hanson, Trustee-at-Large 
Assistant Head/Vice President, Advancement and 
External Affairs, Baylor School 

Larry D. Lauer, Trustee-at-Large 
Vice Chancellor, Marketing & Communication, 
Texas Christian University 

Robert R. Lindgren, Trustee-at-Large 
Vice President, Development & Alumni Relations, 
The Johns Hopkins Institutions 

Cindy Locke, District IV Trustee 
Associate Vice President, University Relations, 
Southwestern University 

E. Ann McGee, Trustee-at-Large 
President, Seminole Community College 

James C. Miller, District VI Trustee 
Executive Director, North Dakota State University 
Foundation Alumni Association 

Randall R. Miller, District V Trustee 
Executive Vice Chancellor, Wayne County  
Community College District 

Cheryle W. Mitvalsky, Trustee-at-Large 
Vice President, Resource Development, Kirkwood 
Community College 

Joy Moore, Trustee-at-Large 
Associate Head/Director of the Upper School, 
Dana Hall School 

Frederick Nahm, Trustee-at-Large 
President, Cranbrook Educational  
Community 

Timothy L. O’Malley, District VIII Trustee 
Vice President for University Relations,  
Pacific University 

Roberto Sanchez-Mejorada, Trustee-at-Large 
Institutional Communications & Development 
Director, Universidad Anahuac 

Peter Slee, Trustee-at-Large 
Chair, CASE Europe Board of Trustees 
Pro-Vice Chancellor, Northumbria University 

Lorna Somers, Trustee-at-Large 
Vice President McMaster Foundation & Director 
of Development, McMaster University 

Linda G. Steckley, Trustee-at-Large 
Vice President for Development & Acting Vice 
President for the Center for Public Education, 
The Brookings Institution 

Lofton K. Stuart Jr., District III Trustee 
Executive Assistant to the President, University 
of Tennessee 

Patricia VandenBerg, Trustee-at-Large 
Executive Director of Communications & Strategic 
Initiatives, Mount Holyoke College 

Keith A. Williams, Trustee-at-Large 
Executive Director, Michigan State University 
Alumni Association 

2005-2006 CASE Europe  
Board of Trustees 
CASE Europe is a charity registered in the United 
Kingdom with its own board of trustees that 
oversees programming and services for advance-
ment professionals in the United Kingdom and 
across Europe. 

Peter Slee, Chair 
Pro-Vice Chancellor, Northumbria University 

Rita Bornstein, 
Honorary Trustee and Ex-Officio 
President Emerita, Rollins College 

John Lippincott, 
Honorary Trustee and Ex-Officio 
President, CASE 

George Bain, Trustee 
President & Vice Chancellor (retired), Queen’s 
University of Belfast 

Mary K. Blair, Trustee 
Director of Development and Alumni  
Relations, London School of Economics and 
Political Science 

Carrie Levenson-Wahl, Trustee 
Director of Development, International School 
of Paris 

Ian McLean, Trustee 
Director of Development, Lancing College 

Isabel Penne, Trustee 
Assistant Director of Partnership & Academic 
Development, Katholieke Universiteit Leuven 

C. Duncan Rice, Trustee 
Principal, University of Aberdeen 

Charlotte Rydh, Trustee 
Director of Communications and Fundraising,  
Ersta Diakonisallskap 

Geert Sanders, Trustee 
Director of Ubbo Emmius Funds, Rijksuniversiteit 
Groningen 

Elizabeth A. Smith, Trustee 
Director of Development and Alumni Relations, 
University of Exeter 

Michael Smithson, Trustee 
Director of Development, University of York 

Julie Treanor, Trustee 
Director of Corporate Affairs & Communications, 
NHS Direct London 

CASE Presidents 
John Lippincott 2004–present 

Vance T. Peterson 2001–2003 

Charles Lee (interim) 2000 

Eustace D. Theodore 1997–2000 

Peter McE. Buchanan 1991–1997 

Virginia Carter Smith 1990 

Gary H. Quehl 1986–1990 

James L. Fisher 1978–1986 

Alice L. Beeman 1974–1978 



We appreciate the commercial firms 
that chose to affiliate with CASE 
between July 1, 2005, and June 30, 
2006, as Educational Partners at 
the Gold, Silver and Bronze levels. 

Gold 
Arista Communications 
Bentz Whaley Flessner 
Datatel 
Educational Marketing Group Inc. 
Grenzebach Glier & Associates Inc. 
Harris Connect 
LexisNexis Academic & Library 
Solutions 

Qualtrics Survey Software 
RuffaloCODY 
Stamats 
SunGard Higher Education 
U.S. Bank-Retail Payment Solutions 
U.S. Newswire 

Silver 
American Insurance Administrators, 
a USI Affinity Company 

AScribe-The Public Interest 
Newswire 

Blackbaud Inc. 
Campbell & Company 
Community Counselling Service 
Creative Communication 
DirectLine Technologies Inc. 
Ketchum 
Kintera Inc. 
Liberty Mutual Insurance Company 
Lipman Hearne 
Marts & Lundy Inc. 
Oracle Corporation 
PCI: the data company 
Performance Enhancement  
Group Ltd. 

RPA Inc. 
Stein Communications 
SunGard BSR Inc. 
SunGard SCT 
The Lawlor Group Inc. 
Witt/Kieffer 

Bronze 
2communique 
Academic Impressions 
Academic Travel Abroad Inc. 
Action Mailing Corp. 
Action Planning 
Adams Associates 
Administrative Consultants 
Advancement Solutions 
Advantage Fund-Raising Consulting 
Agilon, LLC 
Alexander Haas Martin &  
Partners Inc. 

Alford Group Executive Search LLC 
Alums Online Inc. 
American Express Company 
American Press 
AmeriGives Inc. 
Aria Communications Corporation 
Art & Science Group LLC 
Artefact Design 
BakerWillis 
Balfour College Division 
Bank One Card Services 
Barnes & Roche Inc. 
Barron Publishing Co. 
Barton Matheson Willse & 
Worthington 

Beverly Cutter Modlin Consulting 
BigBad Inc. 
Blumenthal-Hart Ltd. 

CASE EDUCATIONAL PARTNERS 
BookWear 
Brainstorm 
Brakeley Briscoe Inc. 
Bridget Snow Design 
Browning Associates Inc. 
BRYANT GROUP Executive Search 
for Philanthropy 

Burdenski & Taylor Consulting 
Group 

Cal Douglas Executive Search Inc. 
Campus Marketing Specialists 
Carnegie Communications 
Cargill Associates Inc. 
Carol O’Brien Associates Inc. 
Carter Halliday Associates 
Case Consulting Services 
Castle Analytics 
Caterpillar Inc. 
Cathedral Corporation 
CD Publications 
Centron Data Services Inc. 
Charles D. Brown and Associates 
CHASE 
CFS Affinity Services 
Cheney & Company 
Ciber Enterprise Solutions 
cMarket Inc. 
Cognitive Marketing 
College Hill Press 
Collegiate Promotions 
Collegiate VIP 
College Town Profile Inc. 
Compton International 
Fundraising Ltd. 

Convio Inc. 
Copley Harris Company Inc. 
Corporate DevelopMint 
Courier Printing 
Crane MetaMarketing Ltd. 
Creative Communication  
Associates, LLC 

Creosote Affects LLC 
Crescendo Interactive 
Cunneen Fundraising 
Curtis 1000 
DataProse Direct 
DeChenne Company/Philanthropy 
Consulting 

DEERFIELD ASSOCIATES Executive 
Search Inc. 

Delta Queen Steamboat  
Company Inc. 

Demont & Associates Inc. 
Development Guild/DDI Inc. 
Development Resources Inc. 
Dick Jones Communications 
DigiNovations/North Bridge 
Productions 

Diversified Search 
eAdvancement 
Edge Creative Strategies 
Education Development Board LLC 
Edward Jones 
Eduventures 
Effective Digital Presentations 
Emerson & Church Publishers 
Enetrix 
EPI Inc. 
Execucare 
Finalsite 
Fly on the Wall Productions 
Ford & Associates 
Formedia 
Freeman Philanthropic Services LLC 
Fund-Raising and Management 
Counsel Inc. 

G2G Productions 
Gateway Funding Diversified 
Mortgage Services, L.P. 

GCF 

GDA Integrated Services 
Gehrung Associates 
GetActive Software 
Global Philanthropic  
International Ltd. 

GNP Specialties Inc. 
Gonser Gerber Tinker Stuhr LLP 
Graham-Pelton Consulting Inc. 
GreatGiftsforSchools.com 
Greenwood & Associates 
Halstead Communications 
Helen Colson Development  
Associates 

Hewlett-Packard Company 
Honorcraft Incorporated 
Higher Talent 
Iain More Associates 
IDC 
Independent School Management 
Informz 
Inspirits GBR 
Internet Association Corp. 
Isaacson Miller 
iWave Information Systems Inc. 
J. M. Perrone Co. Inc. 
Jan Krukowski & Co/Generation 
Jaques & Company Inc. 
Jeff Shy Solutions 
John C. Pruehs & Associates 
Johnson, Grossnickle & Associates 
Jostens Inc. 
Kelsch Consulting 
Kelsh Wilson Design 
Ketchum Canada Inc. 
Korn/Ferry International Education 
Practice 

Kristin V. Rehder & Associates LLC 
Lambert & Associates 
Lane Press 
Lapham/Miller 
Lester Inc. 
Lighthouse Counsel 
Lois L. Lindauer Searches 
Maguire Associates Inc. 
Maly and Company 
Mark Edwards & Company Inc. 
Marsh - A Service of Seabury & 
Smith 

MBNA America 
McPherson Associates Inc. 
Media Logic 
Membership Management Services 
Mercury International 
Metal Décor 
Meyer and Associates 
Michael J. Worth & Associates 
MIDAS Consulting Group Inc. 
Miller Group Worldwide LLC 
Mind Over Media 
Mindshare Interactive Campaigns 
Mitchell Graphics Inc. 
Mohawk Paper Mills Inc. 
mStoner 
Nelnet 
Neustadt Creative Marketing 
Noir Sur Blanc 
North Charles Street Design 
Organization 

P.W. Feats Inc.
­
Paschal Murray Inc.
­
Performa Inc.
­
Peterson and Company
­
Philanthropic Management  

Consultants Inc. 

Philanthropy Executive Search 
Corp. 

Philanthropy Focus Inc. 
Polsinelli Shalton Welte  
Suelthaus PC 

PR Newswire 

Presentation Design Group 
Quadriga Art Inc. 
R.H. Perry & Associates 
R.I. Arlington 
Raybin Associates Inc. 
Richmond Associates UK Limited 
Robert Burdenski Annual Giving 
Robert Rytter & Associates 
Robert Sellery Associates Ltd. 
Ross, Johnston & Kersting Inc. 
RossWrites 
S. Rosenthal & Co. Inc. 
Sage Software 
Sally Randel, Fundraising Counsel 
Sametz Blackstone Associates 
Schultz & Williams Inc. 
Seeberg & Associates Inc. 
Semple Bixel Associates 
SeniorSystems 
Simpson Consulting LLC 
Sleek Consulting Services 
SME Inc. 
Snavely Associates Ltd. 
Solomon Media Solutions 
Spencer Stuart 
Spiral Design Studio 
Staley/Robeson Inc. 
Steege/Thomson  
Communications Inc. 

Stevenson Inc. 
Studio-e 
Target Analysis Group Inc. 
Telecomp Inc. 
Ter Molen Watkins & Brandt LLC 
The Compass Group Inc. 
The Dini Partners Inc. 
The Galler Group 
The Heritage Company 
The Osborne Group Inc. 
The Planned Giving Company LLC 
The Sharpe Group 
The Sheridan Group 
The Verdin Company 
The Wayland Group 
The Woolbright Group 
Turnaround Marketing  
Communications 

United Litho Inc. 
University Alumni Travel Benefits 
University Publishing Corporation 
VIS Consulting 
VisionMark Inc. 
Visiting International Faculty 
Program 

Vital Data Management Inc. 
Vollmer PR 
Washburn & McGoldrick Inc. 
WealthEngine with Wealth ID 
Wessel Associates 
Whaley LeVay 
Widmeyer Communications 
William A. Berry & Son Inc. 
Williamson Consulting Inc. 
Wipfli Hewins Investment Advisors 
Witzleben/Associates 
Yellowfin Direct Marketing Inc. 
Zehno Cross Media  
Communications 
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SUPPORTERS
­

CASE Contributors 
We offer our sincere thanks to the following 
organizations and individuals for their generous 
support of specific programs and general 
operations at CASE. The financial contributions 
from these organizations and individuals signal 
their belief in the role of education institutions 
in strengthening our society, the role of the 
advancement profession in strengthening 
education institutions, and the role of CASE in 
strengthening the advancement profession. 

Companies 
Bristol-Myers Squibb Foundation 
Conoco Phillips 
Corning Foundation 
Deloitte Foundation 
Delta College 
Dominion Foundation 
Fluor Foundation 
Georgia Tech Foundation Inc. 
Hoffman-La Roche Inc. 
HSBC 
Illinois Tool Works Inc. 
The May Department Stores 
Meadwestvaco Foundation 
MetLife Foundation 
New York Life Insurance Co. 
Olin Corporation Charitable Trust 
PPG Industries Foundation 
T. Rowe Price Associates Foundation 
Wachovia Bank 

Individual Donors 
Ralph Amos 
Anne Berry 
Julian M. Bivins Jr. 
Rita Bornstein 
Keith Brant 
Sheldon K. Caplis 

John B. Carter Jr. 
Robert G. Dietrich 
Nancy Drucker (in memory of Henry Drucker) 
Robert Durkee 
Kathleen Hanson 
Rob Henry 
Larry D. Lauer 
John Lippincott 
Cindy Locke 
E. Ann McGee 
Cassie S. McVeety 
Randall R. Miller 
Cheryle W. Mitvalsky 
Joy Moore 
Timothy O’Malley 
Roberto Sanchez-Mejorada 
Linda Steckley 
Lofton K. Stuart Jr. 
Peter Wiley 

CASE Sponsors 
CASE is grateful to these companies that  
sponsored events and other services for  
CASE members between July 1, 2005, and 
June 30, 2006. 

Alumni Holidays 
American Association of Colleges of Nursing 
American Association of Community Colleges 
American Association of State Colleges & 
Universities 

American Association of University Professors 
Association of Jesuit Colleges & Universities 
Azorus Inc. 
Brakeley Ltd. 
Campbell & Company 
The Carnegie Foundation for the Advancement 
of Teaching 

CCS Fundraising 
Channel 4 
CharitySoftware 
Compton International 
Council of Independent Colleges 

Coyote Creek Media 
Craigmyle & Co. Ltd. 
DBL Smith 
Educate 
Educational Marketing Group Inc. 
Enetrix 
The Evening Standard 
Ford & Associates 
Giving U.S.A. 
Global Philantrhopic 
Grenzebach Glier Europe 
The Guardian 
Harris Connect 
Hobsons PLC 
Iain More Associates 
Independent Thinking 
Julia S. Emlen Associates 
JWT Education 
Kintera 
Lane Press 
Lipman Hearne 
Marsh 
Mastercard International 
MBNA 
National Council of University Research  
Administrators 

National University 
Newsweek 
OpinionPanel Research 
Phi Beta Kappa Society 
Richmond Associates 
RuffaloCODY 
Rex Burton Associates 
SunGard BSR 
Sungard Higher Education 
Survey Professionals 
Target Analysis Group 
Temple World/IMA Travel 
Ten Nine Ltd. 
TIAA-CREF 
U.S. Bank 
WealthEngine 
Yellowfin Direct Marketing Inc. 
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CASE 
1307 New York Ave., NW 
Suite 1000 
Washington, DC 20005-4701 
USA 
Tel: (202) 328-5900 
Fax: (202) 387-4973 
Member Service Center: 
(202) 328-CASE (2273) 
E-mail: info@case.org 

CASE Europe 
Entrance A, Tavistock House North 
Tavistock Square 
London, WC 1H 9HX 
United Kingdom 
Tel: 011 44 20 7387 4404 
Fax: 011 44 20 7387 4408 
E-mail: info@eurocase.org.uk 


