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WHAT IS CASE?

CASE is a nonprofit membership
organization that provides profes-
sional development programs,
publications, research, standards,
and advocacy in the field of edu-
cational advancement as prac-
ticed at schools, colleges, and
universities worldwide. Educa-
tional advancement includes the
disciplines of alumni relations,
communications & marketing,
and fund raising, as well as
advancement management and
advancement services.

WHO ARE CASE
MEMBERS?

More than 3,200 independent
schools, two- and four-year col-
leges and universities, as well as
affiliated and related organiza-
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tions, belong to CASE, making it
the largest association of educa-
tional institutions in the world.
CASE member institutions can
be found in 46 countries and
employ at least 50,000 people
in advancement, with nearly
half of them registered as
professional members of CASE.
In addition, more than 200
for-profit firms involved in
advancement are currently CASE
Educational Partners.

HOW DOES CASE

SERVE MEMBERS?

As the leading association for
educational advancement, CASE
provides nearly 100 conferences,
workshops, and online seminars
each year at which professionals
hone their skills, refresh their

knowledge, and broaden their
network of colleagues. CASE also
shares with members the latest
approaches and the best prac-
tices in the field through CUR-
RENTS magazine, a catalog of
approximately 100 advance-
ment-related books, an extensive
annual awards program, a
monthly online newsletter, and a
peer-reviewed research journal.
In addition, CASE conducts and
disseminates research and
benchmarking studies that help
institutions and individuals
assess and improve the effec-
tiveness of their advancement
offices. An array of other servic-
es, such as our matching-gifts
offerings and the U.S. Professors
of the Year program, are fully
described at www.case.org.

WHY IS ADVANGEMENT
IMPORTANT?

Advancement, whether practiced
through alumni relations, com-
munications & marketing, or fund
raising, is crucial to the long-
range success of educational
institutions. Advancement pro-
fessionals help their campuses
build lasting and supportive rela-
tionships with alumni, donors,
advocates, elected officials, com-
munity and business leaders,
parents, taxpayers, media repre-
sentatives, prospective students,
and others on whom the future of
the institution depends. At its
core, the field of advancement is
dedicated to expanding educa-
tional opportunities and extend-
ing educational benefits to all
those who can be served by them.
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Resilience, Relevance, & Resolve
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The fiscal year ending June 30, 2003 at CASE clearly demonstrated resilience, rel-
evance, and resolve in pursuit of our mission: advancing education by enhancing

the professional effectiveness of our members.

The importance of our efforts has perhaps never been greater. During 2002-2003, our
member institutions faced unprecedented challenges and pressures, with serious
budgetary constraints heading the list. Despite those constraints — and in many cases
because of them — advancement professionals turned to CASE in growing numbers
for best practices, innovative approaches, performance standards, and skills develop-
ment. We were particularly gratified by the growth in institutional memberships over

the previous year, with the greatest percentage increases occurring in Europe.

In the following pages, you will find highlights of the many ways in which we
served our member institutions and their staffs. These highlights convey a story of
committed volunteers and of dedicated staff. What these highlights do not convey
fully is the quality and quantity of our ongoing services to members — from the
roughly 1,700 expert sessions we conducted at professional conferences and work-
shops to the more than 1,500 pages of valuable information we published in CUR-
RENTS magazine and CASE Books.

Even as we continued to provide a wide array of programs and services and even
as we implemented new ways to respond to member needs, we also set the course
for CASE’s long-range development with the passage of a five-year strategic plan.

A summary of CASE’s strategic plan can be found within these pages.

This annual report also includes the audited financial statements for fiscal year
2003. The statements show a welcome, albeit modest, operating surplus. Our sound
financial performance even in a difficult economic climate also serves to reinforce
our fundamental belief that the strength of our balance sheet is directly linked to

the strength of our service to members.

At the conclusion of this annual report are listings of a small fraction of the people
who contributed to our many successes in 2002-2003. We offer our thanks to all of
them, and want to express our special appreciation to Jack Ohle, president of
Wartburg College, for his exemplary chairmanship of the CASE Board of Trustees
during this period of steady progress in fulfillment of our mission. Most of all, we
thank the 50,000 professionals we are privileged to serve. The accomplishments
documented in this report are ultimately the work of their 100,000 hands, advanc-

ing education at our member institutions around the world.
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Serving

the Profession

CASE continues to be known
for its excellent professional
development opportunities,

wide array of resources,
body of knowledge about
advancement, and effective

advocacy and outreach.
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The best measure of CASE’s success is the success of
our members. When we can connect members with
resources that help them achieve their professional
goals, then we've met our goals. CASE in 2002-03 pro-
vided a supportive, knowledgeable, and caring com-
munity through which our members were able to
learn and grow together and gain valuable new

insights to advance education.

CASE continues to be known for its excellent profes-
sional development opportunities, wide array of
resources, body of knowledge about advancement,
and effective advocacy and outreach. Timely informa-
tion and awareness of important trends are essential
in advancement, and we know our members cannot

serve their institutions without it.

While our members are engaged in the day-to-day
work of supporting their institutions, CASE is also
concerned with the “big picture” — what is the cli-
mate for advancement today? What government poli-
cies and initiatives can CASE pursue that will enhance
our members’ success, especially in a time of econom-

ic challenge? What standards should our members



adhere to as they strive to secure their institutions for

future generations of students? How can we frame for
the public the connection between the practice of
advancement and the success of education? How can
we increase the ethnic and racial diversity among
advancement professionals to better reflect the popu-
lations they serve? CASE supported its members in
every aspect of their work and at the same time grap-

pled with the larger issues of the day.

INFORMATION AND RESOURCES

In 2002-03, CASE continued to offer top-notch pro-
fessional development programs. From conferences
on major gift fund raising and sessions on media rela-
tions and marketing strategies to our online speaker
series, CASE provided members with information to
enhance efficiency and heighten success. Our more
than 100 conferences, seminars, Summer Institutes,
and workshops in the United States, Canada, Mexico,
Europe, the United Kingdom, and online are a criti-

cal measure of our commitment to advancement.

CASE sought to improve the value of the annual

International Assembly to members through the efforts

of the Task Force on the Future of the Assembly, which
in the fall of 2002 began crafting a new approach to
CASE's signature gathering. The result of the commit-
tee’s work was a focus on the major, overarching issues
that affect all of advancement and how those issues —
including demographics and the global economic envi-

ronment — impact various advancement disciplines.

New approaches were also reflected in the online
CASE Advancement

Management Institute, inaugurated in the spring of

speaker series and the
2003. By delivering focused seminars over the Web and
phone lines, the online series allows CASE to provide
timely information to members wherever they are, in a
format conducive to give-and-take. The Advancement
Management Institute, an intensive three-day confer-
ence on overseeing the entire advancement function,
responded to the special professional development

needs of mid- and senior-level managers.

Because of our reputation for providing high-quali-
ty professional development, other organizations
sought CASE’s expertise in developing program

content, selecting faculty members, and providing

CASE 200212003 3



resource materials for their educational advancement

conferences. One such collaboration resulted in the
Kresge HBCU Initiative Learning Institute in May
2003, which focused on enhancing advancement
activities at private, historically black colleges and

universities.

CASE is also collaborating with the Carnegie
Corporation of New York as part of the Partnership to
Strengthen African Universities, an initiative aimed

at improving institutions’ capacity for advancement.

CASE’s publications are another example of our com-
mitment to delivering the best information possible
to our members and others. We redesigned our
award—winning magazine, CURRENTS, in January
2003 to give it a more contemporary, crisp look. The
redesign, only the third in the magazine’s 28-year his-
tory, includes a new column on career-development

ideas for advancement professionals.

We published new book titles in 2002-03, including
Alumni Clubs and Chapters, Innovations in Annual
Giving, and Fund Raising from Black-College Alumni,
while continuing to make available the traditional
titles for which CASE Books is known, and while also

planning for additional titles in 2003-04.

Because our members are served best when informa-
tion is available in a variety of formats, CASE
launched a monthly e-newsletter, BriefCASE, in
April 2003, providing members with a quick, reader-
friendly summary of noteworthy topics and trends in

education and educational advancement.
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Our membership also benefited from our expanded
matching-gift programs, through which we sup-
plied more information to donors and fund raisers
alike about the requirements and criteria for thou-
sands of companies that match the charitable gifts
of their employees. We enhanced our Jobs Online
services as well, successfully connecting thousands
of advancement professionals with a variety of

career opportunities.

To ensure that members are knowledgeable about all
that we offer, CASE began an integrated approach to
marketing our products and services. This approach
included “bundling” services by professional inter-
est area in periodic e-mails to appropriate subsets of

our membership.

STANDARDS AND RESEARCH

At CASE, we believe that the best advancement prac-
tices are informed by good research, solid data,
informative benchmarking studies, and professional
standards that help institutions to be more account-

able to all constituencies, and more productive as well.

The Board of Trustees approved revisions to CASE's
standards for managing fund-raising efforts and
reporting results, after a deliberative process that
included broad-based member feedback and focused
discussion. The revisions to the Management and
Reporting Standards, which are meant to provide
greater clarity and greater comparability of fund-
raising totals across institutions, impact data submit-
ted for fund-raising surveys conducted by CASE and
by the Council for Aid to Education.



\WJHo'S HERE P
| e
Thb Kiioog

CASE also published the results of its 2002
Advancement Salary Survey in CURRENTS in July
2002, and set an ambitious agenda for collecting
additional data. We embarked on a major census of
members to capture important data on primary areas
of responsibility, years in advancement, and much
more. The information allows us to do a better job of
meeting our members’ needs through taking the

pulse of our profession.

In its third full year of publication, The CASE
International Journal of Educational Advancement
welcomed a new editor, devoted a special issue to
international research, continued to offer its readers
the latest scholarly studies on the advancement disci-
plines, and made lasting contributions to the grow-

ing body of knowledge in the field.

ADVOCACY FOR ADVANCEMENT

We took important stands on issues affecting
advancement and continued our strong support for
legislation before the U.S. Congress that would pro-
vide additional incentives for charitable giving.
Beyond advocating for that legislation and educating
our members about its benefits, CASE was successful
in linking with other nonprofit and membership
organizations around the world in support of policies

to enhance support of education.

As part of our legislative-relations efforts in the
United States, CASE signed on to friend-of-the-court
briefs in Supreme Court cases that focused on state
attempts to regulate fund-raising costs and on affir-

mative action in higher education.

CASE also created a Web-based Public Policy Chart in
2002-03, providing members with the opportunity to

learn, at a glance, about federal policies in the States

and initiatives likely to impact their work.

We continued to advocate for the profession by tak-
ing steps to increase diversity, believing that a
diverse workforce is crucial to ensuring the widest

support for educational institutions.

Internationally, CASE was part of high-level discus-
sions on educational advancement from South
America to Asia, including a symposium in Hong
Kong on creating policies to encourage private giving
to universities. Through collaborations such as the
Partnership to Strengthen African Universities, CASE
is sharing best practices in educational advancement
and helping to ensure the success of educational

institutions wherever they are.

In the United Kingdom, the government published a
far-reaching and groundbreaking White Paper on the
Future of Higher Education. Among other proposals,
the paper drew attention to the potential for alumni
support, the importance of building up endowment,
and the value of professional fund-raising operations.
CASE Europe was pleased to be able to contribute to
the briefing process in the run-up to the White Paper
and in its aftermath, and to be able to cite the experi-
ence of educational institutions ranging from Canada

to Hong Kong as helpful benchmarks. ®
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Organizing for
the Future

CASE has always been
remarkable for the number

of volunteers who eagerly
give back to the profession
and contribute to the success

of their association.
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As we sought to build on the record of accomplish-
ment in 2002-2003 and to continue CASE’s nearly 30-
year legacy of exceptional service to members and to
education, we undertook a number of planning and

organizational initiatives.

PLANNING

A broad range of planning initiatives came to fruition
with the publication of a new strategic plan for the
organization as a whole. In addition, each division com-
pleted complementary operating plans to guide budget

development and strategic plan implementation.

CASE senior staff also developed the “CASE Business
Resumption Plan,” designed to protect staff and con-
tinue core operations in the event of a catastrophic
occurrence in the Washington, DC, metroplex that
would deny access to the CASE building, seriously
affecting records and technology, or otherwise com-

promising CASE’s ability to carry out its mission.

VOLUNTEER GOVERNANCE

CASE has always been remarkable for the number of

volunteers who eagerly give back to the profession



To Advance Education and the Profession

CASE STRATEGIC PLAN 2003-2008

The strategic plan for CASE is the result of a planning
process reflecting the importance that CASE places
on the needs of its members, as well as the key role of
the volunteer leadership — at the regional, national,
and international level — in setting the direction for

the organization.

The resulting plan (full text at www.case.org) pro-
vides specific strategies and tactics for responding to
the four imperatives outlined at right and rests
squarely on CASE’s core statements of vision, mission,

and key values adopted by the Board of Trustees.

As the premier professional association for educa-
tional advancement, CASE aspires to be the leading
resource for professional development and informa-
tion, the leading proponent of professional ethics and

standards, and the leading advocate for diversity.

The Council advances and supports educational insti-
tutions by enhancing the effectiveness of the alumni
relations, communications, and fund-raising profes-

sionals who serve them.

Fundamental to CASE's success is service to educa-
tion and members as a primary focus; respect for
volunteers and staff as leaders, partners, and share-
holders; and a commitment to integrity, ethical
behavior, and inclusiveness as key characteristics

of leadership.

EXECUTIVE SUMMARY

CONTINUOUSLY
STRENGTHEN MEMBER
SERVICES

STRATEGY 1: Become a more
member-centered and responsive
organization by utilizing technolo-
gy to focus on the specific needs of
individual professionals for infor-
mation, training, and affiliation.

STRATEGY 2: Expand and enhance
professional development offer-
ings for senior advancement pro-
fessionals.

STRATEGY 3: Use CASE’s strong
brand equity and industry leader-
ship position to strengthen mem-
ber benefits through new part-
nerships and business ventures.

STRATEGY 4: Expand and enhance
services to the districts and CASE
Europe.

STRATEGY 5: Expand and enhance
professional development offerings
for campus chief executive officers.

FURTHER THE PROFESSION
STRATEGY 1: Take the lead in
developing, maintaining, and
reporting research on the theory,
practice, attributes, and results
of educational advancement
that will promote more effective
understanding within all educa-
tional sectors.

STRATEGY 2: Take the lead in pro-
moting a more diverse workforce
in educational advancement.

STRATEGY 3: Reach out to new and
emerging practitioners involved in
advancing education.

STRATEGY 4: Establish global stan-
dards, principles, and models of eth-
ical best practice for the profession.

STRATEGY 5: Study and adopt
strategies that encourage high
levels of confidence in the excel-
lence and effectiveness of edu-
cational advancement practice.

STRATEGY 6: Promote greater
public, legislative, and media
understanding and appreciation
for the educational enterprise.

ESTABLISH GLOBAL
LEADERSHIP

STRATEGY 1: Ensure that CASE
membership reflects the global
nature of the educational advance-
ment profession.

STRATEGY 2: Increase profession-
al services offered outside the U.S.

STRATEGY 3: Develop and maintain
a governance model that promotes
participation by colleagues from all
regions at all levels and within all
disciplines of advancement.

STRATEGY 4: Become an influen-
tial partner with chief executive
officers of member campuses
outside the U.S.

LEAD CHANGE IN
ADVANCEMENT PRACTICE
STRATEGY 1: Continuously moni-
tor the changing nature of the
advancement profession.

STRATEGY 2: Periodically report
the changing nature of the
advancement profession.

STRATEGY 3: Appropriately reflect
the changing nature of the
advancement profession in CASE
services, staffing, and governance.

CASE 200212003
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and contribute to the success of their association.
This tradition continued unabated during 2002-03.

The CASE Board of Trustees underwent restructuring
in 2002-03 in order to further streamline its work and
align its focus with the strategic imperatives of the asso-
ciation as a whole. Within this new structure and under
the chairmanship of Jack Ohle, president of Wartburg
College, the Board accomplished a great deal including
passage of the new strategic plan for CASE, approval of
revisions to the CASE standards for managing fund-
raising efforts and valuing and reporting their results,
development of an industry advisory council, and

creation of a Lifetime Achievement Award.

During this same period, the CASE Europe Board of
Trustees oversaw the continued growth of our European
operations, including a new UK-based Spring Institute
in Educational Fundraising and a planned leadership

conference funded by external philanthropic support.

CASE continued in 2002-03 to further extend and inte-
grate the work of our eight regional districts, under
the oversight of the District Boards of Directors. The
District Exchange program, whereby district volun-
teers attend other district conferences in the year
preceding assumption of major conference responsi-
bilities, continued to prove effective in creating oppor-
tunities for sharing best practices among district
leaders. The District Chairs Council further strength-
ened its fall District Leadership Conference through the
inclusion of all district diversity committee chairs and
district treasurers, as well as district conference and

program chairs, and district chairs and chairs-elect.

In addition to monitoring the CASE curriculum and
tracking key horizon issues during the past year, the
three CASE Commissions (Alumni Relations,
Communications & Marketing, and Philanthropy)
engaged in joint discussion of the future of the
advancement paradigm. A key preliminary outcome
from the discussions has been the realization that all
functional elements of advancement are engaged fun-
damentally in relationship management. Thus,
rethinking the paradigm along the lines of relation-
ship (vs. functional) management is potentially sig-

nificant to the future of CASE and the profession.

STAFF RESOURCES

Reorganization of the CASE staff was completed in
2002-03, driven by strategic plan priorities and busi-
ness imperatives. New divisions headed by vice pres-
idents were established or completed for Member &
Volunteer Relations, International Operations, and
Research & Data Services and became fully opera-
tional. Their work is now closely integrated with that
of the Business & Finance, Professional Development,

and Communications & Marketing Divisions.

CASE has been fortunate in attracting experienced
and highly competent professionals to head up all
divisions and to provide the senior leadership need-
ed for each area in the future. With the appointment
during the past year of all remaining senior staff, the
staff organization and leadership now in place prom-
ise to take CASE to the next level in its service to
members, and in helping our members further the

support of education. ®
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We recorded a 96-percent
retention rate, which along

with 183 new members

brought institutional memberships
to 3,038 in FYO3.
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The success of CASE is measured in many ways: by
the systematic evaluation of our products and servic-
es, by the levels of participation in our activities, and
by the regular feedback of those we serve. Of course,
we also measure our success by charting key indica-

tors of organizational vitality.

MEMBERSHIP

It is especially significant that even as our member
institutions faced difficult budget choices, they
continued to renew their memberships in CASE.
We recorded a 96-percent retention rate, which
along with 183 new members brought institution-
al memberships to 3,038 in FYO3 (a 1.8 percent gain
over FY02).

The highest percentage growth in institutional mem-
bership occurred outside North America, where the
numbers were up 22 percent over the previous year.
In FY03, membership in CASE Europe alone reached
nearly 200 institutions. We also saw the ranks of our
Educational Associates (education-related nonprofit
organizations other than schools, colleges, or univer-

sities) increase by 8 percent.
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The number of Professional Members (individuals at
member institutions who receive premium services)
remained near record levels, despite a very modest
drop of 2 percent to 22,909 during 2002-03. That
drop may reflect the way in which some CASE mem-
ber campuses managed to retain their institutional

membership while reducing their overall costs.

FINANCES

As shown on the charts that follow, CASE’s financial
picture was positive overall, although not without
challenges similar to those faced by other major asso-

ciations and CASE-member institutions.

In FY02, we reversed the net operating losses of the
previous three years. We continued that trend in
FYO03, delivering a modest surplus of approximately
$170,000. This result is particularly noteworthy at a
time when institutional budgets for staff travel and
professional development were cut and participation
at some of our conferences declined. We managed to
offset those declines with revenue growth in other
areas, the launch of new products (such as the Online

Speaker Series), and judicious cost-cutting efforts.

PROFESSIONAL MEMBERS 1997-2003
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Membership dues as a percentage of total revenues
stood at 38.1 percent in FY03. In comparison with
other associations comprising the Washington
Higher Education Secretariat, our reliance on mem-

bership dues remains relatively low.

As the performance of our investment portfolio began
to improve in FY03, we slowed recent declines in our
total net assets. Those declines reflected not only the
poor performance of the equity markets, but also costs
associated with the purchase of the 1307 New York
Avenue building, in partnership with three other asso-
ciations. Not otherwise visible in terms of net asset
strength (due to current accounting conventions) is the
fact that CASE's ownership interest in the building has
increased over $3 million based on a recent market
appraisal. Should CASE ever decide to sell or refinance
its interest in the property, net asset strength on the
balance sheet for the organization as a whole would
jump dramatically as a result. This unrealized gain in
property value has had the additional benefit of releas-
ing approximately $2 million in bank-held collateral
for reinvestment in rebounding equity markets that

previously was locked up in low-yielding maturities. ®
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CASE's financial audit was conduct-
ed by Tate & Tryon, certified public
accountants and consultants. The
full report, including statements of
financial position, activities, cash
flows, and notes, is available from
CASE’s Department of Finance and
Administration.
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ASSETS
Current Assets
Cash & Cash Equivalents
Accounts Receivable
Publication Inventory
Prepaid Expenses
Total Current Assets

Property & Equipment, at cost
Land
Building & Improvements
Furniture & Equipment
Software

Total Property & Equipment

Less Accumulated Depreciation & Amortization

Annuity Contract

Long-Term Investments

Pledges Receivable
TOTAL ASSETS

LIABILITIES & NET ASSETS
Current Liabilities
Accounts Payable & Accrued Expenses
Deferred Revenue
Mortgage Payable, current portion
District Escrow Funds
Total Current Liabilities

Accrued Post-Retirement Benefits
Mortgage Payable, less current portion
Annuity Obligation

Interest Swap Agreements

Total Liabilities

Net Assets
Unrestricted
Temporarily Restricted
Total Net Assets

Commitments & Contingencies
TOTAL LIABILITIES & NET ASSETS

2003

($108,140)
280,347
278,820

1,162,247
1,613,274

2,304,603
6,259,644
1,235,373
446,905
10,246,525

(1,861,649)
8,384,876

114,632
5,685,709
418,737
$16,217,228

$992,975
2,630,625
223,486
652,472
4,499,558

354,692
7,014,663
114,632
613,751
12,597,296

3,168,629
451,303
3,619,932

0
$16,217,228

Year Ending June 30

2002

$272,104
395,157
331,701
552,141
1,551,103

2,304,603
6,259,644
1,214,193
446,454
10,224,894

(1,530,847)
8,694,047

158,166
5,658,599
426,419
$16,488,334

$1,178,844
2,470,977
213,250
645,010
4,508,081

349,172
7,236,807
158,166
507,439
12,759,665

3,245,890
482,779
3,728,669

0
$16,488,334

2001

$97,494
454,923
335,063
438,901
1,326,381

2,304,603
6,259,644
1,266,409
445,670
10,276,326

(1,252,957)
9,023,369

178,841
6,052,875

0
$16,581,466

$1,053,237
2,313,350
203,014
723,683
4,293,284

340,829
7,450,057
178,841
251,881
12,514,892

4,016,804
49,770
4,066,574

0
$16,581,466
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REVENUE

OTHER

CONFERENCES
AND WORKSHOPS

PUBLICATIONS

MEMBERSHIP DUES

EXPENSES

OTHER

EXTERNAL AFFAIRS

INTERNATIONAL

INFORMATION

PUBLICATIONS

MANAGEMENT & GENERAL

& RESEARCH

CONFERENCES & WORKSHOPS

CHANGE IN UNRESTRICTED NET ASSETS
REVENUE
Conferences & Workshops
Membership Dues
Publications
Awards
Contributions
Interest From Operations
Total Revenue

Net Assets Released From Restrictions
due to satisfaction of program restrictions
Total Unrestricted Revenue and Other Support

EXPENSE

PROGRAM SERVICES
Conferences & Workshops
Publications
Information & Research
International
External Affairs
Awards & Services
District Services

Total Program Services

SUPPORTING SERVICES
Management & General
Fund Raising

Total Supporting Services

Total Expense

Change in Unrestricted Net Assets
Before Investments
Loss on Fair Value of Interest Swap Agreements
Interest from Long-Term Investments
Investments Gain (Loss), net
Change in Unrestricted Net Assets

CHANGE IN TEMPORARILY RESTRICTED NET ASSETS
Contributions
Interest & Dividends
Net Assets Released from Restrictions
Change in Temporarily Restricted Net Assets

CHANGE IN NET ASSETS
Net Assets, beginning of Year

NET ASSETS, END OF YEAR

2003

$5,736,355
5,302,429
1,947,105
481,077
91,273
14,712
13,572,951

235,582

13,808,533

4,586,816
1,955,614
1,731,867
1,311,317
840,212
259,448
222,055
10,907,329

2,882,979
23,858
2,906,837

13,814,166

(5,633)
(106,312)
90,016
(55,332)
(77,261)

203,519
587
(235,582)
(31,476)
($108,737)
$3,728,669

$3,619,932

2002

$5,706,776
5,161,438
1,971,105
461,670
90,230
23,592
13,414,811

180,507

13,595,318

4,513,897
1,990,334
1,898,806
1,160,395
836,013
199,744
97,645
10,696,834

2,930,744
83,449
3,014,193

13,711,021

(115,709)
(255,558)

112,531
(512,178)
(770,914)

612,917
599
(180,507)
433,009
($337,905)
$4,066,574

$3,728,669

Year Ending June 30

2001

$5,592,708
4,441,255
2,180,472
538,287
149,651
50,896
12,953,269

164,800

13,118,069

4,329,985
1,952,646
1,949,136
816,557
632,041
259,557
223,052
10,162,974

3,178,662
5,929
3,184,591

13,341,565

(229,496)
(320,780)
180,335
407,502
31,561

12,500
4,241
(164,800)
(148,059)
($110,498)
$4,177,072

$4,066,574
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Volunteer Leadership

2002-2003
CASE BOARD OF
TRUSTEES

CASE's Board of Trustees com-
prises 30 voting members,
including four officers, eight dis-
trict trustees, and 18 trustees-at-
large. In addition, the president of
CASE serves as a non-voting ex
officio member. During the annu-
al business meeting at the
International  Assembly, the
membership elects trustees to
serve a three-year term that may
be renewed once. The primary
responsibilities of the board
include setting CASE policies,
approving the annual budget,
and ensuring sound manage-
ment of the organization.

Names and titles listed are for the 2003
fiscal year.

Jack R. Ohle
Chair
President, Wartburg College

Kent D. Rollins

Chair-elect

President, University of Arizona
Medical Center Foundation

John K. Martin

Treasurer

President, University of
Maryland Foundation and Vice
Chancellor of Advancement,
University System of Maryland

Julia A. Kilduff

Secretary

Foundation Executive Director,
Lewis & Clark Community College

Vance T. Peterson
Ex Officio
President, CASE

Ralph Amos

District V Trustee

Assistant Vice President of
Alumni Relations and Executive
Director of the Alumni
Association, Ohio University
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Julian M. Bivins, Jr.
Trustee-at-Large

Assistant Vice President for
Advancement Services,
University of Virginia

John B. Carter, Jr.
Trustee-at-Large

President and Chief
Operating Officer,

Georgia Tech Foundation, Inc.

J. Todd Coleman
Trustee-at-Large and Chair
Commission on Alumni Relations
Executive Director,

MU Alumni Association,
University of Missouri

Robert G. Dietrich

District | Trustee

Director of Development,
Worcester Polytechnic Institute

Donald R. Eastman I
Trustee-at-Large
President, Eckerd College

lan Edwards

Trustee-at-Large and Chair
CASE Europe Board of Trustees
Executive Director of
Development, INSEAD

Karin L. George
Trustee-at-Large

Vice President for Advancement,
Smith College

Kathleen Casey Gigl
Trustee-at-Large and Chair
Commission on Philanthropy
Director of Major Gifts,
Austin College

Linda P. Hare
Trustee-at-Large

Special Assistant to the
President, Middle Tennessee
State University

Paul Kincaid

District VI Trustee

Associate Vice President for
University Advancement/Director
of University Relations &
Coordinator of Government
Relations, Southwest Missouri
State University

Larry D. Lauer
Trustee-at-Large

Vice Chancellor, Marketing
and Communications,
Texas Christian University

Deirdre A. Ling
Trustee-at-Large
Head of School,
Middlesex School

Christine C. Love
Trustee-at-Large

Assistant Vice President for
Development and Alumni
Relations and Executive
Director, Alumni Association,
University of Chicago

William 0. Lynerd, Jr.
District Il Trustee

Vice President for
Institutional Advancement,
University of Baltimore

Cassie McVeety

District VIl Trustee

Director of Campus Advancement,
Washington State University

Scott G. Nichols
Trustee-at-Large

Dean for Development,
Harvard Law School

James W. Osterholt
Trustee-at-Large

Vice President, Development,
The Milken Institute

Barbara Petura
Trustee-at-Large and Chair
Commission on Communications
& Marketing

Assistant Vice President for
University Relations,

Washington State University

Sally Randel

District VII Trustee

Vice President, Institutional
Advancement, Mills College

Stewart Saltonstall
Trustee-at-Large
Director of Development,
The Hotchkiss School

E. Joseph Savoie

District IV Trustee
Commissioner, Higher
Education, Louisiana Board
of Regents

Lofton Stuart, Jr.

District Il Trustee

Assistant Vice President for
Alumni Programs,

University of Tennessee Central
Administration

Jeffrey S. Todd
Trustee-at-Large

Executive Vice President,
University of Arizona Alumni
Association

William N. Walker
Trustee-at-Large

Vice President for Public Affairs,
Dartmouth College

David Wu

Trustee-at-Large

Associate Vice President for
Campaign and Development
Programs, University of
Washington

2002-2003
CASE EUROPE
BOARD OF TRUSTEES

CASE Europe is a charity regis-
tered in the United Kingdom with
its own Board of Trustees that
oversees programming and serv-
ices for advancement profes-
sionals in the United Kingdom
and across Europe.

lan Edwards

Chair

Executive Director of
Development, INSEAD

Giles Dove

Director of Communications &
Development,

University of Stirling

Folke Hjalmers

Vice President of Corporate
Relations, Chalmers University
of Technology

Maggie Inglis

Director of External Relations,
The International School of
Brussels



lan McLean
Director of Development and
Marketing, Loretto School

Scott G. Nichols
Dean for Development, Harvard
Law School

Jack R. Ohle
Honorary Trustee (Ex Officio)
President, Wartburg College

Isabel Penne
Alumni Coordinator, Katholieke
Universiteit Leuven

Vance T. Peterson
Honorary Trustee (Ex Officio)
President, CASE

G.J.E.M. Sanders
Director, Ubbo Emmius Funds,
Rijksuniversuteit Groningen

Peter Slee

Director of Marketing and
Corporate Communications,
University of Durham

Elizabeth A. Smith
Development Director, University
of Nottingham

Mike Smithson
Director, Development Office,
University of Oxford

David Williams
Vice Chancellor Emeritus,
University of Cambridge

CASE PRESIDENTS
Vance T. Peterson
2001-

Charles Lee
Interim, April-December 2000

Eustace D. Theodore
1997-2000

Peter McE. Buchanan
1991-97

Virginia Carter Smith
1990

Gary H. Quehl
1986-90

James L. Fisher
1978-86

Alice L. Beeman
1974-78

Supporters

CASE CONTRIBUTORS

We offer our sincere thanks to the
following organizations and indi-
viduals for their generous sup-
port of specific programs and
general operations at CASE. The
financial contributions from
these organizations and individ-
uals signal their belief in the role
of education institutions in
strengthening our society, the
role of the advancement profes-
sion in strengthening education
institutions, and the role of CASE
in strengthening the advance-
ment profession.

Air Products and Chemicals
Bristol-Myers Squibb Foundation
Caterpillar Foundation

Ciba Education Foundation
Cigna Foundation

The Coca-Cola Foundation
Corning Foundation

Deloitte & Touche

Exxon Education Foundation
Fluor Foundation
Hoffmann-La Roche
Household International
[llinois Tool Works, Inc.
Lubrizol Foundation

Maytag Company Foundation

Merrill Lynch & Company
Foundation

Metropolitan Life Foundation
Mills College

New York Life Insurance
Company Foundation

Olin Corporation Charitable
Trust

PPG Industries Foundation

Raytheon Company

SmithKline Beecham Foundation
Sony USA Foundation, Inc.

T. Rowe Price Associates
Foundation

Texas Instruments
University of Hong Kong
Wartburg College

CASE SPONSORS

CASE is grateful to those compa-
nies that sponsored events and
other services to CASE members
between July 1, 2002 and June
30, 2003.

Alumni Holidays
Bank One Card Services
Barnes & Roche, Inc.

The Carnegie Foundation for the
Advancement of Teaching

The Chronicle of Higher
Education

CommonFund
Community Counselling Service
Copley Harris

Ford & Associates
Fund Evaluation Group
GNP Values.com

Harris

Independent Thinking
Kaspick & Company
The Lane Press

Lynx Software System
MasterPrint

MBNA America

Mellon

Microedge, Inc.
mStoner

Newsweek

Paschal Murray

PeopleSoft
Perry Judd’s Incorporated

Ronald Behyner Consulting
Services Group

RuffaloCODY

SCT

SmithBarney

State Street Global Advisors
SunGard, BSR, Inc.

Target Analysis Group, Inc.
TIAA-CREF Trust Company

Vanguard Group of Investment
Companies

Wealth ID
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CASE Educational Partners

We appreciate those commercial
firms that chose to affiliate with
CASE between July 1, 2002 and
June 30, 2003 as Educational
Partners at the Gold, Silver, and
Bronze levels.

GOLD

Bentz Whaley Flessner

Bernard C. Harris
Publishing Company, Inc.

Datatel
Educational Marketing Group, Inc.

Grenzebach Glier &
Associates, Inc.

Lexis Nexis Academic and
Library Solutions

RuffaloCODY
Stamats Communications, Inc.
SunGard, BSR, Inc.

SILVER

American Insurance
Administrators, Inc.

AScribe-The Public Interest
Newswire

BRYANT GROUP Executive
Search for Philanthropy

Campbell & Company

Carol 0'Brien Associates
Community Counselling Service
Craigmyle and Company
IModules Software, Inc.

Jostens

Ketchum

The Lawlor Group
LipmanHearne

Lucent Technologies Foundation
Marts & Lundy, Inc.

PeopleSoft

Publishing Concepts, LP

RPA, Inc.

SCT
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BRONZE
Adams Associates
AK.S Associates, Ltd.

Alexander Haas Martin &
Partners, Inc.

American Express Company
AmeriGives, Inc.

Ameropean Corporation

Andrew Greenspan & Associates

Aria Communications
Corporation

Artefact Design

Art & Science Group, LLC
The Association Link
AST Partners, Inc.
BakerWillis

Bank One Card Services
Barnes & Roche, Inc.

Barton Matheson Willse &
Worthington

Beers Associates

Ben Silver Corporation
Blanchard Group
Blumenthal-Hart, LLC
Bob Strohm Associates
Book Wear

Brainstorm Design, Inc.
The Briscoe Group
Browning Associates, Inc.
The Burkhart Group

Business Credit Information, Inc.

Cal Douglas Executive Search
Cap and Compass

Cargill Associates, Inc.

Case Consulting Services
Centron Data Services, Inc.
Changing Our World, Inc.
Cheney & Company

Ciber Enterprise Solutions

Clyde P. Watkins and
Associates, Inc.

Cognitive Marketing

College Hill Press
Commemorative Brands, Inc.
The Computer Merchant, Ltd.
Consort Corporation

Convio, Inc.

Copley Harris Company, Inc.
The Costello Group

Courier Printing

Coxe, Curry & Associates
Crane MetaMarketing, Ltd.
Crescendo Interactive
Cunneen Fundraising
DataProse Direct

DeChenne Company/
Philanthropy Consulting

Deerfield Associates
Executive Search, Inc.

Delevingne & Associates

Delta Queen Steamboat
Company, Inc.

Demont & Associates, Inc.
Design Data Systems
Development Guild/DDI, Inc.
Dick Jones Communications
DirectLine Technologies, Inc.
eAdvancement

eGRAD

EM2 Design

Emerson & Church Publishers
Federal News Service, Inc.

Fiduciary Trust Company
International

Finalsite
Ford & Associates
Foxo Productions, Inc.

Freeman Philanthropic
Services, LLC

Fund-Raising and Management
Counsel, Inc.

G2G Productions

The Galler Group

GDA Integrated Services
Gehrung Associates

GEICO Auto Insurance
Genovese Coustenis Foster
GNP Specialities, Inc.

Goettler Associates, Inc.
Graham-Pelton Consulting, Inc.
Gravitas Incorporated

Great Gifts for Grads

Halstead Communications
Honorcraft Incorporated
Howe-Lewis International

lain More Associates

IDC

Internet Association Corporation
Isaacson Miller

iWave.com

J. M. Perrone Co., Inc.

Jacobson Consulting
Applications, Inc.

Jan Krukowski & Co/Generation
Jaques & Co., Inc.
John C. Pruehs & Associates

Johnson, Grossnickle &
Associates

Kelsch Consulting
Kessler Financial Services

Korn/Ferry International
Education Practice

Kristin V. Rehder & Associates
Lambert & Associates

The Lane Press
Lapham/Miller

Leodas Solymar

Liberty Mutual Insurance Group



LiquidMatrix Corporation

Lois L. Lindauer Searches
Maguire Associates, Inc.

Maly and Company

Mark Edwards & Company, Inc.

Marsh - A Service of
Seabury & Smith

MBNA America
McPherson Associates, Inc.

Membership Management
Services

Metal Decor

Michael J. Worth & Associates
Milestone Traditions, Inc.
Mind Over Media

Modern Postcard

Mohawk Paper Mills, Inc.
Montreat Conference Center
mStoner

Nelnet

North Charles Street Design
Organization

The Oshorne Group, Inc.
Oxford Philanthropic Limited
Paschal Murray, Inc.

Portrait Sculptures by Jernigan
PR Newswire

Putman Media

R. Gordon Talley Communication
for Institutional Advancement

R.I. Arlington
Raybin Associates, Inc.

Recognition Products
International

Reeder & Company

Richmond Associates

Robert F. Sharpe and Co., Inc.
Robert Rytter & Associates
Robert Sellery Associates, Ltd.

Ross, Johnston, & Kersting, Inc.
S. Rosenthal & Co., Inc.
Schultz & Williams, Inc.
Seeberg & Associates, Inc.
SeniorSystems

The Sheridan Group
Silverpoint, Inc.
Skyscraper Digital
Skystone Ryan, Inc.

Smith Print, Inc.

Snavely Associates, Ltd.
Spencer Stuart
Staley/Robeson, Inc.

Steege/Thomson
Communications, Inc.

Stein Communications
Stevenson, Inc.

Studio-e

TAG Executive Services
Target Analysis Group, Inc.
Telecomp, Inc.

Ter Molen Brandt &
Associates, Inc.

Thinkframe

TIAA-CREF Trust Company
Totally Chocolate

Tribe Pictures

True North Custom
Publishing, LLC

Universal Digital
Communications

University Publishing
Corporation

Utne Communities
VisionMark, Inc.
Vital Data Management, Inc.

Washburn & McGoldrick,
Inc.

The Wayland Group, Inc.
Wealth ID

Wessel Associates
Whaley LeVay

WhippleHill
Communications, Inc.

Williamson Consulting, Inc.
Witzleben/Associates

Xebec Development
Consulting Services

ZEHNO

CASE HEADQUARTERS
1307 New York Avenue, NW
Suite 1000

Washington, DC 20005-4701
USA

Tel: 202.328.5900

Fax: 202.387.4973
Member Service Center:
202.328.CASE [2273]
E-mail: info@case.org
Web: www.case.org

CASE EUROPE

21A Tavistock House North
Tavistock Square

London, WC1H 9HX

United Kingdom

Tel: +44 (0)20 7387 4404
Fax: +44 (0)20 7387 4408
E-mail: info@eurocase.org.uk

PAGE 1
Vance T. Peterson and Kent D. Rollins by
Marvin Jones.

PAGE 2-5
Circle photos by Billy Howard.

PAGE 4

Participants in the Ghana seminar, part of
the Partnership to Strengthen African
Universities, were, from left, John Kaburise,
vice chancellor, University for Development
Studies; CASE volunteer Joanne Agnew;
Stephen Owusu, professor, Kwame Nkrumah
University of Science and Technology; E.A.
Obeng, vice chancellor, University of Cape
Coast; T. Tabi, assistant registrar, University
of Ghana; Jophus Anamuah Mensah, vice
chancellor, University College of Education;
CASE trustee James Osterholt, vice presi-
dent for development, the Milken Institute;
and Jonas Nartey, professor, University
College of Education.

PAGE 6
lllustration by Jim Frazier.

REPORT DESIGN
Brent M. Almond, Design Nut
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