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Who We Are

Bringing together experienced professionals to address

Issues in the education sector

The Council for Advancement and Support
of Education (CASE) is a global association
of 97,000 professionals, including top-level
decision-makers in advancement—alumni
relations, communications, development,
fundraising, marketing, and advancement
services—at more than 3,100 institutions
that champion education to transform lives

and society.

What We Do

By bringing together experienced professionals
from 80 countries around the world to address
issues in the education sector, CASE provides
an important perspective on the advancement
challenges faced by universities, colleges, and
schools.

Encouraging communities of professionals to champion
the success of their institutions

CASE serves a broad array of decision-makers
at educational institutions across the globe

on policy issues as they relate to the field of
CONTACT . ) ) }
R X educational advancement in alumni relations,
Michael Fleming

Manager, Advertising Sales communications, fundraising, marketing, and

+1(202) 478-5568 advancement services.
mfleming@case.org

As a catalyst for advancing education worldwide,
we inspire, challenge, and equip communities of
professionals to act effectively and with integrity
to champion the success of their institutions.
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Offering more than 140 conferences and
workshops globally, along with webinars and
digital curricula, CASE provides comprehensive
learning opportunities for advancement
professionals at every career level.

In a world that is increasingly driven by data,
CASE maintains the most comprehensive set
of surveys, studies, and resources in the
advancement profession.
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Connect with CASE Members
Globally Through Customized Plans

Sponsored Content e Currents Magazine
CASE Newsletters e case.org
CURR

o

CASE customizes advertising strategies tailored to your
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budget, using our expanded media opportunities to reach C°0kingUp
decision-makers at CASE member institutions, globally. SWOImectious CTED g
Gy >

CASE media

SPONSORED CONTENT includes articles, webinars and
content from educational partners and advertisers, posted
on case.org.

CURRENTS MAGAZINE explores contemporary issues,
trends, and best practices in advancement. This award-
winning magazine takes an interdisciplinary approach to
education advancement, featuring articles on topics of
interest to CASE members. Available in print and digital.

CASE NEWSLETTERS include Advancement Weekly, BriefCASE, Community College Advancement
News, and Inside Schools, reach members on a weekly, monthly, or bimonthly basis.

CASE.ORG, the online home of CASE, visited by members worldwide.

For more information about a customized plan to fit your budget, please contact
Michael Fleming, Manager, Advertising Sales, +1 (202) 478-5568, mfleming@case.org.

Conforences & Traiing Resources Insights Trending Awords Connect DEIB& Tolent About Disticts

Global connections.

Celebrating 50




CASE Sponsored Articles

CASE now offers educational partners and advertisers two new branding and advertising
opportunities: Sponsored articles.

Articles: Sponsored articles of up to 600 words are available on case.org. Articles will
be added to the CASE Resources page (case.org/resources). Sponsorship includes logo
placement with URL.

Resources

AMAtlas  CASELibrary  PublicPolicy ~ CASE Bookstore ~ Webinars ~ Membership Information ~ CASE Academy ~ Currents Magazine

This sponsor has either financially
supported the creation of this resource or
has directly created and shared it with

@ | CASE Members.

About the Sponsor

Blackbaud
Blackbaud is the leading global provider of software and related services designed specifically for
independent schools and higher education institutions.

Blackbaud is a platinum level CASE Educational Partner. These are our corporate partners who work
k e ? closely with CASE to bring new insights and expertise to the advancement sector.

Learn More >

Sponsor Acknowledgment: Sponsored podcasts and articles will recognize the sponsor.
“About the Sponsor” will be added to each sponsored podcast and article, with a brief
sponsor background and a link to their page in the Educational Partner Directory.

CONTACT

Michael Fleming

Manager, Advertising Sales
+1(202) 478-5568
mfleming@case.org

Sponsored Content 1x Rate 3x Rate 6x Rate
Articles $3,120 each $2,860 each $2,600 each
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CASE Sponsored Webinars

CASE is introducing Sponsored Webinars, an opportunity for CASE Corporate Partners to
deliver their content, thought leadership, expertise and best practices directly to CASE member
institutions. Sponsored Webinars will be free for professionals at CASE member institutions,
maximizing the opportunity for your content to reach a large global audience.

Webinar Criteria and Guidelines

Sponsored Webinars will be hosted live and be between 60-75 minutes in length. All webinars will
meet the following criteria:

e Define the target audience and identify between 2-5 measurable learning objectives which
support the needs of that target audience

Support professional development along the CASE Competencies and Career Journey Framework

Feature a presentation/workshop/round table and include time for audience Q&A

Include at least one opportunity for the audience to engage in the content (poll, brief activity, etc.)

Content must focus on thought leadership, not a sales pitch/product demo

Slide decks are required to be submitted to CASE at least two weeks prior to the event for review

Recordings will be made available for one year following the live event. Expected reach between
300-600 people per live session, with additional people accessing the recording during the year
it is hosted online.

Benefits include:

e Sponsorship is exclusive, and sponsor determines speakers and content

Sponsor logo visibility on promotional e-mails

Logo visibility during webinar, CASE staff acknowledgement of sponsor

Opt-in/opt-out registration list for live event and registration list for on-demand downloads
90 days after the event

CASE Educational Partner Non-CASE Educational Partner
$5,000 USD per sponsored webinar,

or 3 sponsored webinars for $7,000 USD per sponsored webinar
$4,500 USD each
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Michael Fleming
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Currents Magazine

Currents explores global contemporary issues, trends, and
best practices in advancement. This globally recognized
award-winning magazine takes an interdisciplinary
approach to education advancement, featuring articles
and essays on topics such as effective gift fundraising,
the importance of storytelling, building connections

with alumni of international schools, marketing to
digitally savvy students, and how to create a productive
workplace culture.

CURRENTS PROFILE

Total Circulation: 12,500
Total Readership: 31,250

LEADERSHIP

W20% VP or higher

W43% Directors

W 16% Managers
15% Other

100

INSTITUTIONS

W 67% Four-year colleges/
universities

M 18% Independent schools

W7% Two-year colleges

3% Specialized/Professional
4% Other

MEMBERS’ INSTITUTION
ENROLLMENT

W 23% 25,000 or more

W 20% 15,000-24,999

M19% 5,000-14,999 D
22% 1,000-4,999
16% Under 1,000

Source: CASE Readership Study, Fall 2018

READER PROFILE

58% of Currents

readers determine
the need for, specify,
select, authorize, and/or
approve purchases

$109.3M

Average annual
budget of CASE
member institutions

93% took some action as
a result of reading Currents

90% say Currents is relevant
to their professional needs

73% are regular

Currents readers (at least
three of four issues)

58% say Currents is the
leading publication of the
advancement profession




Currents Print Ad Rates

Print Advertising Rates

Non-Partner Rates 1x Rate 3x Rate
Case Study (2-Pages) $8,840 $8,320
Full Page $7,280 $6,890
2/3 Page $5,510 $5,100
1/2 Page $4,370 $3,950
1/3 Page $3,330 $2,910
1/6 Page $2,290 $1,870
Premium Positions 1x Rate 3x Rate
Cover 2 (Inside Front Cover) $7,590 $7,175
Cover 3 (Inside Back Cover) $7,280 $6,865
Cover 4 (Outside Back Cover) $8,215 $7,800
Educational Partner Rates 1x Rate 3x Rate
Case Study (2-Pages) $7,660 $7,035
Full Page $6,730 $6,310
2/3 Page $5,335 $5,101
1/2 Page $4,060 $3,860
1/3 Page $2,930 $2,800
1/6 Page $2,105 $1,990
Premium Positions 1x Rate 3x Rate
Cover 2 (Inside Front Cover) $7,110 $6,800
Cover 3 (Inside Back Cover) $6,855 $6,560
Cover 4 (Outside Back Cover) $7,770 $7,450

Cooking Up
Connections

1 HITS THE SPOT WHENTT

HOW FOU! ONORS, BLUMNI. -
CONTACT = . ‘§
Michael Fleming

Manager, Advertising Sales
+1(202) 478-5568
mfleming@case.org
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Digital Currents

r more than 97,000

Currentsis the flagship, bimonthly magazine from CASE—
i fo
professionals at CASE-member institutions.

Increase the potential impact for your advertising message
through digital Currents, the online version of our globally
award-winning flagship publication, on case.org.

This new opportunity incorporates a series of banner

ads within the digital version and includes your ad in the
promotional email that highlights Currents stories to CASE
members.

In addition to advertising in print versions of Currents
magazine, you will amplify ad coverage to CASE members

globally.

Advertising includes:

e 970 x 90 ad banners above and below articles

e 250 x 250 ad in CASE emailing of Currents issue

January—February 2024
Celebrating the 2023 Circle of
Excellence winners! How
photographers got the shot,
recalculating the ROl on engagement,
Ball State's day of giving, and stories
that highlight women,

We Got This

By Hannah Ratzer

Go behind-the-scenes with five 2023
Circle of Excellence Award-winning
photographers who captured shots of
athletes, activists, and campus
communities with curiosity, dedication,
and ambition.

Stories Of, For, and By
Women

By EllenN. Woods

Across Circle of Excellence Awards
categories, women-focused themes
emerged. Here are five winning entries
that highlight, uplift, and celebrate
‘women through compelling storytelling.

editorial highlights to members

‘
Circle

e 250 x 250 Run-of-Site (ROS) ad banner on case.org e tence

Awards

e 240 x 400 ad viewed by members accessing online
Currents through mobile devices

ENTERNOW

CASE
Middle East

Advancement
Conference

Digital Currents 1x Rate 3x Rate 6x Rate
(Online + Email) $6,760 $6,240 each $5,720 each

Learn more about our

A New Way
Virtual Resources

to Work Together &

Features

MAY 1, 2020

Cultivate Great Donor Profile Stories

The who, what, and how of engaging donor and gift stories

Stories about donors can recognize supporters and inspire philanthropy—but if not
handled wisely, they can miss the mark. Explore five strategies to reinvigorate these
stories.

Advancement Services - Stewardship - Communications & Marketing

Currents

®

970 x 90 banner

Please email mfleming@case.org
for the advertising schedule.




Currents 2024 Editorial Calendar
and Closing Dates

Themes Ad Ad Ad
Formats Reservations Artwork
Due Due
Jan/Feb Enrollment Marketing Print ad Oct. 28 Nov. 7
2024 Innovation Case study Oct. 12 Oct. 12
Integrated Advancement Digital ad Oct. 16
Mar/Apr Data Print ad Jan. 25 Feb. 1
2024 Climate/Sustainability Case study Jan. 9 Jan. 9
(Online) Diversity and Inclusion Digital ad Feb. 1
May/Jun Marketing & Communications Print ad Feb. 16 Feb. 28
2024 Stakeholder Relations Case study Feb. 1 Feb. 1
Special Events Digital ad April 17
Jul/Aug Leadership Print ad April 22 May 1
2024 Strategy Case study April 5 April 5
Stewardship Digital ad June 12
Sep/Oct Access to Education Print ad June 21 July 5
2024 Career Development Case study June?7 June 7
Fundraising Digital ad Aug. 14
Nov/Dec  Business Print ad Sept. 27 Oct.11
2024 Demographic Trends Case study Sept. 11 Sept. 11
(Online) Volunteer Relations Digital ad Oct. 4
Jan/Feb Print ad Oct. 25 Nov. 7
2025 Case study Oct. 11 Oct. 11
Digital ad Dec. 18

s

S;‘eguardingrw
Your School

Why small private colleges are particularly
CONTACT susceptible to turbulent times and how
advancement professionals can bring steadiness

Michael Fleming
Manager, Advertising Sales
By W. Kent Barnds
+1(202) 478-5568 2 May 1,2020
mﬂemmg@case'org ‘Growiand = | I've been thinking about a couple from church | know pretty

empower a well. We are about the same age (closer to 50 than 40), we
cultura of ave kids we are crazy about. and e on is important to
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Currents Magazine Print
Ad Materials Requirements

Web offset
Binding: Saddle-Stitched
Safety: Keep text 0.25” from final trim

PUSHING,
AGA|
CONGREre ¢ o THE

Artwork Requirements

File Format: High-resolution PDF only (PDFX-1a recommended)

When exporting to PDFX-1a, in the Marks and Bleeds section, make sure
Crop Marks and Color Bars are not checked, and check “Use Document Bleed
Settings” and set it to .125 inches on each side).

Color: CMYK (Note: convert Pantone, RGB, and spot colors
to CMYK)

Photos and Art: 300 dpi, CMYK
Fonts: Must be embedded or outlined

Ad Size Width | Height Width | Height
(inches) (millimeters)
Full Page
With Bleed 8.50x11.125in 215.9 x 282.575 mm
Trim 8.25x10.875in 209.55 x 276.225 mm
Live Area 7.25x9.875in 184.15 x 250.825 mm
2/3 Page Vertical 4.78 x9.875in 121.412 x 250.825 mm
1/2 Page Horizontal 7.25x4.875in 184.15 x 123.825 mm
1/3 Page Vertical 2.3x9.875in 58.42 x 123.825 mm
1/3 Page Square 4.78 x4.875in 121.142 x 123.825 mm
1/6 Page Vertical 2.3x4.875in 58.42 x 123.444 mm
1/6 1/3
Vertical Square
Full Page Bleed Full Page
(Trim size plus .125 inches No Bleed Velr{-i3cal eri-nial
on each side) (use live area specs)
CONTACT 172
Horizontal
Michael Fleming
Manager, Advertising Sales
+1(202) 478-5568
mfleming@case.org Ad Submission Instructions
1. Name your PDF file in the following format: 2. Email artwork to:
CompanyName_IssueMonth_Year.pdf Michael Fleming at mfleming@case.org
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Michael Fleming

Manager, Advertising Sales
+1(202) 478-5568
mfleming@case.org
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Currents Case Studies

Impactful and cost-effective, Currents Case Studies provide advertising partners with two full
pages—one display ad page + one page of text—to better showcase products and services to
a global audience.

Space is limited. Reserve yours now!

CASE STUDY
SPECIAL ADVERTISING SECTION

DEPAUW UNIVERSITY MAINTAINS
OUTREACH MOMENTUM AMID COVI

A

D9

POWER A THRIVING
INSTITUTION

ckbaud’s Cloud Solution for Higher Education enables institutions to

CONNECT THEIR CAMPUS ADVANCE THEIR MISSION FOSTER A SUSTAINABLE FUTURE

blackbaud

more at blackbaud com/highered

CASE Study Specifications
AD PAGE

e Refer to page 9 for artwork requiments and ad specs

TEXT PAGE
e Content subject to CASE approval

Minor changes are allowed

e Ad Partner provides headline, body text,
and one image

Editorial content headline: 5 words max

Body: 575 words max

e CASE designs text page and sends to Ad
Photo/Image: JPG or TIFF file @ 300dpi, CMYK

Partner for review

e Ad Partner will review prior to publishing * Credits: Provide proper credit for images

Case Study (2 pages) 1x Rate 3x Rate
Non-Partner Rates $8,840 $8,320 each
Educational Partner Rates $7,660 $7,035 each




Advancement Weekly

Advancement Weekly offers a weekly e-update
delivered every Monday, highlighting the Advancement
Weekly

latest CASE news and information, timely
tlps on ma nagemeﬂt, budget, resources, and Ideas for managing staff and resources
upcoming CASE conferences and training. This i
. . . CASE curates thoughtful content from across the advancement profession as an exclusive member
e- neV\/Sl etter IS d | Stﬂ buted to ad\/a nce ment benefit. Make sure to log in using your CASE credentials to get the most from your membership.
Opens January 10

professionals who work at CASE-member CASE Circle of ‘ | Openstanary
Excellence Awards ) ! enternow

institutions worldwide.

Get Your Project Back on Track

If you're in charge of a project that's headed in the wrong direction, you can correct
the trajectory with these tactics.

Circulation: 68,000
We Got This

.
Average Unlque Open Rate: 20% Go behind the scenes with five 2023 Circle of Excellence Award-winning
photographers who captured shots of athletes, activists, and campus communities

with curiosity, dedication, and ambition—in the latest issue of Currents, our flagship

magazine.

Ad Specs: JPG or GIF only, RGB colors, 72 dpi,
90kb max. No animation. Last Chance: Apply to Become a Host
The Graduate Trainee and Advancement Internship programs are accepting host

applications through Jan. 31. If you have questions or are interested in hosting,
contact CASE Director of Talent Management Robyn Neeley at neeley@case.org.

Become a host

CASE OIC: Opportunity and Inclusion Center™
institution

Advancement Internship

Upcoming CASE Conferences

The Best Giving CASE District Il CASE District Il Development for
Daysof 2023 (And  Annual Conference  Annual Conference Deans & Academic
How to Replicate  Feb. 4-6,2024 Feb, 11-13, 2024 Leaders: Winter
Their Success) Orlando, FL Balth -

Feb. 8,2024 i

Free webinar for

members,

CASE District VIl CASE District |

& VIl Annual Annual Conference
Conference March 13-15,2024
March 3-5,2024 Boston, MA
Anaheim, CA Early bird ends Jan. 31.

fologin

r benoty
CA M
\SE Crotsonyigsy USing yoy,
MOSt from
your

: “
Share Your Expertise asa Coff  menvarsy " toerne

CASE conferences are developed by volun case g
’ ircle.
Excellence k:f.; -

* Annual Conference for Marketing 4

* Special Events in Advancement OU'te iy oy
» YoungAlumni and Student Engagejl§ 12,!'!9 Wiong d"'egfngfa Project thaps p,
| n, e
140 Wi thegg ot 21 corest . ©

S
Reply

Opens January 10

CASE Circle of QN 7R

S
Excellence Awards AN ENTER NOW
650 x 90 banner
CONTACT
Michael Fleming )
Ad Size 3x Rate 6x Rate

Manager, Advertising Sales
+1(202) 478-5568 650 x 90
mfleming@case.org

$3,120 $2,910 each $2,705 each

Please email mfleming@case.org
for the advertising schedule.
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CASE Catch-up

The CASE Catch-up is a monthly newsletter e B
sent to members and non-members in CASE

Europe. The newsletter highlights relevant CASE @ CASE CatCh'up

resources an d eve ntS, a nd S pOtI |ghtS CAS E ‘Your monthly round-up of news from Europe
members and their institutions.
On the Sad Passing of Her Majesty Queen Elizabeth Il
Average Unique open Rate: 18% CASE wishes to recognise the sad passing of Her Majesty Queen Elizabeth |1
Please see our statement on the CASE website
Ad Specs: Banner ads are 650x90 px CASE Europe announces new Co-
Executive Directors
We're thrilled to announce that Caroline Davis and
Pamela Agar will be CASE Europe’s new Co-Executive
° CASE Catch -up iS sentto a pproxi mate|y Directors, a unique leadership post they will begin in
November.
6,000 members and 420 non-members )
These two leaders will have the opportunity to \everage
their skills, and in
[] Ave rage Cl |Ck rate: 9 % the educational advancement community to realise
CASE's ambitions across the Europe region," says CASE
President and CEO Sue Cunningham.
e Sent on the first week of the month
e Exclusive per edition
CASE-Ross Support of Education
Survey 2021-22 opens 15 September.
case.org/resources
Participate in the CASE-Ross Supporf
The CASE-Ross Support of Education Survey is the mg
philanthropy on the higher education sector in the UK
anonymised data will be included in the final report, all 4
and target imp by
Register your interest through our pre-survey con
needed to complete, once the survey has been lauj
CONTACT
Michael Fleming
Manager, Advertising Sales
+1(202)478-5568 Ad Size 1 Edition 2 Editions
mﬂemmg@case.or g

650 x 90 £800+VAT £745+VAT (each) £645+VAT (each)
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Boletin

The CASE Boletin is a monthly newsletter sent Advancement resources,conee, an tols st for indpendent schooks
to members and nonmembers in CASE Latin

(‘}_\ | COUNCILFOR ADVANCEMENT
0 AND SUPPORT OF EDUCATION

America. The newsletter highlights relevant CASE

resources and events, and spotlights CASE .
L BOLETIN
members and their institutions. SEPTIEMBRE 2022
Average Unique Open Rate: 75.8% Esimados olega.
Ad Specs: Banner ads are 650x90 px
e Boletin is sent to approximately 3,000
members and 840 non-members
e Average click rate: 8% JAparta Ia fecha de nuestro prézime congrese en Cartagena Colombial
e Sent on the first week of the month ‘ =
Conexiones globales que
e Exclusive per edition trascienden fronteras A
Nuevas Tendencias en Advancement 4 '
27-29 de marzo 2023 | Cartagena, Colombia
Mew:  EAFT W
iRegistrate Ahora!
DIPLOMADO DE (s
VINCULACION CON EGRESADOS
Conpayoy encoliborsciénon & Santander
Un diplomado enfocado en
[psfncs fnatiddncon
AYudars 3ty nstucion a
ilegar al siguiente nivel.
20m- 2022 il
CONTACT
Michael Fleming
Manager, Advertising Sales Ad Size Rate
+1(202) 478-5568
mfleming@case.org Small Banner 200 x 200 $200
Banner 468 x 60 $200
Large Rectangle 336 x280 $250
Large Classification Table 970 x 90 $350
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CONTACT
Michael Fleming

Manager, Advertising Sales
+1(202) 478-5568
mfleming@case.org
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The AP Buzz

The AP Buzz is a monthly newsletter sent to
members and nonmembers in CASE Asia-Pacific.
The newsletter highlights relevant CASE
resources and events, and spotlights CASE
members and their institutions.

Average Unique Open Rate: 20%

Ad Specs: Banner ads are 650x90 px
(to be received ten days before the launch date)

e Sent monthly to >4800 individuals

e Exclusive per edition

1 Edition

View online version

The AP Buzz

Your monthly round-up of news from Asia-Pacific

November 2022

In this issue...

Resources: CASE Currents and subject guides
Upeoming professional development opportunities
Submit a session proposal for APAG 2023

Nominate your leaders for the CASE Asia-Pacific Awards
Advancement news and appointments in Asia-Pacific

From the Executive Director's Desk

Dear Genji,
After more than two years online, we recently concluded the in-person Asia-Pacific Institute in
Educational Fundraising with 68 participants. We are delighted that 100% of the survey respondents
rated the overall institute experience as “Excellent” or "Very good". We also held a Leadership Forum
and networking event in Singapore, sponsored by Richmond Associates. With two Masterclasses and
the 2023 Asia-Pacific Advancement Conference (APAC) lined up, we look ferward to meeting more of
you, face to face.

In this issue of AP Buzz, you will find additional Gurrents articles. resources for your professional and
personal development, and CASE benchmarking tools. We also have a couple of new appointments
within our community, so read on to find out more.

1 also encourage you to recognise your promising and outstanding advancement leaders by
nominating them for the CASE Asia-Pacific Awards by 31 October, and to share your expertise with
your colleagues by submitting a session proposal for APAC 2023 by 24 November

My very best wishes,
Heather Hamilton
Executive Director, CASE Asia-Pacific

Resources at Your Fingertips

In the latest issue of Currents, explore two more web exclusives—"A Faculty Perspective on
Stewardship" and "An Inside Look at Fundraising for Medical Breakthroughs”.

In-demand resources compiled by the CASE Library are available:

Subject Guide: New to Educational Advancement

Curated articles which you may find interesting:

« Why a Company Is Not a Family-And How Compy
Instead
«  When Speaking Up, Timing Is Everything

Additional

Call for 2023 Asia-Pacific Advancement} Novampe, 2,
" 2022

Session Proposals

The Asia-Pacific Advancement Conference (APAC’ 1 n this issuy
format after two years of online convening. An annéf f N Heswc:zA
all advancement professionals in the Asia-Pacific r Stbect g TNl g
is tobea of idedf] * Uncoming Professiong
WPportuning Tevelopmen

takeaways o Sumpgt
2023 IR0l for pppce

* Nomingg
e your, leadte,
-
. :s/&~Pd«:rﬁc Awargs o ense

n. Asla—ParmL‘ apmmmeﬂ[s

Nominations for CASE Asia-Pacific §

Annually, the CASE Asia-Pacific Leadsrshlp me the E
Award recognise outstanding leaders and insj Di Xecutive
professionals who have made significant imp; rector's Desk
advancement. Nominations open till 31 Octol Dear Genji,

details.
AREE M0 gy

two
COneluded the iy,

years
S online, we recenuy

son
Asia-Pacifc Institute i

2 Editions

S Repy

= Q

‘COUNCIL FOR ADVANCEMENT AND SUFFORT OF EDUCY
©® Copyright 2022 GASE 1

mail has bean sent to )

3 Editions

650 x 90 $900

$850 each

$750 each
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Inside Schools

Inside Schools is CASE’s monthly newsletter
to the independent and international school
community. Comprised of written thought-
leadership, reminders and advertisements
for key school virtual and in-person events,
and links to CASE resources for the schools
community, the newsletter is the go-to
resource for advancement content for this
constituency. Comprising 1/3 of CASE’s
members globally, schools are an invaluable
subset of our constituency and look to CASE
for the up-to-date trends and forecasts in the
worlds of fundraising, alumni relations, and
communications & marketing.

Average Unique Open Rate: 40%
Ad Specs: Banner ads are 650x90 px
Inside Schools is sent to approximately 750

member schools and 300 non-member
schools

Average click rate: 9%

Sent on the first week of the month

Exclusive per edition

Ad Size 1x Rate
650 x 90 $830

Advancement resources, conent, and tools just for independent schools

V4

Inside Schools

5 Steps to Effective Social Media Outreach for Alumni
Keeping your alumni community engaged on your school's social media channels
helps build connection to the school but also to each other. To foster these

connections, here are steps that the advancement office should take to develop a
successful social media outreach plan. ‘

- Ann Snyder, Senior Director, Communities Engagement, CASE

New to Advancement?

Don't miss the online Schools Advancement Institute. Designed to
teach you the elements of both independent schools and
independent school advancement, this program will provide strong
mentoring and content to anyene who is early career, looking to
deepen their knowledge of school advancement, or coming into
schools from another industry or nonprofit sector. Bonus: When you
attend the institute, registration to the CASE-NAIS Schools
Conference is included. Don't wait — the first session kicks off

Oct. 26.
Register Now

DASL Foundation Data Entry Closes Oct. 14
CASE has partnered with the National Association of Independent
Schools (NAIS) to collect advancement data through NAIS' Data and
Analysis for School Leadership (DASL) platform. It's a powerful, one-
stop shop for U.S. independent school data collection. In it, school
leaders can find actionable data on all aspects of their school

, including , salaries, and more. Data
collection for the advancement section of DASL closes Oct. 14
at 5 PM ET. Enter your data and contribute to this important
benchmarking resource.

Join Your Colleagues at the CASE-NAIS

Independent Schools Conference

Hear from Courtney Tomaselli, Chief Advancement

Officer at Kingsley Montessori School, on why you

can't miss this flagship event in New York City on

January 29-31. You'll network with hundreds of
dBiac- et professionals and

mooa | )

GOUNGIL FOR ADVANGEMENT AND SUPPORT OF
EDUCATION
® Gopyright 2022 GASE

6x Rate
$670 each

3x Rate
$775 each




BriefCASE

This monthly e-newsletter is distributed to more
than 68,000 advancement practitioners working a

at CASE-member institutions globally. BriefCASE BriefCASE
consists of member-shared best practices

July 2020

and success stories, highlights from Currents N
Revolutionizing I
magazine, insightful research and advocacy Higher Education. anthology
eXp|aI’laUOﬂS, and lntrlgU|ng member prOﬁleS' LMU Magazine Wins 2020 Robert Sibley Magazine of the Year
The Robert Sibley Magazine of the Year Award the best

magazine from a field of 11 finalists. Magazines eligible for the award are published at least twice a
year, and received a Gold or Grand Gold award in Circle of Excellence categories including

Ad Specs: JPG or GIF only, RGB colors, 72 dpi, Aharnoners et ogezins, kpariant 52l on 2 Shoesting
. . pecial Constituency Magazines.
90kb max. No animation. , ,
Announcing the 2020 CASE Platinum Awards

The Platinum Awards recognize the best-of-the-best programs and practices in educational
advancement across the globe.

or

Average Unique Open Rate: 22%

-
: fl CASE Faces: Jessica Cooper

In this CASE Faces video, Jessica Cooper, alumni relations manager at the
University of Birmingham, discusses the CASE Europe Multicultural
Network, how her team stays connected while working remotely, and more.
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Michael Fleming 650 x 90 banner
Manager, Advertising Sales
+1(202) 478-5568

mfleming@case.org Ad Size 3x Rate 6x Rate

650 x 90 $3,120 $2,910 each $2,705 each
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Community College
Advancement News

A content-rich bimonthly e-newsletter for
advancement professionals who work in a
community college setting, Community College
Advancement News explores trends at two-year
institutions via member-centered stories and
insights into this growing sector. Each bimonthly
issue is sent to opt-in subscribers in the U.S.
and Canada.

Circulation: 5,700

Issue Months: January, March, May, July,
September, November

Average Unique Open Rate: 22%

Ad Specs: JPG or GIF only, RGB colors, 72 dpi,
40kb max. No animation.

Ad Artwork

Date of Ad

Issue Reservation = Due Date
Date
Jan-Feb 1/13/2024 1/20/2024
Mar-Apr 3/10/2024 3/17/2024
May-Jun 5/12/2024 5/19/2024
Jul-Aug 7/14/2024 7/21/2024
Sep-Oct 9/8/2024 9/15/2024
Nov-Dec 11/10/2024 11/17/2024

Community College

Advancement News

January 2024

2024: A Big Year for CASE and You

Happy 2024 to you and happy 50th anniversary to
CASE! We can't wait to celebrate this milestone with you
in many fun ways you’ll hear about throughout the year.
Since | began my role in August, I've heard so many of
your joys, frustrations, wins, and challenges. As the new
calendar year kicks off, you may be right in the middle of
your fiscal year with some lofty goals to meet by June 30.

There's a lot of stress in our circles thanks to continuing state and federal funding
changes, especially with COVID funds ending and some states moving from
headcount-based support to more complex student-success metrics. You may be
looking at a neighboring university with a big endowment, wealthy alumni, and
growing advancement offices and thinking, "Not fair!"

During times like this, please remember, “comparison is the thief of joy...." Read more.

- Meg Natter, Director, Community Colleges and Foundations, CASE
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650 x 90 banner

Ad Size 1x Rate
650 x 90 $830

3x Rate
$775 each

6x Rate
$670 each




CASE.org

The global online home of CASE, where members regularly seek information, ideas, best practices,
collaborative opportunities, and information on conferences and training. The website averages
420,000 pageviews per month, 132,000 monthly sessions, and nearly 70,000 unique users per month.

aining Resources Insights Trending Awards Connect t DEIB & Talent About Districts English > h = W

O

CELEBRATING

FIFTY YEARS Global connections.

AND SUPPORT OF EDUCATION
Already a member? Log in

< EXPLOREMORE

Ad Ad Artwork
Reservation Due Date
Date

January 12/8/2023 12/15/2023

February 1/18/2024 1/25/2024

March 2/15/2024 2/22/2024

April 3/15/2024 3/22/2024

May 4/19/2024 4/26/2024

June 5/17/2024 5/24/2024

July 6/14/2024 6/21/2024

August 7/19/2024 7/26/2024

September  8/16/2024 8/23/2024

October 9/13/2024 9/20/2024 Ad Specs: JPG or GIF files,

250 x 250 pixels, RGB colors,

CONTACT November 10/12/2024 10/19/2024 72 dpi, 40kb max. Animated
Michael Fleming December  11/15/2024 11/22/2024 GIFs accepted.
Manager, Advertising Sales
+1(202) 478-5568
mfleming@case.org "

Ad Size Monthly Rate 3x Rate 6x Rate

250 x 250 $2,080 $1,870 each $1,665 each
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Michael Fleming

Manager, Advertising Sales
+1(202) 478-5568
mfleming@case.org
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Campus Buyers Guide

Cost-efficient, effective, and a must for all advertisers, this supplier directory is featured in
every print issue of Currents and online at case.org. A reliable resource for decision-makers
at CASE-member institutions who participate in purchasing products and services for
their schools.

' ONLY
CAMPUS

$2,130 / Year!
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CRESCENDO INTERACTIVE, INC.
110 Camino Ruiz

Camarillo, CA 93012
800-858-9154 Fax: 805-388-2483
E-mail: crescendo@cresmail.com
crescendointeractive.com
giftlegacy.com

[Sample Listing]

Don't miss out on this low cost, full-year opportunity!
Reserve your listing today!

Campus Buyers Guide Primary Listing Additional Listings
Annual Rate $2,130 $310 each




CONTACT

Michael Fleming

Manager, Advertising Sales
+1(202) 478-5568
mfleming@case.org
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CASE Advertising Policy

Advertising Terms And Agreements

PRINT ADVERTISING

1. CASE reserves the right to review
and reject any advertising.

2. Advertisers and advertising agen-
cies are jointly responsible for
payment of all insertions unless
otherwise agreed to in writing.

If payment cannot be collected
from the agency for any rea-
son, the advertiser will be held
responsible.

3. CASE does not guarantee a spe-
cific circulation or readership for
an advertisement.

4. A contract year for Currents mag-
azine is six consecutive issues.

5. Advertisers with two or more
divisions may group insertions for
frequency discounts.

6. Cancellations will not be accepted
after the closing date for ad reser-
vations and the scheduled inser-
tion will be billed regardless of
whether the ad actually is printed
in the issue.

7. New ad materials are due by the
prescribed deadline prior to the
issue date or the publisher has
permission to pick up the ad used
in the previous issue.

DIGITALADVERTISING

1. CASE reserves the right to review
and reject any advertising.

2. CASE does not guarantee a spe-
cific number of impressions or
click throughs.

3. Insertion orders must be submit-
ted at least 10 days before issue
month and cancellations are not
permitted after this date.

4. Ad materials and linking informa-
tion must be received 5 days
before issue month or previous ad
and link may be used.

10.

11.

12.

13.

. Requested positions are not

guaranteed unless a special
position premium has been paid
or the position was agreed to

in writing.

. The advertiser and agency

assume liability for all content,
including text and illustrations

of advertising published, and
also assume responsibility for
any claims made against Currents
and/or CASE, including the cost
associated with defending such a
claim.

Any advertising copy that might
be mistaken for an article, com-
mentary, or other non-advertising
material must be clearly marked
“advertisement” and may be
marked as such by CASE.

CASE shall be under no liability
for failure, for any reason, to
insert an ad.

Any revision or special handling
required for advertising materials
will be billed to the advertiser and
CASE shall be under no liability for
accuracy of changes requested.

CASE does not assume liability for
the return of advertising materials.

. Advertisers and advertising agen-

cies are jointly responsible for
payment of all insertions unless
otherwise agreed to in writing.
If payment cannot be collected
from the agency for any reason,
the advertiser will be held re-
sponsible.

. The advertiser and agency as-

sume liability for all content,
including text and illustrations of
advertising published, and also
assume responsibility for any
claims made against CASE and
its representatives, including the
cost associated with defending
such a claim.

14.

15.

16.

17.

18.

Rates are based on acceptable
electronic materials. See mechan-
ical specifications.

Agency commission of 15% of
gross billing is allowed to recog-
nized agencies on space, color,
and position charges. Production
and mechanical charges, includ-
ing insert fees,

are noncommissionable.

Advertisers or their designated
agencies will be invoiced upon
publication and sent a checking
copy.

Payment is due within 30 busi-
ness days of the invoice date. No
early or pre-payment discounts
may be applied.

Advertisers who do not keep
accounts up to date may be
prohibited from advertising or
required to pre-pay.

. Any advertising copy that might

be mistaken for an article, com-
mentary, or other non- adver-
tising material must be clearly
marked “advertisement” and may
be marked as such by CASE.

. CASE shall be under no liability

for failure if an ad does not ap-
pear in the email version of any
CASE e-newsletter, on CASE.org,
or if there is a broken hyperlink.




Reference

Print Advertising Rates 1x Rate 3x Rate

Case Study (2-Pages) $8,840 $7,660 $8,320 $7,035
Full Page $7,280 $6,730 $6,890 $6,310
2/3 Page $5,510 $5,335 $5,100 $5,101
1/2 Page $4,370 $4,060 $3,950 $3,860
1/3 Page $3,330 $2,930 $2,910 $2,800
1/6 Page $2,290 $2,105 $1,870 $1,990
Premium Positions 1x Rate 3x Rate

Cover 2 (Inside Front Cover) $7,590 $7,110 $7,175 $6,800
Cover 3 (Inside Back Cover) $7,280 $6,855 $6,865 $6,560
Cover 4 (Outside Back Cover) $8,215 $7,770 $7,800 $7,450

Educational Partner Rates

Digital Advertising Rates 1x Rate 3x Rate 6x Rate
Articles $3,120 $2,860 $2,600
Digital Currents (Online + Email) $6,760 $6,240 $5,720
Ad (250 x 250) $2,080 $1,870 $1,665
Ad (650 x 90) $3,120 $2,910 $2,705
Europe Newsletter 1 Edition 2 Editions 3 Editions
Ad (650 x 90) £800+VAT £745+VAT £645+VAT
Asia-Pacific Newsletter 1 Edition 2 Editions 3 Editions
Ad (650 x 90) $900 $850 $750
Inside Schools Newsletter 1x Rate 3x Rate 6x Rate
Ad (650 x 90) $830 $775 $670
Latin America Newsletter Rate
Small Banner (200 x 200) $200
Banner (468 x 60) $200
Large Rectangle (336 x 280) $250
Large Classification Table (970 x 90) $350

CONTACT

Michael Fleming

Manager, Advertising Sales Campus Buyers Guide Primary Listing Additional Listings

+1(202) 478-5568

mfleming@case.org Annual Rate $2,130 $310
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